REGIONAL CULTURAL HERITAGE TOURISM

During the Spring 2017 semester, University of
Nebraska-Lincoln, The College of Architecture
partnered with Willa Cather Foundation, Nebraska
Extension Center for Rural Entrepreneurship,
Red Cloud Community Foundation Fund, City of
Red Cloud, Red Cloud Chamber of Commerce
and Webster County to develop a strategic plan
to bring more economic value and interest to the
area. This portfolio of work is a compilation of all
the work the vertical studio produced.

The National Heritage Area Initiative for north
Kansas and South Nebraska will begin to
collectively bring Cultural Heritage Tourism
Assets into an alliance of organizations. This
alliance will be able to discuss the future of
Cultural Heritage Tourism in a manner that
equally benefits all stakeholders, communities,
and visitors. Common ideas that should be
thought of when creating new ideas and designs
are as follows:

Phase I: Project Definition

1. Cultural Heritage Tourism

2. Sense of Place

3. Authenticity, Quality, Interpretation
4. Tourist Experience

5. Community Engagement

Phase II: Inventory

1. Road Based Tourism

2. Communities and Assets
3. Environmental Timeline

Phase lll: Analysis

1. Landscape Sense of Place

2. Road Experience

3. User Analysis

Phase IV: National Heritage Area Initiative
1. National Heritage Areas

2. Little Colorado River National Heritage Area
Initiative Precedent

3. Alignment Analysis

4. Synergies

5. Community Engagement

6. Prototype

-Visual connections

-Spatial Sequences

-Native Landscapes
-Significant Views
-Cultural Assets
-Supporting Amenities
-Conservation of Land
-Community Involvement

-Sense of Place

Primary Goals

1. Give a Sense of “Brand ldentity”

2. Integrate, Guide, and Focus Place Management
3. Establish Connection Between Landscape
Character and Assets

4. Be able to Experience the Natural Landscape

5. Identify and Communicate Qualities of Place
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REGIONAL CULTURAL HERITAGE TOURISM
Process ®®

Phase Il: Data Collection, Analysis and Framework Plan Phase lll: Design

“Phase |: Research
| Planning Process

PROJECT SPECIFIC DATA COLLECTION REVIEW FRAMEWORK AND APPROACHES
Regional, Local, Site - Multi Scalar
Approach, Methods and Tools

' LITERATURE + CASE STUDY RESEARCH National Heritage Area

Approach Data + Mapping + Analysis — Approach Organizational Structure (s)

- Depth and Breadth — Research -
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CULTURAL HERITAGE TOURISM

Introduction

Abstract ) Y

Importance of Cultural Heritage Tourism:
- Tourism and hespitality create more jobs

= Affracts forelgn capltals and potential investors

= Altracts mofe visitors

- Has a positive economic and social iImpact

- Desfinations become culture-onented

Define:
Cultural (noun):
- relafing to the ideas, customs, identity, and social behavior of sociaty

Heritage {noun):
- praperty that is o may be inherited; an inheritance
- a special or individual possession; an allotied poriion

Tourism (noun):

- fhe mercial of and op of i and visits io places
of interest
Cultural Heritage Tourism:

= Cultural heritage lourism involves visiting places that are significant to the
past or present cultural identity of & particufar group of people

Related Terms:
= Travel (verb): make a journey, lypicalty of some length or abroad

~ Exploration (nown). the action of
order to leam about ft

g in'through an iliar area in

= Joumey (noun): an act of ravefing from one place to ancther

~ Sight-Seeing {noun): the activity of visiting places of interest in a particular
location

= Excursion (poun): a short joumay or trip, especially one engaged in as a
leisure activity

Sources:
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Principles:

1. Collaborate:

Heritage toursmi requires effective

parinerships. Much more can be

accomplished by working together than

by working alone. Pooling rescurces

at a regional level can vastly increase
i and ' can real

PRI indiidas!

2. Find the Fit Between Community
and Tourism

Heritage tourism should make a
community 8 better place to live as well
as a belter place to visit, Recognizing
local “history by communities and
sharing with others will benefit the
community and its visitors:

3. Make Sites and Programs

Come Alive

Look for sways to make visilor
experiences exciing, engaging, and
interactive, Sltes and exhibits are more
effective by being visually: stimulating
and allowing visitors to directly interact
with them

4. Focus on Quality and Authenticity
Today's heritage fraveler |5 more
sophisticated and will expect a' high
level of qualty and an authentic
axperince they will remember An
area that presents a “real” experience
us more likely fo produce jong-term
heritage tourist interes!

5. Preserve and Protect
Irreplaceable Resources

Many community historic and natural
resources cannot be replaces if they
are not losl. Take good care of them
becaiise once they are gone, they are
gone forever.

%

“Cultural heritage tourism is based on the mosaic of places, traditions, art forms, celebrations and experiences

that portray this nation and its people, reflecting the diversity and character of the United States.”

Cultural Heritage Tourism

Historical Significance:

Cultural heritage and toursm have gone hand-In-hand since the very first
says of leisure travel. The earliest tourism experiences were often religious.
As Europeans began touring the world in the 1700s; and infrastructure of
hotels, restaurants; and franspodtation began 1o emarge with the purpose of
traveling o experiences a differant culture and learn about different countries.
B of cultural herltage tourism, have been able to see various
differen! countries and experience thelr customs and cullure while benefiting
the country they are visiting,

Popular Attractions to Visit

Travelers who are interested in Cultural Hertage -Tounsm would vist or take
part in any of tha following

Tangible Attractions Intangible Attractions
o)
iill
—
Miiitary Historic Religion
Buildings

] @
Eil -

3
]

- National Association of State Arts Agencies

Four Categories of Cultural Tourists

The demand for heritage can be subdivided. Some 15% of the general
popuation would not visit hertage sites, which leaves 85% whao would

Accidental
20
Adjunct
zuofﬂ

Partly
Motivated
30%

Greatly Molivated™ These are people who fravel to a specific destination
fully to i the culiure and heritage of the region.

Dark Industrial Perfarming Festivals &
Arts Pagenis
Al
— — —_
Religious Historic Languages Sports
Settlements
e— e
Envirenmental Folkways

Partly Motivated, These are people who travel both because of the heritage
appeal of the destination and other reasons, such as playing golf or visliing
relatives

Adfunct These are people who are motivated primarily by other factors, such
as trekking in & rainforest, relaxing at a beach reson or attending a sport
event, butwill also plan a side-vislt to a cultural site while they are in the area

Accidentali These peopie have no plants to visit historic sites or cultural events
but might stumble cnto an opportunity er dccompany friends or relatives who
insist on going.

Regional Cultural Heritage Tourism

University of Nebraska-Lincoin» College of Architecturs « Nebraska Extension Center for Rural Entrepreneurship « Willa Cather
Foundation* Red Cloud Community Foundation Fund » Cily of Red Cloud « Red Cloud Chamber of Commerce = Webster Counly

Walgams 1o

KANSAS

3. Prepare, Protect, Manage

Goal:

To maintain exceptional cultural and
historical experiences as well as having
a clear; yel comprehensive management
plan

Factors to Consider:

- Take accountofthe availability of visilors of
Information aboul attractions and services
- Guidebooks and websites

- Maps and signage

- Zoning ordinances
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[f'_'# Benefits of Heritage Tourism

0HL@OW®

¢_‘J[| Challenges of Heritage Tourism

~

@ Tourism industry generates both direct and indirect employment

>

="

Property taxes tend to rise as well when tousism grows which makes
it difficult for pecple to pay their property taxes

"

-] 1‘ Regional income growth due to amount spent from tourists as well as
‘is gifts wanfed to be brought home from place visited

v

Z U

Infiation due to increase in tourists which then Increases prices as
well making everything more expensive for the visitors

~

Tourists also donate money to the communities if the communities
want to rencvate of preserve one of their attractions

~

Regions and countries starting to become over reliant on buit and
living culture as their primary attraction

)

When communities realize their culture 1s of interest due to all of the
tourists they get coming to see their culture

v

Cultural change due to the tourists that come o town, bringing their
own values and behaviors, and influencing the values and behaviors
of the destination residents J

Social empowerment in a community which helps bring the community
closer together

.

\

Literal stealing of historic artifacts and the misappropriation of culture

from
w

N

Creates publicawareness ofthe needio preserve the bulll enviranmeant

v

\

When villages and neighborhoods are moved to make way for tourism
development which creates forced displacement

BN @y &y A= B

our fargel markel and seize
opportunities with local, regional, state, or
national groups by developing a mul
marketing p

Factors to Consider:
- Public Relations

SUCCESS!

- Economic Development
- Preserve Historic Assets

- Improve Quality of Life
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CULTURE HERITAGE TOURISM

Tourism

What is Tourism? L Y

Definition of Tourism

froun),

1a. the commercial organization and operation of vacations and visits to places
of interest

1b, the activities of people fraveling to and staying in places oulside their
usual envitonment for leisure, businass or gther purposes for not more than
one conseculive year.

Evolution of Tourism

ERA MOTIVATION ABILITY MOBILITY

Components of Tourism Market

N
| MamvATIONS ~em

Community Approach

The fourism indusiry possesses great potential for social and economic benefits
IFplanning can be redirected form a pure business and develop
to a more open and community-orienied approach which views lour .sm asa
local res & The management of this for the comman good and
future generations should become the goal and criterion by which the industry
is judged This will involve focusing on the ecological and human qualities of
a destination area in addition to business considerations.

Acommunity approachiolourismmanagement requires acomplex combination
of imterlocking parts, leading to a general goal that can be identified and
measured. The prime consideration in @ny planning of management schemes
Is what fo ider. For the ¥ app h to tourism. there
are 4 key components to consider which are;

(1B and E
(2) Social and Cultural Con:.lderallons
(3} Enwvi and A (o]

(4} Planning and Management Considerations.

Business and Economic Considerations
This should be in mind for any community involved with tounsm. if's how the
community makes money and helps their economy.

Benefils
1, Employment Opportunities
2; Increasad Income

Society and Culture Considerations
Tolrists will see diferent afiractions in the world and observe their culture
There can be a drastic contrast between residents and visitor due to language,
cultufal values, pofitics and economic development.

Strategies
1. Social Camying Capacity
Concentration and Dispersion

1. Experiential (Intangible) Types of Tourism ™.

Adventure Tourists in North America, Types of Adventure Tourism - white
South Amenca and Europe: waler rafting and camping

1a. Adventure Tourism

What fsit?

Atype of tounsm invelving travet 1o remote of exolic locations n order to take
par in physically chalienging outdoor actvities. Advenlure toutism creates
exciterment by leaving one's comfort zone_ As the name implies, it requires a
significant amouwnt of physical and mental effort. This may also invelve some
form of & nsk whether it is real or pereeived, With the form of risk, it is
physical this could have a physical danger.

Types

1. Soft
- Travel experience thal goes beyond the typical tourist itinefary
- Rewarding for spirit and mind

Safe and withoul excessive physical demands

perence with more physical challenge
- Higher element of risk

- Rewarding for spint

- Pushes peaple out of comfort zone

Major Religious Groups of the World Places visited on Religlous Tours

in 2012 = Mecca and the Wailing Wall I
Jerusalem

1b. Religious Tourism

What is it?

Commonly referred to as faith tounsm, 15 & type of tounsm. wh ere people

travel individually or i groups for pigrimage, misss ry, of leisure {fe hip}

purposes. Another definition travelng of an individual or a group of indivi of

Cultural Tourism Bestinations -
Tazaria and Khmer Pre Rup Temple
Ruins

Percent of leisure travellers who are
cultural tourrsts

1c. Cultural Tourism

Whatis it?

Thate are many different definitions of this type of tourism as it relates to people

Individualty. Cultural tourism |s concemed with 2 country ‘o region's: culturs,
Afically the lifestyle of the peo«ple in those gecgraphical aréas, the history of

a spacific religion or faith to a location that holds religious impact

Types

Filgrimages

Missicnary travel

Leisure (fellowship) vacations
Faith-bazed cruising

Crusades; conventions and ralkes
Retreats

Monastery visits and guest siays
Falth based camps

Religious tounst attractions

0o Ot e U b =

llwse neople their art, archit ligh ), -and other &l that helped
shape their way of fife

Types of Cultural Tourists

Purpasefil cultural tourist: primiary, motive for visiting a 'destination is culiural
tourism and has deep cuttural experlence

Sightsesing cultural forist: cutlural tourism is a primary reason for visiting &
destination, but the experience is more shallow

Serendipitovs cullural fourdst tourist who doesn’t travel for cultural toirism

reasons butafter participating, ends up having adeep caltural tourism expenienice
Cazual cittural tourlst, cultural totirism is a weak motive for travel and the restiting
experience is shallow

Incidental cultural fourist: this fourist doesn't travel for cultural tounism reasens
but participates jn some activities and has shallow expenences

Mon linear process of creating a

. Heritage Tourism Destinations -
heritage fourism destination

Mayan Ruing and the Taj Mahat

1d. Heritage Tourism

What isat?

Encompasses elements:of living culture, history, and natural histery of places
that communities value and:steward for the future. It affirms 1hat we have
Hentified significant elements of our places as important enaugh to preserve
and o pass on o fulure generations:

Process
1, The Basics: |= herlage tourism & fil for yeur oIty
2, Geffing Started; and ging the C

3. Organizing for Hertage Tounsm— cmss-cc!rmn.n:‘,ln’ agien and a diversa team

4. The Plan - Strategic and Long Term Thinking

5. Implamenting the Plan: Product Davelopment, Marketing, Hospitality

5. Evalustion and Renewsl - Cyclea Towards improvement

This procass is not linear as it can be different fir all commanities fooking 1o implement
a hentage tounsm destination

g | - S s T b T 3. Pace of Change
£ | PERCEPTIONS S (AT EAPERENCEL  PAEFERENTES | WERAAT Issues
= T 1. Community Attitudes
a EXPECTATION | = e 2. Resident-Visitor Relations
P / 3. Authenticity
4. Acculturation
MARKET PLACE : o z >
- Envirenmental and Accessibility Considerations
This is the need to offer a quality product with a pleasant travel experience. It
- - requires destinations to look internally to ensure their basic tourism r
( e i | - are protected -and to look externally lo examine ways of img ng the route
E EXPERIENCE: | = = \ and trave| experience involved in reaching them
o | GAPITAL 3 ACCEEEmILTY L
=2 ' — Strategies
L Fam \ 1. Functional Diff tiation through Park Classification

RESQURCES —
- 7

Economic Impact of Tourist
Spending on a Community

Sourcen

2. Functional Differentiation threugh Zening
Camrying Capacity

4. Multiple Usa

5. Accessibility

Issues

1. Resource [ntegnty

2. Image Confiicts

3. Resource Allocation

4. Physical Access

ravel Patiermns

&, Personal Perspective

7, Perceplual Awareness

Planning and Management Considerations

There are many considerations when planming and managing a tourist site. It
Is mosty looked at from an economic-and amenity development point of view
by the government that leaves communities with fittle to no involvement. Here
are goals and methods ta plan and manage with the community in mind

Taurism Goals

1. Realistic and Attractive to Tourists
2. Have Community Objectives

3. Appreciate Resources

DTN TAL A
ACEEESUALTY 0NN DerATce

freiidend .4 COMMUNITY TOURISM. | =
commnnnariong | s | ol r
- - - _—

Major components for a community-oriented tounsm sirategy

2. Environmental (Tangible) Types of Tourism™.

T

W - B0

Bonmrion X« 185

|
Batsy Boomars- |9

Top Ecotcmim Destinations -
Amazon Ralnforest and Norwegian
Fjords

Pecple Interested in Making an
Ecotourism Trig

2a. Ecotourism

What is it?

Tourism - directed | toward exetic, often threatened, natural environments,
especially to' sUpport conservation efforts and observe  wildife. Another

% —
1. Vs pol dieneee
Ermwonimeii
p—
2 Lapeirinoe Dett
WhEH el

3 Feyie places
here e 1o be

Geotourism Statisties in Uniied States: G ism Destinatl Y
Valley and Petty Ha-bnr mn
Newfoundiand

2b. Geotourism

“Whatis it?

Tourism that sustains or enhances the distinétive gecgraphical characier of @
place! its environment, heritage, aesthetics, culfure, and the welkbeing of s

definifion is responsible fravel to natural areas that conserves the nt,
sustains the well-being of the local people. and involves nterpretation and
education;

Principtes

1, Minimize physical. social, behavioral, and psychoiogical Inpacis
2. Build ervironroental and cullural awareness and respect

3. Frovide positive experiences for both visitors and hosts

4. Provide direct financial benefits for conservation
&
&3

. Generale financial benefits for both local people and private industry
. Deliver memarable interpretative experiences to visitors that help raise
and secial elimat

to host g5’ political,
Demgn construct and operate Icw—lmpact facilities
Recognize the rights and spirtual beliefs of the [Rdigencus People in your
community and wark in partnership with them to create empowerment

ol

: ltincludes three main components:
I ibig: d o conserving resaurces and

maintaining Biodiversitd
Culturally ible: o itted 10" respecting lacal ibiiiies and
building on tacal hentage

s bringing togetherall el tsaf: i haracter il
a trave] experience that is richer 1han the sum ol |1s pans and appeafing to
visitors with diverse interests

Principles

1. Integrity of place
2. Aghere iniernational codes
3. Community involvement
4. Community benefit

5. Tourist satisfaction

8. Conservation of resources.
7, Interactive interpretation
8, Market diversiy

~

Characlerisics of sustainatie abla Tolrism Destinations - P e of rural tourism Rural Tourism Destinations -
taurism Machu Ficchuand Patagonia Couniryside Locaticns

2c. Sustainable Tourism 2d. Rural Tourism

What is it? What is it?

Anindustry commitied to making.a low Impact on the environment and local
cuiture, while helping to generate futare emplayment for local peopie. Anothar
definition i= to protect and sustain the world's natural and cultural resources
‘while ensuring tourism meels its potential as a toal for poverty all

A form of tourism taking place in rural areas or setiiements, providing
employmentandincome to local population, and offering mdnadualised holiday
pradusts o consumers, Ancther definition can be defined as the “country

Characteristics

1. Use envirgnmental résourcas

2. Respect socio-cultural authentiety

3. Ensure viable, long-term economic opetations

" which E a wide range of attractions and activiies
fhal take placein agncullurai OF non-urban-areas:

Components

1. Rural location

2. Functiorallyrural — bufit upan the rural world's special features of small-scale

emerpnse clpen space, :Dr!tal:l with nature and the natural world, hertage;
ard

3: Rurdl in séale - both in terms of buildings and seftlerents and, therefore,

wsually small scale

4; Traditional in enaracter, growing stowly and organically, and connected with

local famities. It will often be very Targely controlied locally and developed for

the long term good of the area




CULTURAL HERITAGE TOURISM

Program

Attractions

& TANGIBLE oefiition: Something that s physically there

5 & 9 R D B Db ®» &

I

01 Military

Definition: Places that have historic or current
significance with the military.

02 Dark

Definition: Places that are Identified with
death and suffering.

03 Historic Settlements
Definition: Places that were once uninhabited
where people established a community.

04 Historic Buildings
Definition: Places that have sig:
person or place in history.

o )

05 Industry

Definition: Places of economic activily
1 with f ing & specific

product

06 Religious Places
Definition: Places that are significant to a
specific religion

07 Environmental

Definition: Places in the natural world that
hold significance to a community or group of
pecple,

lNTANGlBLE Definition; not having a physical presence

08 Arts
Definition: The varicus branches of creative
activity.

09 Languages
(n] :

of cor ion used
by communities or countries

10 Folkways
Definition: The tradiional way of life of a 1 oL,

particular community or group of people.

11 Music and Performing Arts
Definition: Forms of creative activity that are
performed in front of an audience

12 Religion

Defintion; A particular system of faith and
worship of a canirolling power,

13 Sport

Definition: An  activity invelving  physical
exertion and skill in which an individual or
team competes against anather ar others.

14 Festivals and Pageants
Definition: Day or period of celebration or
public entertainment.

1- Battlefield

2- Museum

3- Military Installation
4- Cemetery

5- War Memarial

1-Sites of Terrorism

2-Concentralion Camps

3-Deaths of Famous
Peaple

4-Prisons

1- Historic Cities

2- Rural Settlaments

3- Villages

4- Redeveloped
Waterfronts

1- Churches

2- Historlc Homes.

3- Museums

4- Archaeclogical Digs
5- Ancient Ruins

1- Brewenes
2- Faclories
3~ Quariies
4- Railways
5- Mines

1~ Churches
2- Cathedral
3- Temples
4- Rivers

5- Groftos

1- Praine
2-Rivers

3- Vegetation
4- Mountains
5 Forests

1+ Handicraft Skills

2= Art Traditions

3- Foodways and
Gastronomy

9+ Urigue Languages
2- Music

1- Dress

2- Slories

3- Farming Methods
4- Behavior

5- Folkiore

1- Opera
2- Dance
3~ Music

1- Ceremonies
2- Beliefs

3~ Gender Roles
4- Practices

1- Play
2- Rules and Methods

1- Religicus Pageants
2- Food Festivals
3- Ethnic Festivals

Ways of Travel

>

Most Popular

ENERGY n

‘Ways that one may travel when at a destination

Travel to Destination

01 Trains

Trains are the most maode of = around the warld. They are unigue because
they can lravel large distances but are cheaper than airplanes and take less time than ships. This
makes frains the ideal form of transportation for peopie when they want to travel long distances.
Metro rails are used for quick travel between cities. Trains are also used for fransporting goods
and raw material,

02 Cars

The mode of transport that we use most is the personal vehicle of a car Cars have become a
status symbol in societies and the more one has the richer they appear. There are many different
forms of the car that are used around the world for personal transport

03 Buses and Trucks

Roads are an important infrastructure of a country and buses and trucks are the main form of
transport that unites the country through its road network. Trucks carry goods while buses carry
passengers. Il is the cheapest form of mass public transport available in any country,

04 Three Whaeler

A three wheeler is whal is typically found in a d ing country. It revelutionized the way people
travel in larger cities: It is the motorized form of a rickshaw, bicycle, matortaxl. ele. It's mostly used
for persanal ransport but also can be used to carry goods.

05 Motorbikes

This Is preferred by the adventurous type and lonely explorer. Cne can trave] long distances or
Just use if for fun. Around the world motorbikes are used to carry goods and sometimes as a single
person tax|

06 Alrplanes
Airplanes decreased travel time significantly and made the world a smaller place. They are widely
used for public transport and carrying goods:

07 Boats
Boats paved the way for people to travel along nivers and lakes. They have mostly been used for
fishing, personal transport and irading. They are still widely used in port cities and slong canals.

08 Ships

Decades ago, ships were the only way to travel large distances. This is how the world was explored.
Shipping is the most common way of trading: Passenger ships and femes still operate in some
areas of the world as a cheaper way to fiying,

08 Animal Powered Transport
This is common form of in ping ies and some p ies. it can ba
latively cheap in developi and a novelty in developed couniries.
Examples
- Horse drawn carmage
= Bullock cart
- Dog sled
- Donkeys

10 Human Powered Transport
This form of transportation s stil used In many parts of the world They have been used for
centuries and are the most eco-friendly mode of transport designed
Examples
- Rickshaw
- Human drawn carmage
- Bicycles

Travel Within Destination

Bike: A vehicle composed of two wheels held in a frame one behind the other, propelled by pedals
and steered with handlebars attached to the front wheel,

Walk: An act of fravefing or an excursion on foot

Car: A road vehicle, typically with four wheels, p by an internal ion engine and able
o carry a small number of people.

Bus: A large motor vehicle camying passengers by road, especially one serving the public on a
fixed route and for a fare

Scoaoter: A light two-wheeled open motor vehicle on which the driver sits over an enclosed engine
with legs together and feet resting on a floorboard

Segway: A tw P vehicle g of a platf for the fest
above an axle and an upright post surmounted by handies.

Ferry; A boat or ship for conveying passengers and goods, especially over a relatively short
distance and as a regular service

Trolley: Adevice that carries electric current from an overhead wire to an electrically driven vehicle.

Taxi: Atype of vehicle for hire with a driver, used by a single p geror It paofp L]
Subway: An underground rapid transit rail system

Tram: A rail vehicle which runs on racks along public urban streets. and also sometimes on a
segregated right of way.

Most Likely

Food
Offerings

Mt

Amenities that are offered in an area with culture hertage tourism
from least fkely to most likely in our region

Journey Map of Different Visitors

Single College Student

1- Stays with a friend

2- Coffee shop for breakfast

3- Goes biking
4- Grocery for hinch
5- Goes rock climbing

- Bar for dinnerenjoyment

7- Back to friend's home

Low Income Couple

1- Stays at a 3 star hote!

2- Cafe for breakfast

3- Goes fishing

4- Picnic for lunch

5- Goes biking

8- Pub for dinner/enjoyment
7- Back to 3 star hotel

1- Stays at 4 star hotel

2- Specialty restaurant for

breakfast
3- Goes golfing
4- Restaurant for lunch
5- Goes sailing
B- Goes to winery
T- Restaurant for dinner
8- Back to 4 star hotel

I

o0

Famity

1-StaysatBedand Breakfast
2- Goes to painting

3- Goes biking

4- Healthy Options for lunch
5- Goes swimming

&- Diner for dinner

7- Back to Bed and Breakfast

Chandler Noh_ LARC
Nate Holst_ LARC

Elderly Coupla

1- Stays at 3 star holel

2- Diner for breakfast

3- Goes antiquing

4- Diner for lunch

5- Checks out heaith care
B- Goes bird walching

7- Back to 3 star hotel

Frank Herbolsheimer_LARC
Cory Galen_LARC
Palrick Murphy_LARC Jeri Stanek_LARC

Regional Cultural Heritage Tourism
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Sense Pl néun

Sense of place is 3 concepl which is changing a typical soace to ptace With
spectal behavior and sensory characlerstics for cerain people. IE meant
connest to place by understanding of everyday activiies and symbals
associated lo il This sense can be creatad in an individual living place and
be expanded along hefher life

ated Terms

LT the tangible and intangible quakities distinctiva to anm indinidual

listo resarnv K Serve, consarve
and protect buildings, utneds Iannscaass or oiner artifacts of histerical
significance

Mali

a multi-faceted approach to tha planning. design-and
managemeant.of pubilc spaces._ |t capitalizes on 2 local community's assets
Inspiration, and potential, with the intention of creating public spaces that
promaote peopia’s nealtt, nappiness, and well baing,

Place

¢ = the ability o ses, hear or become aware of something
through the senses

Real 5,’: the world or the state of things as they aclually exist, a3 opposed

lo an wealistic or nabional idea of them,

= Sy i g - gl b
iportance of Sense of P to
L_;‘ tur "1 Heri Ir_‘“"‘ Tou ':&:p"\

Tne cuiturarhetrtage sitesoften oonla;r- piecesof historythatelicitaspecificaura
which is vital to the impartance of the place. Propery identifying and preserving
the atinbules that define a place is'a difficull task bul the communication of
those details are whal define a place and keep people coming back. A place
Ihat lacks any sorl of authenticity of imporiance is not place thal Is atractive
orunigie. By propery taking inventory of place’s cultural unigueness we can
use it fo show the rare traits that define a placa

Process of ldentifying Sense of Place

L HEY:S A place musl have
dhisfinguisha attnbites as well as being
comfortabie and safe. Places that exhibit a sense
of history also atinbute lo ils character

A place must be easily
a-*cess.uble with supporting infrastructure thal
reaches o nearby attractions and other cities

LY Aplace must promote community
in & walcoming and non-exclusionary manner sg
that connections between people can be mada.

S A plac.e must have a range
of the year
to invite peaple to back bm that dcesr\t inferrupt
everyday |ife

5 n £2'A place must be fully integrated
to-the sumounding area so fhal it does not eppear
out &f place while alsa laking exisling ecosystems
In ter coneideration.

1 Explore

Goals:

- Develop and delermine the glea of sense of place
with visual reality 1o learn what

- Compare image
forms make for strong images

- Supgesi some principles far forming sense of place

Sensing Place

Place

The suucturﬂ of |:>I:sc'1 without people is just only a geographical location
and the concept of place is signified only with existence of human, Thus. we
can defing place with two main characteristics. The first definition is affected
by spalial structores and second definition Is affécted: by people routing
BXPRHENCES

Faclors in Form

Sense of place is the relationship between man, his image and
environmental characteristics. The concept of sense of place on the one
hand 15 rooled in subjective’ experience of people (memones, traditions;
history, culture, and soclety} and in other hand is affected from objective and
external influences of the environmeant {landscape, smell, sound) that these
lead o various association of a place.

2 Collect

Goals:
= Tehelpobserver understand the lucation of place and
datafmine main research routes and main districts.

Place is-regarded as the center of sense of value and meaning and axt |n
ndividual or public. Az you know, sense of place ghves maaning fo space with
authenticity and reaiity From European squares, markets and streel landscapes,
by the twentheth cantuty, 1o the main streets of the United States, setilements, o
the cities: like New York. Boston, Chicage, San Francisco and other cifies in the
city center, parks, and boulevands. According to différent spatial form and social
complexity, Pizce is divided into three |evels, each bringing us different feelings

Paley Park, New York City Smithsaman Museum, New Yark City

. The basic camer of urban life, where the witality of the place, and is
the flash point of urban memory, Aithough, modem transportation expands the
=cope of people’s activities, oo fast fine of sight movement spead can not glve
people enough information of space. People have Lo stay in' Unit with slow speed
walh which can'help them understand the sumolindings.

3 Observe \

Goals: \
- Trained cbservers map the presence of varous elements, \
thiesir wisibility, thir i image sirangth or weakness -and thair !

donnactions, di s, and other i s And b

wh risletd any spedial successes of tificulties in the
potential image structure,

“The essence of the place is the center of meaning constructed in the life experience, which includes the

activity of the person in the place and the memory accumulated from it.” - Edward Relph

Vinton Neighborhood, Omaha, NE Granville, Vancouver

Gro LI Architecture and open space logether conghilute the cluster structure
E:ompared to & unit, 3 group can give more complex social functions just like
shopping; ‘recreation and office. The atmosphere of group: depend on the

connection of open space. architectura and sutrounding context:

bE R,
Toronto Mew York City Metro Area

zte Compared tounit and group, the form of the systemis composed
afa network of groups and have a deeper form and content. The basic form
of system |5 a varety of foutes thal connect the varety: of groups In the
system

Points: Points: Points:

The wark was done in the conviction thal analysis of existing Ohearvers need to collecl data just like Asystematc field reconralssance af the area was made on foat
form and its effects on the citizen, and in the hope that some 1) Maps: a general aenal view of the region, outline map of the by & trained ob - whio nisedi o epted concepts of sense
usaful technigues for field reconnaissance and citizen interviaw place of invesiigation, of place

2) Popilation; sex, age, amount,
3) Culture: histary, culture, tradition,

might be developed as a by-product

NEBRASKRA
the W
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SENSE OF PLACE

Process

Explore & Collect \
Characters in Sense of Place. \

Place. in samsmd]s&mﬁanedhmtmﬂlyufpiﬂmnrmmvmm

about p! of place which s used in contrast with
oncHlesinrss", rngemml place is-a space which take meaning in cultural,
mdnﬁdualandmalmlnfaclpeﬁpiedmmsmelathemﬂoeﬂl
of place based on their social bonds. fesling and emotions, Gieryn explains
place In three characters as; geographical location, physical parameters and
identity which is composed of meaning and valie.

Physical Parametors « Effect on sense of place as: Size, Scala, Companents,
Divmﬂnf Texiure, Bmmﬂnn. Calor, Odor, Molsa, Tempaature This. isoften
bya m’s ' and culture:

Goographical Localion - A particular place or position, This cheracter has
nothing to.da with human activity so |t is essentially the base of a place. A
focation can usually beiangbl;r found indshaf!d

ra:m:uy - Tha most important character in sanse of place is identity because
daﬂnd‘uam:!namolma!sdsuﬂmmmmmmmawm
This is achiavad through e nones and history,

Human-Place Interaction

rngeharei. mmmmmmearﬂpm:emlhmwmm
Cognitive, behavioral and omotional,

- Cognitive aspacts of the interaction are-led to spatinl percention and
during that, people know the anvironmantal elomants and use them,
16 navigate their way.

- Befiavioral aspects of the interaction are mentioned to sctivilles and
R O .08 i St s

- Emotional interaction with place points (o satisfachion and attachmant
lo place. :

This relevance can be so strong (hat create a tie: and
ccrnpomms It lhnfeg.ml penple expuriences am (ha main tnnls of their
perception. Cognition inte ;)mnied o #ormnl aspects o piaces. In
Ay Hon, pe ian of the t and e lypes of
acilvities an the e 20t are

Hna.l;r‘ hm}aﬁm lnamnﬁnnnl
and maaning of pl dared.

Differant Scalas of St:én_sja_'g:if Place

Sensa of place as & col bolic, meanings,
wﬂﬁcﬁun Mhamalsm hefpbyagrmputmdhndual

Kntm‘ledgu of belnn Iwa!.ud in & place; in lhrslwel people are familiar with
mmmwmmma{mmmmmmmmm

emoticnal connection 1o the place and its symbols. Therefore, they
mmtmummm wllhtnemace.

Belonging to 4 plice, in this phase, people pot only are familiar with the
place but they have an emotional connection with e place. In’ this stage,
people 'distinguish the: symbols of the place.and in confrast to the previous
staga ihose symbols are respected.

Altachment lo 3 pla:e people Heve & strong emotional relationship with the
place. The place is meaningful and significant to peopls. In this regard, the
place has unique |dentity and charscter to the usars via its beloved symbols.

Identilying with the. place Qm!s in thiz level, people are integrated wilh
mmmwgwiadwm“wgﬁubh the people.
mmawmwmsﬁuwmmmmwmuaw
attachmant ta fhe places,

Inyalvement in & place; in this level people havsanmrde!n the place.
Mmmuuwwmakmmmgsmey ﬂme.ortalenﬂn
the activith place. sed to previous lavels that ware
Mywmams.msmlsmmmlmwhmimm

of the:

Spcrifice for a place: this leval is fhe last and also the fighest pointof Sense of
place. Deepest commitment to a place is the main aspect of this phass: Peaple
waid fike to sacrifica of important attributes and values such s prospenty,
freadom, or, it lhsalf

Physical Parameters Geographical Location

Identity

>

.
Knowledge of Being
IIII Located in a Place
s
= '. i Belonging to a Place
=
\

LB ]
\nn/ Attachment to a Place

Identifying with
the Place Goals

Involvement in a Place

' Sacrifice for a Place

Attachment

Regional Cultural Heritage Tourism

Univarsily of Neoraska-Lincoln » Collage of Archilectiure « Nebraska Extenston Canter for Rural Entreprengarsnip » Willa Cathar
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Observation & Interview

Main goals:

Twa different questions are containad within this general one: (a) how, reliabis

-are the methads, how truthful are they when they indicate a certain muﬁon?
-mmmmmrmm?mms nolusi al

bie In making planning
decisions. and is the affort axpendad worth resuif.

Observation

The observation covered the following content:

1. Trained gbssrver instructed "-mmmme" sl of sense "umm

vlﬁﬂh‘h‘.
ammg the phywal pammmg and culture and spml.

3 msOBmdwmdmmminbmmsn{mawmw
“elements being those exceptionally strong or vivid,
and wmlnuaﬂyaam himself why this: slemant had sirang or weak
gda_nhiy 16 help form sense of place. why this connection seemied clear of
obscie.

Interview _
The interview covered the following questions:

1, Whiat first comes to your mind about his district sense of place; what
symbolizes the word "Red Cloud" for you? How would you broadly
describe “Red Cloud”

2. We would like you to make 8 quick map of central Red House, inward or
downtown. Mameillmasityuummnj‘hyarapoddmcﬁpﬁmufsem
olniaoeo!lhmaﬂyloa Angs g ail e main feat We just
need a rolgh sketch

3. Do you have any particular emotional feelings about parts of your city? How

long wauid |t take you?

4, WMMndofﬁemmmmdwymlmnkmmuﬂdmmey
be larger or small, hm!auusthassmhryoummaaaﬂeslwmﬁﬁy
and remember.

3 Fres discussion

The interview covered the following principles:

TThelnleMawa‘emwppmdml&rgeeWmhab!amsmmm
sense of place. Otherwise, the small size was made necessary by the
bmeduwnﬂl\quhvlhalwasnndq‘andhrmﬂenglhymmmadlor
the elephantine and expe:

2. It shouldn't be the unbalanced nature of the samples chosen. The
interviewers should well balance as to age and sex. And we: also need to-
mleouhebealmnfmmlm

[ &)

e

District  Landmark |

&° 9 %

4
[The Interview was conducted first In ordar 1o fost the
ihypothesis of sense of place; second, to gain some rough
Bpproximation Lo the public sense of place, which might be

Public Sense of Place B

\compared to the findings of the field y

sketch map of the city, for the detalled description of a!
umber of trips through the city, and for a listing and brief)
escription of the parts felt 1o be most distinclive or vivid in

& subject’s mind. '

Sketch Map 5

" 3 Most Distinctive Elements i
@ o develop a shorl-cul methed for eliciting the sense of place,
n ind see what kind of elements conlribute the sense of place|
y.
o S

»

Basic Infarmation of Interviewees

Gender

Age

Race

Religion
Place of origin
Education

Residence Length

Famala Mala

Under 30 30-40 40-50 above 50

White African-American Lating Native American
Catholic Protestant Jewish

City County State

Uneducated Primary Junior Senlor Undergraduate

Under 1 year 1-3 year 3-5 year 5-10year above 10year

ldentification \

Anmg&wm:snfmlmlmhr ﬂ\a,mn‘pia&e 5¢mdasspm_ sla‘bes
between people and the selting, d
F?aeqwgpdmbeuuwgwmdmmbdﬁwwmpmspw e:-

perience and respot fowsrds ther
Felate b their culture and noms. Thmmmtﬁwilllwmmeswsm
framework of the sludy in 2 g of sense of

place. There are three dimensions of spirtual, cultural and visual aspects for
‘identifying it.
—_— bmn ol Visual

Spiritual Cuttural

1.8ense of place i ralation'ta spiritual dimension

The ideas of spirit within the placs or character of place make up the sense of
place, and fow feelings like stimufated, sxcited, joyous ame ah example of this
experience which is feit through all the sense such as sight. hearing, taste and
touch.

A placa |6 just not an object, but Thraligh ihelruu mdmwd maaningful
aclivibies. I the relationship fo places: smllm!*'ﬂ expériance thal relating to
the himan the 1o home.
md&umwmﬁngs Ml&l[ﬁgsshaulspawandphﬁ thal affected by the -

- sanea of time.

As* Baing n” the old cites can aiso bring pecple back in reminiscent of young-
erdays The defindion “sense of place” lnnkndesmrelne neaﬂi'ngampmsk
cal plements similar in peaple ' place about
fhieir mematies

Sight
—

2.Sense of place in relation to cultural dimension

Sense of

Placa
Fesings for ploce

Exparience

shimthited
ecited
joyous

filaok attactimmmi

While: any inumydp!aqepmmaslhe Iririai Mlhhﬁgmd

place and of contaxt and the

raimforeament: of ihe current ciimate andmmufﬂplmeummmmw
idantity.

character or

i od may include the

Tht & o

s population and demographic information
» |ocal'socipl and architectusal history.

» |anguages spoken

» food culiure

» unique customs

= cyrrent landscape

o scale of existing bulldings (residences. es wull ascommat
el governmmntall and malitlhonal llidings)

3.Sense of place in relation to visual dimension
The idea of five & s such &8 districts; buil sites and
mm:amﬂmﬂ mmaﬂymnﬂ test the mechanism and

L

mmm«emﬁwmmm vary popular fopic 1o bring
up the character of the place. Prefiminary work on visual was underaken by
Thwaites how. impartant the buliding haights in tha design ufudavmdw]m
the cartain image of the city affacted.

Sense of
Place
Spacisl
structure

Resources Forms
Bullidngs

Atiraciions
Disiricts b

entity of plilce

Lanoma
Morilments
Sies

OORO®

Patnick Muiphy_LARC

‘ r
Spiritual I
G Sense of place
~ .
L.‘ ® |dentity
1 ¢ Image ability
1%2 @ People's response
?:?‘. :’. i L]
s> @ People's experience
A-,I ® People's perception
|
'-\l 9 S
o ense organ
)
v ¢ Character of place
&&® @ Social interaction
TE‘-:» ® Value
At ¢ Cultural context
Yr ¢ Atiractions
**g;:' ® Accessibility
(=) ¢ Transportation
) @ Landscape
[j I Building
Visual
Rica_LIREN Chandler Nohr_ LARE Jamie Dennall_LARC
Katrima_UIREN MNate Holsl_LARC Gildon _LARC
Soun_LARC Frank Hecbolsheimer LART Kanneth Brandl_{ ARG
Dorothy. LARC Cory Galen_{ ARC Kim Witsan_PROF

drii Stanek_LART



the junciion o Nebraska Highways 103 and 41 downtown, which depicts
Wilber as the Czech Capital of Nebraska.

What is the first thing
coming into your mind
when it comes to wilber 7

1101

Wilber | o]

Why they came to US:

ch Memory---Spiritual Din

SETTLEMENT AND EARLY GRONTH (1842-1900)

1. Theers was & shortage of farm land in their country. Fams were =

ton small 1o make & good Iving, For many peasant farmers the

thaught of owning land was orly 3 dream. People ofien =old their

small iand habdings 1o pay for the inip to America. Czechs also left
thedr homeland due fo palitica! and religious prejudice and to avoid

rinirtary service
2.Palitical
3. Raligious predudics

4. Ayoid military service;

5. Magazines like the Hospodar (husbandman or farmer), an Dmaha
agriculural journal, haiped promote Czech setllemant in the United ’
States. Many families emigrated on the basis ol informaton.

to Increass its population

2.The Burdington and Missoun Railroad, which had large aneas of
Mebraska land for sale, prnted sdvertisements in the Czech lan-
guags. It showsd the first s5ix years on an American farm and the
“ease” with which-success could be achisved, Most of the Czechs
who came to Nebraska ware farmars, but iradesmen and prafies-

cional people came. oo

1.Advertisements like this.one miluenced Czechs to come to Ne-
braska, Nabraska was a new state and needed people

A First Czech

LELL] -
Plots the town of Wilber, NE
Railroad connecting Crete and Beatrice
i ¢

Formation

Since 1962, it founded principally by Walter and Helens Novak
Baer, with cooperation from state and many local leaders,
interest in the Czech heritage has been ravived.

Feature

Adith worn by paricipants, workers, and some.
visitors, Czéch food, a beer garden, bands, decoraled siore
fronts, Czech and American flags, an old-world atmosphers,
free parking, and free’admission for nesrly all events make it
a ramarkabie family and fine arls affair

The largest athnic festival in Nebraska, held annually the
first full weeksnd in August, atiracts an average of 40 16 50
thousand visitors.

W inchides the aclivities of Wiber-Clatopia Czach Alumni
Band; all kinds of enterftlaments, like mu: e dancing, guilt
show, talent contest; children's parade and grand parade

=
e

§

3.5

a Pavilion

The Wilber Czech Museum was established o preserve Czech artifacts that An integral part of the annual Crech lestval, Sokol Hall, also knewn as Sokol

How will you describe
Wilber shortly from the
visual aspect and the total
atmosphere il present 7

pertain to the hentage and cullure af the Czech piohaer setilers in Nebraska
The museumn exhibits collections of Czech dolls; Czech dishes, quilts, rephcas
of early immigrant homes and Wilbe businesses agnculture, paintings, spe-
clalized laces and Czech coslumes, madical lems, guns and antiques

Auditorium, located at 317 5, buill in 1830, Wison Streed, (s avallable for
maeslings, dances, reunions. and celebrations. [t was listed on the National
Register of Histaric Flaces on Septamber 14, 1885

Could you describe the
sight, hearing, touch and
smell you have in your
route form home to wark?

Wibler, NE became county seat.

Hotel Wilber was bui

" - ]
In 1886, approximately 90 Wikber and Wilber-Clatonla alumni band members
assembled to celabrate Wilber's 25th annual Czech Days. Besides having a ol
of fun reuniting with former classmates and biand members, the organization has
continued to meel every year to march in both Saturday and Sundey parades,
présent a concert, and play for the pure enjoyment of presesving and promotion
of local Czech heritage and music

4. Hotel Wilber

The jewel in Wilber's Czech crown i Hotel Wilber, listed on the National Reg
ister of Histone Places. Buill in 1895, it has been maintained with ongoing res-
toration as recently as 2011

This quaint hotal features unigualy decorated guest rooms, a full service dinlhg
room, the Czech Cellar, and outdoor garden area avallable to renl for private
avents:

STABILIZATION (1900-1912)

CHANGE (1913-1929)

Chance

Courthouse

:and Dancing

Music 15 and always has been an impoiant pant of the Czech culfure
Historical Pageant
The "Tales of the Czechs” can be seen at the Cutdoor Theatreboth Fnday and
Saturday npights at about 9pm

0L Show
Wisil the- Extension Office Saturday and Sunday from 10am lo Spm to view
beautiful, handmade-quifs from around the country.

Talent Contest

It wil be held at the Cutdoor Theater south of the Wilbar Swimming Pool an
Saturday al 3:,30 p.m.

It was el aside in 1836 to commemorate one of The first documented Nebras-
ka homesteads. || also stapds as a nbute to the courage and tenaclty of the
waves of American landseekers and European immigranis who ventured west
I the late-18th century o take up the demanding ife of the prairie farmer. The
Mationa! Monument includas the onginal Homestead Act land daim of Daniel
and Agnes Freeman, Major attractions include Homestead Heritage Center
Education Center, Taligrass Prainie and Palmer- Epard Cabin

What specific elements do
you think are most promi-
nent in the wilber?

THE GREAT DEPRESSION AND WWII (1930-1945)

Window Factory

MODERN ERA (1960-2015)

POST WWI| (1946-1969)

e
First Czech Festival

C ren's Parade
The Children's Parade is Fiday might at 700 pm. The parade route will go East
down 3rd Streat staring at School Streel and ending at Main Strest

Grand Parade
The Grand Parade begins at 2:00 pm both Saturday & Sunday. Parade farms in
Legion Park &t 12:30 p.m. and follows the arrowed route

courts and fislds are available 50 thal you can enjoy playing or walching tennis,
softball, and baseball. There is also plenty of modem playground egquipment for
the kids to alimb on and explore, In addltion, the on-site campground can ac-

commodate everything from tents lo large campers.

Is it easy to find a way in
Wilber or the various parts
of Wilber easy to distin-
Quish?

Place |dentity’

Place Attachment

egional

sity of Nebraska-Lir fhrchitecture « Nebhraska Exte

Wil you miss Wilber if
you have been away from
it for a long tirme?

Fund* Cily ol Red

Does Wilber make you
comforl, secure and
happy comparing other
community?

Could your characteristics
and personalities be
fulfilied and shown here?

Could your demands for
leisure, entertalnment and
leaming be met through
activities in Wilber?

Rica_L
Katring_

Do you make a lot of
friends in Wilber, which is
good for your social net-
wiork

Chandler Nohr_ LARC
Mate Holst_ L4




Synopsis

"Nothing is onginal. Steal from anywhers that resonates with inspiration-ar

Cultural Heritage Tourism Criteria
There are eight basic criteria in which we can judge authenticity.

Synopsis
"Quaity means doing it nght when no cne Is looking.” -Henry Ford

Cultural Heritage Tourism Criteria
Quality of tourist expernence can be fudged through five basic criteria

“When you open your mind, you open new doors to new possibilities

for yourself and new opportunities to help others.” - Roy T. Bennet

Synopsis
“intarpretation refars fo the act of revealing the signfficance of a place,

Cultural Heritage Tourism Criteria
These are aii critena In which interpretafion can be [udged.

fusls yourimagination. Devourold fiims, hew films, music, books, paintings, 1. esthetics 1. immersion parson, artifact, or event. Itis felling the Slory in such a way that people will 1. relatabile

photographs; poems, dreams, rardom conversations, architeciure, bridges, 2. unigueness ‘Raise. your quality standards as high 55 you can live with, avoid wasting 2; surprise want to fearn and perhaps refum again and again.” 2. edur.a.nanal

sireet signs, rees, clouds, bodies of water, ight and shadows. Select only 3. cultural and historical integrity your fime on roufine prablems, and always try to work as clesely as possible 3. education -Dallen Timethy 3. combination of ants
things to steal from that speak directly fo your s:m' J’yo;: da this, your work 4. workmanship at the boundary of your ebiliffes Do Mhis, because it Is the only way of 4, peace of mind 4. pravoke thought

(and theff) will be authenif) is ity s non- 5. local care and attention discovering how that boundary should be moved forward, * -Edsger Difkstra 5. satisfaction “A work survives its readers, affer 8 hundred or twa hundred years, it is read 5. present whole infarmation
existent. And don't bothier DCF:CEE.'I."Q your thievery - re-eb(mﬂ it if you feal B, cultural community inferactions by new readers who imposs on if new modes of reading and interprelation. B_adaptive stragagies

like It. In-any case, always remember whal Jean-Luc Godard said: “It's not 7. cument functionality The work sunives because of these inferpretations. which are, in fact,

where youl take things from - It's where you fake them fo "-Jim Jarmusch B; cerfification resummections; without them, there would be no work.”

Define Term

Basic Principles

~Oclavio Paz

Basic Principles

Define Term Basic Principles : :
a ! pecullar and essential sharacter S : >

13 ; conforming to an original 56 as o reprodice essential 1.uU E th X DR s 1. Visitor Involvement Define Terms ) 1. Create Meaning

il . User Empathy 15 2 an inherent feature | property 2 i £ Mind 1 the act or the result of interpreting - explanatian 2. Establish a Connection
{b : made or done the same way as an onginal 2. Honest to Origin e R SERIOLI) 2 - a pariicular adaptation or version of a work, methos, or style - :

g S e e ich i 2a dagres of exteliencs 3. Educational Experience 3 - a technique that combines factual with stmulating explanatory | 3. Elevate information
2 1 not false or imitation ; real, actual 3. Rich in Culture 35 siperiontyin kind v s q com & f tating expl G4
3 :frue o one's own-personality; spifit; o characier nformation

Self Authentic Person

One whose demeanour is true o salf value and moral

notwavered by soctal surroundings but environmentally
| aware.

000 EEEERENT

o

1 A seif Authenticity

Goals:
Promote user authenticity by encouraging
them to interact with the Environmental
Surroundings that create the sense of self
being.

Examples: Q&

Physically Authentic

STICIIIT s
! FELRRRRDEIAN

1 B Physical Authenticity

Goals:

Design approaches must be centered upon
historical meaning and aesthetic tradition.
Using new technology to bring it forward to
a more sustainable future.

Examples:

Arecognizable and valid thing that can be of valua.

| Quality Experience
The standard of something as measired sgainst other
things of a similar kind; the degree of exceilence of
| something.

ARRARAUARRNRENL

2 A Quality Experience

Goals:

Experience should be immersive, safe,
educational, unique, and enjoyable leading
to an.expenence that meets or excegds user
expectations.

Examples:

Qualities of Experience
The individual components that make up the overall
expenence

2 B Qualities of Experience |

Goals:

Users should have access to all necessary
-amenities required lo acheive a complete
experience

Examples: |

Formal Interpretation
QOceurs in a controlled environment such as a museum
of historic site

| Informal Interpretation
—_, Oceurs outside of the formal educational 2one and is
O more dependant on user participation

Regional Cultural Hentage Tourism

University of N

-Lincoin: C -,nc:}en Ar
Foundation » §

Foundalio

-reln on {,el terf
* Red C

preneurship + Willa Cather
mmerce » Websler Counly

Doroffry
Patrick Murphy_




AUTHENTICITY+QUALITY+INTERPRETATION

Authenticity

Self Authenticity \
Quotes
“Nathing is original. Steal from anywhare that with inspiration or
fuels your imagination. Bevour old films, new films, music, books, paintings,
poems, dreams, i i i bridges,

sireet signs, trees, clouds, bodies of water, light and shadows. Select only
things lo steal from that speak direclly to your soul, If you do this, your
work (and thefl) will be authentic Authenticity is luable: originality rs
non-existent, And don't bother concealing your thievery - celebrate it if you
feellike it In any case, ahways remember whal Jean-Luc Godard =aid; "It's
not where you fake things from - it's where vou take them to."

=iy Jayrra

Define Terms
Auihenhiony: Ta; warthy of acceptance of befief as conforming lo or
based on fact
1k conforming to an ariginal so as 1o reproduce essential
fealures
1g.: made or done the same way as an oniginal
2 ot false or imitation - real, actual
3 :frue to one's own personalily; spinl, or characler

Self Authenticity

3: Accepti g9__
external §
lnﬂuancn:

1 external
linfluence

c:
Emotional

Attributes

Tourist Perception \

Based upon income
No Cultural Interactions
Not Unique

Fabricated _ _ _ _
b e g

User to User Authenticity

Basic Principles

1. User Empathy

The user atways seeks out something.
Within design there should be opportunity
for adventure and mystery 1o be abie fo
fulfili feeling of seif authenticity.

2. Honest to Origin

Heritage and Culture are buill upon the
idea of origin. Design should be based
upon historical background of the place.
Thisimp the ideaof icity and
creale a deeper meaning

3. Rich in Culture

Cullureis the identity of a group of pegple.
Keeping In mind culture during design
will influence the way spaces are created
and how nature interacts with) them

Trustiness of the USA

97% Arkansas.

100% Honolulu, HI
AR HAWANE oo

98% Alaska . ... ...

98%
In Person
Honesty

Maps
Not Unique
Directed

Related Terms

it true to the facts, to a standard or fo an original.

being in fact the thing named and not false, unreal, or Imaginary.
= : capable of being trusted.

of a specific but unspecified character, guantity, of degree.

- nolfalse existing in'fact or reallty  used for emphasss.

ilo - cenforming exactly to truth or to 3 standard.

Authenticity Measurement: 3/4ths of these must be mel to be authentic,
afies : Tourist determing if things are authentic by what seems to
be beautiful

Aps!

: When fewer of something axists it creates a scarcity value
Y fly : Baing able to truthfully tell the historical

o : Legitimacy of a piace can be equated by the creativity of

Shared cuiture through mutial respect.
anbions | Able o observe the processes of

orany - I it 15 0 cument use tounst obsarve this as fruly

: Physical and legal documentation of authenticity.

.. 98% Alabama,

c‘a:.1 1

95%
Internet
Honesty

91%

In Person
Honesty

Backpacking

Physical Authenticity \

Historical Sighificance

Latin Roots of Authenticity:

mid-14c:, "authoritative,” from Old French autentigue (13c.. Madern Franch
authentique) “authentic, canonical.” and directly from Medieval Latin
authenticus, from Greek authentikos “original, genuine, principal,” from
authentes “one acting'on one’s own authority,” from autos “self” (see auto-)
+ henles “doer, being,” from PIE "sene- "In accomplish. achieve.” Senze of
“entified to acceplance as factual” is first recorded mid-14c

. authentic implies that the contents of the thing
in question carrespond to the facts and are not fictitious; genuine implies
that the reputed author is the real one; but this is not always maintained:
“The distinction which the 18th c. apolog: pted lo bilish bet
genuine and authentic ... does not agree well with the etymology of the
fatter word, and is not now recognized” [OED].

Im nrnn authenlicity 1s perception of ar that is based wpon the faithful
genuine self in confrast o f y to external infi and values,
Compromising and conforming is-a path o becoming inauthentic in art.
missic, writing and design,

Historic Authenticity

8: Certification........
g~

: Cultural/Historical Integrity -
6:CulturalCommunitylnteractions

Cultural
Certified

Lultural Heritage lourism

Historical

Imporiance fo Cultural Heritage Tourism

Commoditying the Soll

The human-mind has a tendency 1o constantly search out and reconfigure
Itseff based upon new environmients that it engages. Current tourism anly
allows so much as a “fake” stay away from home In prefabrcated lving
guarters with no value to them. This is deemed as “lacking” which causes
the mind o want more to eliminate the iacking feeling: This is due to the
theory of the mirrer, This theory asks how can we expect to feel fulfilled in
prefabricated unvalued hotel spaces when we live In the meaning of our
Individual lves, When we look Into a miror we see the same thing in reality
and in reflection meaning as we travel and experience tourism we want to
experience the authentic reality of other peoples lives

Tha Market Construction af ing

Due to the “McDonaldization” (Ritzer 1993} of capitalist societies people
have begun to désire more, The cilture taday emphasizes consumphion
and a to globalzation of the . This 15
|inked to everything aboul ones self, it is our social distinction, Although
we are often defined by social constructs such as class, work, church. civil
society, family, and home, |t can be argued these are Intertwined with what
wé consuma. These non-instrumental and surface level relations have
found people to desire going deeper into self meaning.

Contrived Authenticity

2:Uniqueness . . . .

POO@
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Great Plains Authenticity
Capitol Building

Henry Doorly Zoo

Authentic Tourism

Cultural Heritage
Authentic

Regional Cultural Heritage Tourism

University of Nebraska-Lincoln » Collegeof Architecture « Nebraska Extension Center for Rural Entrepreneurship « Willa Cather
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AUTHENTICITY+QUALITY+INTERPRETATION

Quality

Qualities of Self 5

Quotes
“Tuality means doing it ight when no one is looking.” -Henry Ford

‘Raise your standards as high as you can live with; avoid wasting your
time on routine problems; and always try to work as closely as possible at the
boundary of your abilities: Do this, because i1 fs the only way of discavering how.
that boundary should be moved forward,” -Edsger Dijkstra

Define Terms

Dumliny: 1 : peculiarand essential character
2 Udegrea of excellence
2b - superiority in kind
3: & distinguishing attribute or.

Qualities of User Satisfaction

Emeotion Wheel

N

nogativity iz 1
worriad
discontented

>

unfulfilled -

Irritated

Boring.
Not special

Low Quality , __ __ _
W vriy ey

Qualities of Tourism

Basic Principles

1. Involvement

The user should have choice and control
over the service or experence that |s
being offered, There should be a sense
of mutual cooperation between ' the
expenence and the Lser,

2. Peace of mind

Physical and psychological safety and
comtor should be fell by the user during
their experience

3. Educational experience

Education msures the 'user gains
b from their i The

visitor should be feel personally invested,

Qualities of Place

Top 10 countnes To Live In

Yop 10 Criteria
Quality of Lifs (17%)
1. Canada 2, Sweden

Entrepreneurship (175)
1, Germany. 2.

dapan 3. United States

citi 2
itfm1?gh'Ma 3. Denmark

Cultural Influence (14%)
1. France 2. ltaly 3. United States

Business Opportunity (12%)
1 Luxembourg - 2. Sweden 3

Economic Growth {10%)
Lindia 2. ‘Sweden 3. Canada

Power (7%)
1. United States 2. Russla 3. China

Adventure (4%)
1. Brazll ‘2..taly 3:Spain

Heritage (4%)
1. United States 2. Russla 3. China

Disappointment
Did not meet visitor

‘expectations

Related Terms
Mapsct T a particular part or feature of something:

the mental and motal quali istinctive lo an individual

the state of something, especially with regard to iis appearance oc
working order,
Elefian| - part or aspect of 5 g abstraci, especially one that is tfal
or charactenstic.
Wil

a group of peaple or things having =imilar charactenstics.
- N i sl e Bl

quality or ypecally
: a difference or confrast between similar things or

9.Netherlands
10.Denmark
a.UK. rrrrrrrrren

8.France -

Regional Cultural Heritage Tourism

Universily of Hebraska-Lincoln» College of Architeclurs « Nebraska Extension Center for Rural Entrepreneurship « Willa Cather

Foundation » Red Cloud Communily Foundation Fund » Cily of Red Cloud » Red Cloud Chamber of Commerce »

Webster County

ging to a person.
pecple.

Involvement

Historical Significance

Latin Roots of Quality;

G1300, " A b " from Old French qualite “quality,

nature, characteristic” (12¢., Modern French qualite), from Latin ‘gualitatem
inat litas) “a quality, property; nature, state. condifion” (sald [Tucker,

etc] io have been coined by Cicerc lo transiate Greek poictes), from qualis

“what kind of a." from PIE pronominal base "kwo- (see who) Meaning “degres

of goodiness' = late 14c. Meaning “social rank; position” |s ¢ 1400, Noun phrase

quality time first recorded 1977, Quality of life is from 1343, Quality control firsl

attested 1525

T

Impartance to Cultural Heritage Tourism

User Exparionce

A quality user experience is one that meets or the visitor's ex i
This quality of user experience is the primary targel when examining tourism. Itis
paramount that the user has the best possible experience from the moment their
experience begins to Ihe moment it ends. A quality experience should be unique
and i ive 5o that & is made the visitor and whatever
tHey may being seelng or daing, All ¥ should be provided so
that safety and comfort is felt.

Cuality not only impacts the user expenence, but through Cultural Heritags
Tourism, quality also has a major influence on the gqualily of fife for the citizens
of the town. Tourists have the same needs as those living there. For the citizens
of the town, this means o Land | quality of life. Cuality
also refers to the qualities of an area that give it sense of place.

Mational Quality
top ten states to live in

1.Massachusetts
2.Connecticut

3.New Hampshire M3
4.Minnesota 9.Virginia
5.New Jersey 10.Washington

Quality of Life

O®OOO®
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Tenoaany $530, Fages 454, 1558 DA 14117
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1.Denver
4.Colorado Spr

‘8.Dallas

2.Austin

10.San Antonio - ouston

Students per teacher: US States Students per teacher: Regional Cities

| Massachusetts ' Denver 1
. | @ '
i < :I -I. IR [l | [ T i
i- RRRslcaais put inachers '5-5_2@@?2.92!10&&%{.‘5
| New Jersey i | Omaha 1
[ O ol o L] |
: R il : fi i :
M VAT HRTERET TN 55 students perteacher. L. 18 students perleacher |

Nebraska ' Red Cloud

Soun_L
Doroffry LAR
Patrick Murphy_LARC

students per teacher

Meets Expectations

Cultural Heritage
High Quality

Chandler Nafy,
Nate Holsl_LARC

Frank Herbolsheimer_LARC
Cory Galen
Jeni Stanek_

Jamig Dennell LARC
Ashlelgh Gildan
Kenneth Brand|_L
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Interpretation

Interpretation refers to the act of revealing the significance of a place, person;
artifact, or event. It is telling the story in such a way thal people will want to
learn and perhaps retum again and again
<Dalon Timothy

the act or the result of interpreting - explanation

2 ; a particular adaptation or version of a work, method, or
styla

3:8 jue that b factual with stimutating

explanatary information

) PAGRGR o

Poor Experience Excellent Experience

1. Establish a connection

The information should. relate back to
the user, without this, the experience
will feel sterils. The experience should
be adaptive - a small child would need a
different approach compared to an adult

2. Elevate information

The main focus s not Instruction but
provocation. There should be revelation
based upen the information, . Infermation
should not be diluled regardiess of visitor
age

3. Create meaning

A sfory should be fold  through
terpretation.  The fl of a
place, person, artifact, or event should
be ravealed,

Tour Guides:

Tour guitdes assist visitors by relaying valuable information and interesling
facts, They have the abifity to interact with users and directly answer questions
on anindividual basis.

Actors | Role Players:

Actors and Role players provide entertainment and educaton through their
histenically accurate clathing.and props: Like four guides  they are able to
interact with users in an insightful way

Printed Materials / Signage:

Signage, pamphlets, maps, and other printed matenals offer relevant
information aboul the tourist expenence. However, because of their printed
formal, they are not as flexible as oth:
room for additional thought

Hands on Displays:

Hands on dispiays offer.an educational and Interactive way for usars b
discover infarmation. Hands on displays offer room for additional thaught
unhike pnnted signage which are static.

Individual Audio Tours:

Individual -audic tours are an immersiva way to tell & story and share
information with users, They aflow for the userto listen and leam at their awn
pace. Unlike a dedicaled tour guide though: they do not allow for interaction
and questions.

Modern Technelogy:

Modern lechnology such as phones are becoming exceedingly popular as
a means to convey informatien in an Interactive and informafive way. The
informsbion displayed to users can easily be updated making them more
flexible than printed media. OR codes are often bsed fo direct users to d
‘web page or video where the information is displayed

forms of information and offer fite |

Interpretation:
: detalied examination of the elements or structure of something.
: the action of making a statement or siiuation less confused
dstatement or account that makes something clear
the: ability to make considered decisions or sensible conclusions.
what is meant by a word, text, concepl, or action
! {0 see, hear, or become aware of something through the senses.
: the action. or skill of reading written or prnted matter silently or aloud
the process of transiating from one fanguage into another,
taking words in their mest basic sense withoul metaphor or allegory.
A ward-for-word translation

Doesn't tell the whole story
Prevents revelation

Low Interpretation _

e A

Unrelated to visitor
No connection

L ultural Herita

s —————

Communication
Engages visitor

Historica 1
Latin Roots of Interpratation

late 14c., "expound the meaning of  render clear or explicit,” from Old French
Interprater “eiplain; fransiate” (13¢.) and directly from Latin interpretan “explain,
expound, understand,” from interpres “agent, translator,” from inter "between
(sea jnter<) + sacond element of uncertain origin, perhaps related o Sanskrit
prath- "o spread abroad”

Interpretation allows for the factual inf: ticn that often accompanies Cultural
Heritage Tourism lo be perceived ir-a more meaningful way. This interpretation
of infarmation might be done by the visitor through reading something as simple
a5 signage or 3 pamphlel, or it may be given more directly such as oraily
through a tour guide. Interpretation elevates simple facls and creates a stronger
connection between the experience and the visilor; [l establishes a refationship.
Visitor experience is enhanced through interpretation by creating meéaning in the
tnformation, provoking thought, creating entertainment, and. answering visitor
guestions, uitimataly, leaving to a more satisfied visit

r mission (i=) fo promode fourdsm and (is posiive economig benefits... This
mission & achieved by aggrassive markeling and buiding partnerships with
fedaral, state, and local entiies while izing &l bl J
n Gettysburg

Established In’' 1955, Destination- Geitysburg |s an organization dedicated o
promoting Gettysburg and all of Adams County as a leading trave! destination
and expenence. With over 300 members, Destination Gettysburg leads the
tourism industry of Adams County with goals of offering a quality experience and
preserving the rich cultural heritage that the area has to offer.

Actors [ Role Players: Civil War Battle Reenactment

“The tysburg Ar sy L ftes was founded in 1895 by communily
members fo responsibly coordinate, promote and host the annual resnactment
of the Battle of Gettysburg, Since then the small core sfaff has grown fo hundreds
of local citizens dedicated fo sfaging one of our nation’s premier National Civil
War Batitle reenactments.” - Geftysburg Anniversary Committes:

Ranging from 150 10 400 actors, Gettysburg Anniversary Committea (GAC) has
put on historic parfarmances for 22 years, In 2017, GAC will put on & batties over
a 3 day period on from July Tst-3rd

Tour Guides: Double Decker Tours
“Witness landmarks and monumenis relating fo the Batile of Gelfysburg on this
guided bus four of the carefully restored batftfafield, Hear your knowledgsable
guide discuss the varous-phases of this three-day balffe that was the fuming
peint fn the American Civil War - Battiefietd Tours

Battlefield tours offers the unigue opportunity to explore historical sites from the
view of a double decker bus. Through the tour visitors will learn aboul troop
movement as well as see batile landmarks including East Cemetery Hill and
MePherson Ridge

Modern Technology: InSite iPad Tours

“Gel closer:to history than aver before. Dig desper-al each stop for in-depth
historical confent with our virtual walking lours, collect 30-vitrual arfifacts along
the way. and take fun old-time pholographs with a Crl War Soldier. nurse, or
even as President Lincaln” - InSite Tours

The InSite iPad Tours offer visifors a cusfomized experience thal
their schedule. Visitors rent specially configired IPads for 5 hours whi
visitors to follow the National Park Service 16-stop tour route at their own pace

Length of Experience:

Length: 2 hours

Length: 24 hours

Cost of Experience:

4 L
Price: Adult 6-12 Child
Single day: $33 326 $10
Two day: $60 3$44 520
Three day: $99  $5% 530

Price: Adult $35 Child $21

Price: $45 for 5 hour rental

Maps
Brochures

Educational

Reveal significance
Preservation

Regional Cultural Heritage Touri

Un sity of Nebraska

caln+ College of Architecture « Nehra
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TOURIST EXPERIENCE

Introduction

Abstract

Define Terms

Tourist: noun  [loorasy]

« A person Iraveling for more than a day to any place other than where he
normatly lves

= Temporary visitors staying over twenty-four hours in the country visited,
whose journey isin one of Ihe foll g goties: leisure, h
holiday, sport, health, study, religion, business, family, fnends, mission;
meatings.

Experience: noun | [ Ik spirdans]

< Practical contact wilth and observallon of facts or events.

= The knowledge or skill acquired by a period of practical expenence of
somathing, especially that gained ina paiticular profession

= An event or occurrence which léaves an impression o someone

Tourist Experience: noun  [toorast Ik'spirdans]

= The process of traveling fo and engaging in activities in a place’ lhat is
different than one’s livng environment,

= The whoil T ion of a place infi
access, and engage in within an
from the place where you live

d by & tourist's abillty to find,
it that is

Principles
Enhancing access 1o authentic experiences and
encounters that are central o a location and its
sense of place

Ensuring basic needs are met in order to provide
‘a high quality experience that indulges individual's
desires

and access fo

i o 8asy way
locations of interes!

Working | with the comimunity. lo- ensure lounsts
feel they are being provided with a weicoming and
Interactive environment

First impressions are impactful and begin to link
tourists from outside with activities within  the
community they are visiting and angaging with

Ensuring & s tel
m lerms ol experences  Io provide consislent
condiions for tourists 1o engage In different
expariences

Related Terms

Expectation: The praconcelved notion or vision of what an individual will be-
toing or encountaring in & fulure stuation

Reallty, The siate ol things as they aclually exist, as cpposed o an jdealistic
or notional idea of them created fron subjective views of object diti

Sequence: the following of ane thing afier another; succession

A icity: Th d fhow real, “raw. orunmanuf
an ancounteror experience s thought to be.

Culture: the customary bellefs, social forms. and material lraits of & racial,
refigious, of social group, the charactenstic features of everyday existence of
a common people a way of life

Culiural| Immersion; Individual exposure to persons of ‘groups markedly
different In culture from that of the person initiating the axchange.

Sowrees.
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"Certainly, travel is more than the seeing of sights; it is a change that goes on, deep and permanent,

in the ideas of living.

Historical Significance

« Tourist experiences over time:-have led to the establishment of travel and

activity pattems.

= With the emergence of cultural heritage tourism as & major tounsm type, the

network of cultural landmarks acrass the region and globe has grown fram
shared raviews of sites

Positive tourist experience within the realn of cultural heritage tourism has
led to the growth of nesghborhocd tours and tourism dealing with the history of
place in urban areas, their peripheries, and rural regions.

-Miaram Beard

Influencing Factors

= Tourist Vanables: Variables such as outiook, gquality of fife, personality lype,
life-slage, demographics, and background which shape a tounist's mativation
1o travel away from home.

= Travel Vanables; Vanables such as delays, comfort, eaze of travel, destination
accessibility, as well as the nature of the destination which affecl tourist
gxpenence and satisfaction.

* Experencial Variables-The quality ofex ity and
framing of encounters as well as accdents thatl torm the tourist expananca

108, PeI:

Tourist Behavior: Future travel planning and location of favorie activities and
placas based upon experiance

Motivation: The reason for which someone |ustifies doing something: the
driving factor in why a tourist plans and seeks oul cenain experiences

Travel Agents and Docents

Travel egents sel up the expectations that tourists are paymg 10 receve
Dacents facilitaté the experiences being participated within by the tourists

Docents are critical in providing the tourist with the ability to feel immersed ina
place or expenence that is authentic or genuine

Tourists feel betrayed by the travel agent when the monetary value of their trip
does not equal the experiencial value, and also may rate the Irip poorly oversll

Docents and iravel agents are sources of information that begin to shape the
context of a user's experence

Travel agants must be able to assess travel molivation and provide places with
a brand with opportunities their clients will find futfilling or interesting.

L@

Route 66! One of the first highways that was funded by an American president,
this histaric cross country thoroughfare acts as a cultural entity that is recognized
woridwide. There are dnving forces thal bring specific users to this destination
like; driving experience, visiting unique places, and interacting with people, This
study helps to shed light on how subjeclive expariences heip shape the lourisl
expenence.

Importance to Cultural Heritage Tourism Case Studies

ifthe expeniences offered by a place are deemed authentic'and are accessible
for tourists 1o éngage in, then the fikiihood for tourists to be satisfied is high

Culigral heritage toursm allows for tourists to miberact withm a community

Cultural heritage tourism focuses on experiencing cultures which may be
differant of even similar to their own

Indianapolis Cultural Dy P Co 1: This case study loocks at the
Cultural Districts located in Indlanapolis, IN and how a former mayor’s efforts to
engage the city's local art scane created a commission dedicated to using the
arls as an econamic development resource and also promoting the city's unique
culture and hartiage

Creating gpportunities for lourists fo be exposed and immersed within the
culture of a place is important in creating an experence thal is grounded.in a
unique sensa of place

Tourists locate fheir favorite activities and places based upon & spectrum of
experiences where high I the probability positive revicws
which in tumn increases tourist flow

Tourist Sequence

Degision Point

The tourist experience is nol just a thing, it Is & process which has a sequence:

Part of the tolirst expensnce is the joumey to the deshinaticn

Sequence: Sequence can be defined by & ion of events, p pi orexpenences thal have i

A planned sequence can organize events, landmarks, places, obyects ina way that provides an emoyable diving expenence as well as being able o give direction)
create cadence, instill @ mood, reveal, explain, or highlight objects in space as well as developing an overall planned route concept.

Routes can be usad to prepare for their i by providing and a planned emotional reaction with a-distinchive shythm and character

Expectation vs. Reality

Tourist
Specific

ables

Tourist Behavior

\ Variables ] » Perception of Auffienticity
\ 5 : : = Abdity to Engage with the Community
\ « Persanality 5o L +- Abllity to Feal Immarsed in the Ssres of Place
\ Type » Mantal Framing-of Obstacles and Accidants:
g Social Class
\ * Background
Y or Income Level
+ Life Stape

pectation } e
A—

Expectation
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REGIONAL CULTURAL HERITAGE TOURISM

Tourist Experience

Spending and Ammenities Preferences

All tourists are different but their actions can be projected based upon the
ability to categorize them economically and demographically

Tourist independent vanables such as income, life-stage, and background all
factor in to how much money someone will spend as well 35 on whal they will
spend:

Through analyzing Esn's 14 Life Mode Groups via the lens of tourism, groups
can be identified as prime targets for Regional Hentage Tourism

lLooking at weekend escapes as the primary Iravel motivation for people to
visit this region, we are able to categorize iife mede groups in terms of

Spending and Ammenities Groups
+ Budge! Tourism

= Mid-range tourism
= High End ltouism

Tourist Experience History

Spending and Ammenities Preferences

Motivation:

« The reason for which someone justifies doing somathing: the driving factor in
why a tourlst plans and sesks out certain experiences

= Tounst motivatron 1s driven by a person's demographics, lifestage, income,
background, ability to adapt to new or challenging experiences, and other
persanal factors.

Common Motivations

Leisure

Leaming

Historical Ties

= Qutdoor activity and recraation
* Weekend escapes

Famity Bonding

The reason for which someone justifies doing something: the driving factor in why a tourist plans and seeks out certain experiences

Accomodations

Matels and Bed

« Sate and comiortabie

» Luggage and Valel Services

Instyle

Salt of the Earth

Budget Tourist

= Budgel visitors are either couples on-a budget or older couples possibly trav
eling with grandchildran

= Often travel by RV

They want affordable activities

= They want a nice RV camp lo serve as their lodging and base of operations

They are looking for a mix of activiies suitable for both youth and alder
adulls

Combine their meals by makingfaking their own and ealing al local family
dining oplions.

+ Doesn't plan itinterary heavily

Food

Fasnily Frisnlly Dirieng
= oy dravateg with ki3, burdaet soursts wil
et e i

Mid-Range Tourist

+ Boomer and GenX couples likely withoul children

May travel with frend

Often a classic couples ouling

+ MNeed affordable lodging

They prefer family dining oplions

Dining aiptions that are healthy and qualtiy are valued

Offen will be happy visiting sites without a docenl or guide

ltinerary creation through site research is prepared in advance o they can
make it easier to meet everyona's expeciations.

Most Likely to Attract

B-------------------1

Heartland
Communities

Parks and Rec

The Great Outdoors Exurbanites

* High-End Tourist

= Primarily Boomar and clder GenX couples without children

They may travel with friends to enhance the get-away expenence

looking for & nice and refaxing few days getaway from home and work.

Hardworking professionals and business owners

Short high-value trips are appealing

They are more affluent and they are willing to spend more for better lodging,
food, drink and experiences

« They appreciate ge-level service and exp docenis

Information Access

Ths urmp will el i
oo waih o

Golden Years

POLO®

* Needs vs Desires

arganism

Mecessary for full tounst engagement
Something required for another thing to function or cocur

- N | bt ¢

Sitver and Gold

ficial to lourist satisf;

0d B pachuges.

Need: a physiclogical or psychological requiramant for the well-being of an

Desire: to express a wish for, 1o long or hope for, to want
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Esri Life Modes

+ The Esn lifemodes categorize peopls |n the united states in 67 different
catagorizations

The groups |le within a spectrum of lifemodes which speak generally to the
character

habits

demographics

The Esri system is based off of large data and works to lake gecgraphic and
demographic dala o calegonze these people in & way in which their actions
can be forecasted

Heartland Community
Motivation: Leisure, Escape, Education, Physical Activities

Key Elements: Likely to spend money with small businesses. Favors Amerncan
made products and expenences.

Profile:

“Wall sattled and close-knit, Heartiand Communilies are semirural and semi-
refired. These older householders are pnmarily homeowners, and many have
paid off their mortgages. Their children have moved away, but they have

no plans to leave their homes: Their hearls are with the couniry; they embrace
the slower pace of ife here but actively participate in ouldoer activities and
community events: Traditional and patriotic, these residents support their local
businesses, always buy American, and favor domestic driving vacations over

Regional Cultural Heritage Tourism

«Willa Cathar

University of Nebraska-Lincoin+ College af Architecture « Nehraska Extension Center for Rural Enteeprensursh

Foundalion « Red Cloud Community Feundation Fund « Cily of Red Cloud « Red Cloud Chamber of Commérce ¢

Parks and Rec

Motivation: Leisure, Education, Escape, Family bonding
Key Elements: Budget wisely, but enjoy indulging on experiences that enhance
family conditions.

Profile:

These practical suburbanites have achieved the dream of home ownership
They have purchased homes that are within their means. Their homes are old-
er, and town homes and duplexes are nat uncommen, Many of these families
are two-income marmed couples approaching retirementage; they are comfort-
able |n their jobs and thelr homes, budget wisely, but do not plan on retinng
anytime soan or moving. is are well d, as are

the amenities and programs that supported their now independent children
through school and college. The appeal of these kid-friendly neighborhoods ia
now altracting a new generation of young couples.”

The Great Outdoors
Mativation: Education, Leisure, Outdoor Activites, Escaps vacations

Key Elements: May buy vacation uniis where they enjoy visting and have ther
needs met

Profile

“Thase neighborhoods are found in pastoral settings throughaut the United
States. Consumers are educated emply nesters fiving an aclive but modest
lifestyle. Their focus is land, They are more Tikely to invest in real estate or a
vacation home than stocks. They are active gardeners and partial to home-
grown and home-cooked meals, Although retirement beckons, most of these
residents still work, with incomes slightly above the US level.”

Exurbanites
Mativation: Cultural exploration, Arts related experiences, escape from urbanity

Key Elemeants: Generous spenders, enjoy leaming , enjoy socal atmospheres,
they are willing 1o travel lo explore or experence something new,

Profile:

“Exurbaniles residents are now approaching ratirement bulshowing few signs
of slawing down. They ara active in their communities, generous in their dona-
tions,and seasoned travelers, They take advaniage of

their proximity to large metropaiitan centers to support the ans, but prefer a
maore expansive home style in less crowded neighborhoods. They have culti-
valed & fifestyle that is both affl uent and urbane.”
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TOURIST EXPERIENCE

Attributes of Tourist Experience

Nostalgia Theory

Naostalgia noun  [nd stalja)
a positively toned evocation of a fived past In the context of some negative
Tesling toward present orimpending crcumstance

Differentiates itself from other subjective sliates orented to the past such as
aand e

It Is comparative and value-aden in iis metrics because it involves the filtering
of certain memories

Itinvaives juxtapasing particular constructions of the past (e.g , beauty, pleasure;
oy} with constructions of the presant (2.g., wretched, ugly, frightening)

Scholars have perceved that the current trend ol cultural hentage tourism s
being driven by a longing for past conjured by discontent over present condilions

Nostalgia can be extended beyond the lved expenence toinclude the longing
for & culturally remembered past that eccurred before someone's birth

Cne criticism of this theory is that these cultural sites don't present a "frue pasl,”
they give “faniasies of a world that never was.”
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Gaining Historical Insight

Users of these destinalions need o be able leam some significance ofthe places
that they are traveiing to

Userscanleam new g proactive and reading aboul destinati
before actually arriving

The retating of parsonal exparignce o a desfination helps o put info parspective
how vastly different times weare previously compared to the present

Informative placards that are located at various placards paraphrase important
history that is relevant to visitars:

Different modes of ransportation helps to compare travel in the past to the presant
and how these technological advances have helped shaped human inleraction
In the grand scheme of socialization
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Experience of Driving

Driving through different reglons allows thie user to astablish unigue
connactions to the landscapes they pass through

Low traffic levels allows users the opporiunity o fully experience the sequence
to their destination because there is no rush in getting there

There are unigue experiances thal can be had when driving to a destination
{e.g., riding with the top down and having 380 degree view)

There is an increase in the amount of sensory-activity white driving that makes
a driver more aware and careful of their surroundings

“Thara was (his ong place where the whole town was deserted . . You felt like
you were alone, and for me, | tned to imagine back in the thirties or something
going across country, and of course they didn't have modern vehicles—jusl o
try to put yourself there. For me, that was the most interesting [thinking about]
just the vastness of it, How big the country is. How far it must have seemed.”

- Caral

Visiting Unique Places

There are unigue attractions at each destination that each user can find and
create a connection with

The mixture of man made and natural attractions thal are located along
specific routes gives the opporiunity to create personal and social connections

Chfferent attractions offer thelr awn unigueness and individuality

Some attractions offer ordinary life activities in one sitfing (e.g., Big Texan
Steak Ranch offers a free T2-ounce steak to anyone who can eat it: This
interaction offers food. novelty, humor, sociatility, and adventura.)

Tounst spedfic destinstions offer a unique perspective into the daily lives of the
residents that reside in these regions

There's nothing fake there . . . There's just real stull. You can go and have
a lot of fun and go to Disney World and see big shows in New York, bul it's
not the =ame. | guess there are shows [on Route £6), like in Qatman, but it's
different to me. These guys that do this [wild wesi] show, they live in Oatman. |
think one is-even the mayor. And the money they make, it goes to a children's
hospital. You know, It makes It a lol more real

=Liv

Interacting with People

Ganuing connections can be established with residents of the region out of the
commoditized and rigid social roles that are a social norm

There are shared sccial groups thal help promale sodial interconnectivity
between different groups of users {e.g., & frignd of a friend)

The residents of certain regions are their true selfs all the time. there is no fake
persona thal s put on display lo show to the public

The lack of profit in some regions helps to foster genuine relationships
between tourists and service providers

A shared goal between different user groups heips to create a unique
relationship and connection e the destination they're heading lo

He spends 50 much fme with everybody—with each parsan, | mean, he plays
lots of tricks on each person, He has a line out the door of people waiting 1o
arder. He could get a lot more people through, but he doesn't. | know it's part
of his business to play tricks on people, but he doesn't have lo spend so much
fime: on each person,

-
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Undertaking an Odyssey

The journey thal users take can change them as a person bacause of the ob-
slactes they had to face while on thal trip

Life changing expenences can make some user reevaluate where ihey are in
life and how they want to move forward with it

Undertaking a journey with traveling companions can help users grow as they
have to stop and ook at things from a different perspective

Thera is progress 1o be made as & person physically and mentally when
undesrtaking a journey In cultural heritage tourism

We came into a Taco Bell one time There were a lot of people In there, but
they just ieft, We pulied up on 22 bikes, and we suddenly saw a ot of people
leaving, but there was one guy.., this one guy and his wife: [He] approached
us [and said), "l noticed that you couldn't be Hell's Angels for two reasons:
Because all the bikes ware so neatly parked and no pofice,” [laughter]. So they
dared lo come in there, He was a professional clown; thal was his wark jwild
laughter]. He was the only one who dared to come in. There were 20 of us and
2 of them, 1 clown and his wife [more wild laughter],

- Liv

White River State Park

Broad Ripple

Massachussetts Avenue

Fountain Square

For thie Heartland Communities user, White River State Park appeals 1o them
becausa this destination Is very much geared toward family activities and the
quality of them, such ss: the Indianapolis Zoo, the White River Gardens, and the
Farmer's Insurance Lawn that is located to the east of the White River. There are
biking and walking trails thal cross from the east side of the park. across river,
all tha way to the zoo. All the activities that are ible on this site are

and inclusive of all walks of pacple.

The Broad Ripple Cultural Disirict has a vanely of amenities that can appeal to
the Hearfland Communities’ user budgel. There are a variety of eateries thal
are cenfrally localed that range in taste from American to Mediterranean. Thie
Broad Ripple Park that is located on the eastern side of the district is the perfect
destination lo take the family and relax after a long day of exploring. In addition,
there is an affordable motel that is family cwned located directly adjacent to the
White River, that has a fantastic view of tha historic river.

For the Heartiand C. user, Avenue appeals to them
because this destination has many lodging opticns that are affordable and
Inclusive of all tourists that visit the areas. There are various irail systems that
surround the Avenue, so all users need fo do is take a shon walk 1o the nearest
one 1o begin that joumey, There are aboul 7 restaurants that cater to this user's
group budgat

Fountain Square is one of the more inclusive cultural districts that has amenifies
that all user groups can utilize whenever they wish, There are parks and trails
located to the south of the district that of allow pets in 55 well The restaurants
here are indicative of the inclusivity that is apparent here because the menus
of these places all have affordable cplions lor diners, There are a restaurants
ranging in tastes from Chinese food ali the way to Tex-Mex. There are alsc a
number of motels and hotels in the 2rea that are of sound quality and affordability.

For the Great Quldoors user, White River State Park appeals to them because
this destination has some attractions that can accommodate to the somewhat
culturad tastes that they have acquired. The Eiteljorg Museum offers users an
oppartunity to explora the historical and social backgrounds of Americans and
Hative Americans in the context of the Old West. The White River Trail across
the river also offers art pieces to look al while going across. This user group
would get the most value fer their dollar coming to this cultural District

The art scene!|n the Broad Ripple District has come to prominence |n the fast
decade. This district is starting 1o cater to Indianapolis’ creative class of citizens
by offering more galleras and theaters for these peaple to commune. For the
mare reclusive and passive user there are a number of acliviles that can be
done here such as: walking irails, swimming; and going to the park. There is also
the cpporunity lo go kayaking, paddieboarding, and boaling down the White
River. For lodging there are only two mid priced motel that can accomodate their
needs.

Massachuselts Avenue |s located at the hear of the city of Indianapaolls’ arts
district. It offers some of the most visible art galleries and theaters. Thers are
a numbar of restaurants that have 3 range of tastes that can cater to this user
groups budgel, There are also a number of parks righl off of the Avenue (hat
users can ulilize during their operating hours. This avenue was one of the four
original disgonal streets that led to the heart of Indianapolis’ downtown, so there
is also a historical connection can also explore themsedves from at the various
plaques that ara located along that axplain some of the historic architeciure

Palrick MulL‘ny L

There are a large number of thealers in a concerntrated area |n this district.
Fountain Square has had more operating theaters than other district in the city
of Indianapalis. This fact helps to bnasl the a!ruddy vibrant arts scene of tha city
of Indianapalis. This is Indi 3 ‘s primary co ial district so
there are shops and bouliques that are down here can accommodale this user
groups tastes and still help them save some of thair money. There ars no lodging
areas thal are up to this user groups standards 5o they have o travel outside of
the district 1o accommedate that need. There |s a value in this district that is hard
te gol in other places & of the i that poopls make
while visiting here,
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COMMUNITY ENGAGEMENT

Introduction

Abstract L Y

Importance to Community Involvement

The culture and hentage sites belong to the community in which Ihey are
located. Community. involvemenl, gathers citizens that would normaily not
ged a say in the dacision making process, & voice to ba heard and a chance
lo actively paricipate, Withoul participation the unique cullure and heritage
of a community s lost, Active community parficipation allows for visitors fo
have & unique authentic experience whilte maintaining & quality of Ife'in the
community

Principles

1, Inclusive of Everyone:
Inclusive pariicipation brings input
from many different perspectives,
and this can lead to innovative ways
of thinking about and dealing with
the igsue thal had nol been lried
before.

“Community comes from the word “communion”, to share a common task together. And it’s in the sharing
of the task that people do bigger things than they know they were capable of.” (Roddick)

Political Structure
Mayoralengwith city council are the legislative
board that govemns a city or fown

V-

=

$

A business or organzations whose primary
role is to make monay

~

Non-Profit Stakeholders (NGO) | =
An organization that uses its revenue to further *
the organisations purpose or mission rather

than distributing the revenue to its

~

Youth Stakeholders

¥

PO@D0

/’

s s | Community Citizens \
w@ Inhabitants of a particular town or city

Define Terms

2, Transparency:

There should not-be any hidden
agendas o secrel bargains among
participants to sieer the outcome in
a particular direction

Community noun [euh-myoo-ni-ine]
a zocial group of any size whose members resids in a specific locality, share
govermment, and often have a common cultural and historical heritage.

Invelvemeant: verp: [n-volv-meni]
to inchide as & necessary circumstance, condilion, of consegquence

~.

OMMUNITY IDENTITY

Related Terms

3. Develop Relationships:

Ericounter  paople from  different
o and ping. &

cannection with them

Public Par te the invo of paople in a problem-solving or
decision-making process that may interest or affect them

History of Community Involvement -

Challenges of Community Involvement

Stakaholder: a parson or group that has an investment, share, or inferast in Benefits of Community Involvement

something, as a business or industry, The Amencan civil nghts movement of the 1860s and

Thie trend the 19805, 1990s and early twenty-first
18705 brought citizen involvement 1o the forefront of et 7 NS A ke

century indicate a major decline in citizen involvemenl.

NGO: Mon-profit organisation planning and politics. The civil ights mavement drew |
? 3 attantion to the fad that sclentific mathods. of protilem a’&?ﬁimﬁ:ixﬁﬁﬁr‘ ekl Dilvers aconomic: banafils. thet hes & grester appeal 1o Limited amount of time 7
—— . ; . ¥ : 2 .
4. Clear Process: solving ang nol with the comp of patential outside funders
o, Geeton. “Wakaty 0 1000 Gt RS Gtrmon oot 1 oo Fermiary (B 201 Ascome] sarary 72 2017 Matives sholid be clearly expressed societal issues particularly defining community values
R A P SRy S — and organized. and implementing equitable plans : = ¥
TS 1960 1970 M 2000 2010
i o S i —_— B
‘("‘-) & more oy list of existing cultural Ona-way communication flow
l I B heritage assels and resulls in better decisions and more
Ppre— 5. Communication: 1980 1990 5 equitable sharing of project benefils
& Two-way  inleraction = behveen ] v,
the peocple in charge - and Whe
mke‘:ﬁdm e m%unw Inthe 19806 the recession pushed public participation =
f‘“" out of the spot light and planners instead focusad on - '\
/ i f gicpl d devel y Ensures more widespread community involvement and Sustaimng the Tife of a project from stan o fimsh and
support while increasing residents’ self-confidence and maintaining the enfhusiasm after the project of funding is
community pride complete

Inform \ Consult

Goal: To provide the public with balanced h Goal: To obtain publicfeedback on analysis
and objective information to assist them in \ alternatives and decisions

understanding the problem, alternatives,

opporiunities, and or solutions \

Spectrum of Community Participation " !

Techniques: Facl sheets, Websites, Open b Techniques: Public comment, Focus
houses groups, Surveys, Public meetings

L=

NEBRASKA
H‘le
good life

Home of

welsome o

ANSAS

L) = £ Riea L Chandler Nohir_ LAR armie Denmeli_LA
egionail cuiturai rmeritage iourism Kavi, N . A7 o Gosr |
Yitao L Frank Herbolstemer LARL Kenneth Band!
| A \ e e " Mleaiey Ceary Galen Kim Wikzon,
Univar 3t N 5 ingaln+C 880 chite g+ lens i al Enfreprensy * L ] i ? = =
Univarsity of Nebraska-Lingoln ollegeof Archilediure + Nebraska Exlension Ce 4 Rur ntreprengurship+ Willa Cathar Patrick Murpiy_LAR Jeni Star

Foundation ~ Red Cloud Community Foundat|ion Fund « Cliy of Red Cloud » Red Clo

Chamber ol Commérce » Webster Counly



COMMUNITY ENGAGEMENT

Techniques

Introduction -

What are Tools?
Tocls are the ways in which icale with a c
These techniques are used to collect information, understand the needs

Tools

.
Tools for getting info TO the public

Tools for getting info FROM the public

Small Groups

Medium Groups

Large Groups

OO0

Town/ Region

of users, and can help community members know what will oceut on their (TN 2ets 80l 08y 00y 8,0, o o

land. Tools-can be separated into two different groups

Tools for getting information to the public i

Help e { what is going an In theit commutity 1-10 people 11-50 people 50-200 people 200+ people

and what will be done in the future, These techniques are daily media like

: i ihatz ik * Information flyers = World Wide Web * In-person surveys = Focused conversations « Comment forms + Computer-assisted meeting + Computer based polling « Fair & events + Open house » Computer based polling
easily. which means the information can be spread raally fagt - Fact Sheets - Social Media
- Newsletters * One-to-one meetings * Focus groups = Community facilitators = » Deliberative polling processes = Delphi processes = Fishbowl process * Open space meelings «Web-based response polls
Tools for getting information from'the public - Brochures = Newspaper inseris
Help researchers understand the needs of the community members and z . - i . : D3 : = ] . . : . oD -
ittt it e e e il bt Issue Papers ) Telephone surverys/polls Advisory groups Delphi processes Dialogue technigues Web-based response polls Open house Public meetings Dialogue techniques
face lo face, researchers and community mermbers can have questions - Progress Reports = Email
v\;‘r each other. It s a direct form, of communication where cpinions are - Direct mail Letters = Community facilitators = Panels = Web-based polls » Fishbowl process = Surveys and questionnaires = Public hearings « Town meetings » Fair & events
shared. * Telephone
* Technical Reports - Hot lines * Web-based response polls * Study circles * Surveys = Meetings with existing groups + Resident feedback registers + Public meetings + Fishbowl! process = Mindmixer
* Television * Information Kiosks * Resident feedback registers  * Symposia « Feedback registers « Future search conferences « Computer-assisted meeting
- News Conferences
* Biller Stuffer = Charrettes « Task force « Citizen juries « Public hearings
* Contacts
+ Briefings * Citizen juries * Tours and field trips

= Expert Panels
« Coffee klatches

= Deliberative dialogues

Most effective public participation tools 2. N
Criteria Tools for giving Info to the public Small Groups Medium Groups Large Groups Town/ Region

Representativeness of Participants [ ] F ] ‘ 1 | “ l |

Early Involvement

Influence on final policy

|

|
P 1 1 1
| I

Process is clear to the public

Resource Accessibility

r [

Cost-Effectiveness

Public participation tools for Red Cloud ~

Mindmixer

MindMixer is & “virfual town hall,” providing a forum for o share
ideas, discuss, and creale plans for the fulure. Without the time and place
constraints, citizens can share ideas online, and |eaders can gaininput from

their communities
[@ Benefits E@ Challenges
*Needs PC and internet

= Na'location or time limited

Social Media
Social media, such as Twitter, WhateApp, and Facebook, allows for the
use of a wide variely of media formats; including video. Social media aliow
stakeholders to share and obtain information quickly, effectively, and al low

Public participation is a very important step before cast
[@ Challenges

starting project. Most time we need multiple tools in
B e

variety groups to reach our researching goals, The five
= Easy to receive in daily life = Not really care about it

Focus Groups

A demographically diverse group of people assembled to paiticipatein a
guided discussion about a paricular product befone it is launched, orto

provide ongaing feadback
@ Challenges

Surveys
Survey research is 8 method of collecting information by asking questions.
Sometimes Intervdews are done face-to-face with people at home, In schiool.
or 8t work. Ofher limes questions are sent In the mall for peaple 1o answer
and mail Back, | ingly, sUrvays ane ducted by telephone or over the

internat
[b Benefits [@ Challenges
* Reclaimation of waste paper

» Goals are clear

Public Meetings

Public meetings are familiar, established ways for peagpie to come logether
e exprass their opinions, hear & public speaker or proposed plan, engage in
shared lsaming about a topic, or work Ingether fo develop solutions.

E@ Benefits [@ Challenges

= Allows large amout of peoples Needs large sites
paticipate in
= Collects information widely = Informations may messy

selected tools here may be the best tools which fit the
conditions about Red Cloud

[:b Benefits

* Understands needs clearly + Needs a lot of time

* Understands fast = Extra advertising expense = Easytoexchangeinformations Needs a lot of manpower = Friendly to specific problems= Needs a lot of manpower = Variety resources » Not friendly to elder people

Charmiler Naft,
Nate Hofs! LA

Jarme Benne_LA

Regional Cultural Heritage Tourism

Yitag Li_
Muxia LI £
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COMMUNITY ENGAGEMENT

Case Studies

Inform LY Consult A Y Involve - Y Collaborate Empower

Denver Urban Gardens
Denver, CO

Your Utah. Your Future
Salt Lake City, Utah

P Street Corridor
Lincoln, NE

Washington Reality Check
Washington D.C.

Planning for Florida’s Rising Tides
Guana Tolomato Matanzas Reserve, FL

Project: P'St, Comdar
Location: P-5t, Lincoln, NE
Designer: Design Workshop

Date: 2012

Cost: §6.6 millkon

Size: 12 city blocks

Client: City of Lincoin

Tools used: Social media, websites,

Project: Your Utah Your Fulure

Location: Utah

Designer: Envision Wtah

Date: 2013

Size: State of Utah

Client: Govemnor Gary Herberl

Tools used: Latters, websiles, newspaper and radio adverlisemants
media caverage, public evenis, etc.

Project: Washington reality check

Location: Washinglon D.C

Designer: UIL

Date: 2005

Size;

Client: City-of Washington 0.C.

Tools used: Social media, websites, focus groups

Project: Planning for Flonda's Rising Tide

Location: Guana Tolomato Matanzas Resarva, FL

Stakeholders: UF, Flonda Sea Grant. Northeast Flonda Sea Grant, OU
Matanras Basin Steenng Committes, City of 5t Augustine

Date: 2016

Client: Guana Tolomato Matanzas Reserve

Tools used: Focus groups, public tings, steerng o

surveys

Project: Danver Urban Gardens

Location: Denver, CO

Stakeholders: Denver Urban Gardens

Date: 2013

Size: 14 communily gardens

Client: Residents

Tools used: Survays, workshops, educational ciasses, construction and
design. public mestings

Project: National Park Sevice

Location: United States of America

Date:

Size: more than 400 national parks

Stakeholders: NPS.gov

Tools used: Surveys, workshops, foCuS Qroups. public meefing
advertisement
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Background:

Background: Background; Background: Background: Background: The National Park Service cares for America’s more than 400 national
in an afforf 1o welcome new shoppers:and wisiors to the Comdor, the To understand our neighbors’ hopes for the fulure, Erasion Uiah in the Washington reality check, planners let cilzens sil around a map. The Gusna Tolomato & resarva ool d with Denver Urban Gardens (DUG) joins residents and community partners parks. Public are invited into America’s towns and cites to work with those

Master Plan includes & re-design of the P Streel sirestscaps @58
priotity catalyst project. This project will connecl the adjacent Historio
Haymarke! District fo the Lincoln Center Business District and east
dewnlown's Antelope Valley for Lincoln residerits and visitora. In 2012,
the City reteased the Downtown Lincoln Master Plan Lipdate

conducied public values research; held over 200 workshops, and listened
to more than 20,000 residants between 3 years. Wa heard a common
dream: safe, close-knit communities; opporunities for our children, time
to do what matiers most; and the security of a good job, To achiave the
public's aspirations, in 2013 we created the your Litah, your fufure, which
provides voluntary, locally-mplemented chances to public sharing their
thoughts

300 participants were divided Into' 30 groups, each group had members
of differant occupation, community groups, representatives of different
interest groups inthe area, Than the avant of a hands-on building blocks
started, Each leam has the sama amount of bullkding blocks: different
eolor blocks represent different growth forecasts: the biue bullding blocks
represent 8000 jobs, and the yellow bullding blocks represent the 3000
residential units. Panicipants can-satthe all the new residents and jobs

&l the University of Flonida o engage diverse stakeholders in déveloping
a model process for-sea level rise planning. Local scientists provided
the technical information needed for adaptation planning, ncluding
storm sume modeling, mapping products, and davilopment scanarios
Landowners, government  officials, bosiness owners, and  other
stakeholders parficipated in a sloering committes thal mel quartedy lo
provide input-on the planni ios, com i products. and

o grow community - one urban ganden al a fime, In concert wilh the
People’'s Gardan Grant Program goais, we will work with communitiss
in five Metro Denver counties to establish fountean new, sustalhable,
produce-focused community gardens These gardens will be located in
high-need areas, suffering from hunger.and food insecurity, and provide
an exiragrdinary place for learning and healthy living.

planners 1o share their commitment (o conaervation, preservalion; and
racraation. Finding outwhat'sinterasting in their communify. National Park
Service professionals offering advice, tachnical assistance, recognition,
and cash to help communities across the couniry presarva thelr own
history and create close-to-home recreation opportunities. Finally, they
designated mora than 1,000 Naticnal Recreation Trails

Goals: only by stacking the bullding: workshop formats Goals:
1.lmprove conditions for pedestrians and bicyclists in the P sireet disirict Goals: Goals: 1. Conserve rivers; plan, build, and preserve open spaces and ouldoor
1 Create and sustain o Ihatare | prosg healtty Goals: Goals: 1. Engage L.ocal Residents and Community Pariners Project Objectives recreation places.

2. Enhance district madwsys for matarzad iransil

ant naighboury for current and fulure residents

1, Identifying the vision of a community

1. Maintain coastal commimities by protecting the mfrastricture -and
habitats that are the foundation of the state’s quality of ife.

2. Work with and 1 o ung the most
Baneficial ways o incorporate garden-based educational opporiunities

Z. Highlsght local hestory st national hstonc tandmarks, national histonc

2. Enhance environmental integrity of the P street distnict 2, Establish "Baseling” Scenaro by Coardinating with Jursdictions 2. Encourage local growth and t trails; and nationsl hertage areas wilh & teaching with Historic Places
2. Support other coastal communities facing similar challenges. the team lesson pian or discover shared hentage travel tinerary
4 Encourage local economic growth and investment 3. Ensure the entire path forward to lulure is chosen by the public has presented al various avenis throughout Flarida 3. Elevate Community Health and Nutrition Project ; : )
3. Join forces with Indian iribes. stale and local governments, nonprofit
3. Share fhe tools and resulls on a National level 4. Ensure the community garden engages diverse stakeholders crganizations, private cilizens, and other paftners, o build playgrounds,
return historic Bulldings 1o use, revitalize neighborhonds
Principles: Principles: Principles: Principles: Principles:
D E— y N L ~ 4§ N h - ~ 7 ~ Principles;
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What We Learmed

Citizens can easily accass the newest information | but the information is
more hikely to be what planners want them to knaw, nol the whole thing.
And most pleces of the Informaticn is fragmented, just used 1o atiract
people, Planners use lofs of ways to tell public what they have done, it's
not a process of two way communication rather, if s just informative. We
ia the first slep of public parlicipation, and It's leaves much

to be desired
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What We Learned

Planners can know more about what citizens mainly like fhrough
consulting. The premisa of the Envision Uish process is that the public
hes the right to decide the future, end the entire process 1S designed
to allow the public to choose the path forward. But In the other sids,
planners spend a long time 1o collect public’s thinking, as it's not a face-
to-lace instantly talking,

Cultural Heritage Tou

3 Exte

Claud « Re

rRura

What We Learned

Somatimies its hard for public to know how o articulata how they see
the appearance and operation.of a place, Identify what warks and what
doesn’l. Smiall group discussion is an effeciive way o make sure every
participant has a voice.

What We Leamed

Working collaborativaly allows bath the community and the stakeholders
1o have a say in the final decision. This project s unigqus in thal it invehed
two Universities. The University of Florida and the University of Cklahoma
both worked on this project. We believe this s a useful in getting people
fogether and also ailowing studente a chance 1o leam

What We Learned

Empowering the community enables them to have the power to actively
participate in a change in their commuty The community gets to see
first hands the benefits that Ihey are parlicipating in

M

ey L
Patrick Murphy_LARC

What We Leammed

They value dynamic conversations that enhance public engagement
Public: mostly honor thair nation's history, we can just guide them to tall
With'the public involverment. it's easier 1o find and keep those i
tourism places

Jarmie Dennell_LAR
Ashieigh G




REGIONAL CULTURAL HERITAGE TOURISM
Process ®®

| Phase Il: Data Colle¢tion. Analysis and Framework Plan

|
I
s
I
1 i}
1 |
]

Phase |: Research Phase lIl: Design

Planning Process

LITERATURE + CASE STUDY RESEARCH ' PROJECT SPECIFIC DATA COLLECTION REVIEW FRAMEWORK AND APPROACHES
| Regional, Local, Site - Multi Scalar
| Approach, Methods and Tools

National Heritage Area

Organizational Structure (s)

Depth and Breadth —— Research Approach _ Data + Mapping + Analysis — Approach

Environmental Quadrant B

- Cultural Heritage Tourism - Discover [t sl I8 - Local Idea and Build Support 1
Tepography/Landform Assets . - Road Based Tourism :
4 . Hydrol 5 rfing P 5 " T -
- Sense of Place - Define - Principles { | Drccleny el s - Stakeholders - Branding, Identity and Place - Feaibility Studies
1 Ecological Communities Quadrant © iz o - alucic
o ) ) J [rpeoadesdi o -VisualResourceAnalysis . . I ~ )
- Authenticity, Quality, Interpretation Categorize - GIO Habitat iifousuche - Students - National Heritage Area - National Park Service Review l
i sets | - P .
! Supporting Program | - Sense of Place
- Tourist Experience - Organize - Program ! 8 Quadranca I— - - Experts - Public Engagement - Congressional Designation
{ ¥ cuture Cufture | - Landscape Character i
s " Infrastruch Infrastruch
- Public Engagement - Diagrams [ ity e - Develop Management Plan
Supporting Program Supporting Program

r “
|

“ NEBRRASKRA |
. the :.
good life \

= - - Jamie Dennell_L¢
Regional Cultural Heritage Tourism o e
Kenneth Brand)|

o X Kim Wilisan_f
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PLANES, CRANES, AND TRAINS: A LIVING HISTORY OF RURAL AMERICA

Auto-Based Tourism

Auto-Based Tourism Region + Culture + Routes
Top 10 Most Popular Road Trips in the US Regional Context

Land Ownership

97.2%

Privately Owned Land

3 £
Siympic Pereazuia, WA
300 miles.

Gy WS
Hara Coastling, HE Outer Banks, KC
50 miles 148 miles

-
virseas Highway, FL

150 midies. 2,500 miles

98.1%

Privately Owned
39

0
3t5 miles

wcific Coar
553 miles

Data Collection Methods Contacted Parties

« Region split mfo-4 quadrants, one team per.quadrant Federal + Cozad Area COC Davelopment

= Quadrant areas based on ' major highways that cross'the region, meeting In Red Cloud = Elsnnhowsn Presitenia)l « Fhnt Hip 5 viC * Russall County Tourism

» Reduced amounl of information for each feam to gall such as assels and amenities Library, Museum and + Hastings Museum Seward Colnty Chamber
» 'From our tesearch we found that siito-based touris the most viable option for our region Boyhood Hame Yisitors Bureay and Development

User Types
Heartland Communities Parks and Rec The Great Outdoors Exurbanites

g

T ! + Homestead Natonal * H ge Tounsm Committee Paitners)
Quadrant Inventory Menurment “ J_r:rru!., 1 County Historical « County Historzal
Counties: 50 b,c:el,' A Willow Codihi i :
Pre-Settlament + ‘Nebraska (24) and Kansas (26) State i = M il County. = Smith Cenler Economic
Towns: 336 * Nebraska Agro-Tounsm Visitors Bureau Development
. N hr‘ a (180) and Kansas (156) Board » National Orphan Train = Smaky Hill Musaum
- n - Age |- A = ?51“;‘ ik + Mebraska Department of Complex + South Central
e ——— ] P 5“.‘5‘ L - o Economic Devalopment = Morion County COC Development Distict
X d= =it T | e * 1 - Ned_r?"k"! {47} and iareaz (7d) = Nebraska Game and Parks * Phiflipsbairg Chamber & Main  »  Stuhr Mugeum of the Prairie
s} ] 3 | Amenities: 1022 Commission Sireet Pionest
i Wid-Hang Mz} Range ih Ema » Nebraska (613) and Kansas (409) * Raising Nebaska . of Village Foundation '« Trego County E conomic
Qualities Qualities Qualities Qualities Early Settlement » UNL Extansion = Praire Loft; Center for Devielopmant
Ificiizive Trips Histary Orentnd History Oranfed Histary Otiented Quadrant Teams Qutdoor and Agricultural + WaKegney T
i 4 LT -+ i - " 4 3 = Quadrant A {Southeast NE): Dorothy, Jennl, Nate Local Leaming « 'Wabster Count
Valus Oriented Intnigued by Cullures Solitary Act Intrigued by cuilfures ) S— i
Publi g At P T * Quadrant B (Southwest NE): Chandler, Soun * Beatrice Chamber of * Republic County Economic Car i 5
ublic Amenity Users Hiking Public Amenity Users o : s S . 5 Wit i
Trall Walking Ralaxin Trad Winllon = Quadrant C (Northwest KS): Jamie, Rice Commerce (COC) Development Corparation = ‘Wessals Living History Fam
Ir i Ir'> Expenence: }\rl g‘ Passive Expenenc ,\:. .-' i = EXpe o - O D ¥ KS): Ashleigh, Katrina, Kenny 7 F Bapad bt Fantary, NE * Brown Grand Theatre » Robert Henn Museum
A-llu.e and Passaive Expenences clive ar d assive Expenences L.Iv.ﬁ Jnd‘ F “sl_vv CXperences * Chousl County Toaurism « Rooks County Econpimic
Active Experiences Jogging, Swimming Escapears Jogging, Swimming e
Present
Definition: Traveling away from horme for 3 least one night, on holidays on visiting Inends and relatives, i ther own, a rented of bormowed vehide as the pi-
mary mode of Iranzpon County List County Size City List City Size Road Quality
Movement Types Nebraska Kansas Geary County, KS Class A (~10k) - 10 Cedar, KS b E
Aulo-based toursm focuses more on the sequence of the tnip from & mullidestinetion approach, rather than & singular trip, The two movement types of terrtoriality )é?am;. Buffalo Slay. CI“‘EJ‘_j " 50 gﬂ‘; ;16ID i;_”"—‘?”- NEKS 336 14 people 189 mites
and [inearity: they each occut in lourist movements., Each path s significant to the characteristics of the lourist a5 well as the geography of the place Ay, Liason scaiur, Bickinaon = i Manhadan, Lo dieiony
Varritoralle i % Orientation Fillmare, Franklin Ellis, Ellswarth = 34,362 people Grand Island, NE Py
ervitoriality - inearity - : nentatio Frontier, Furnas Geary, Graham Sakina, KS 188 miles
iunvemen:.e-aased I:aml to Pomfw Betweeness Gage, Gosper Jewel, Lincoln Kearney, NE & Ianis dhvited
‘ e Hall, Hamiltan Marshall, Mitches| a8 Hastings, NE 334 - E
Harlan, Jefferson Morton, Osbame ather Junction City, KS other :'7“'5 m‘ﬂe
Keamey, Lancaster Otaws, Phillips Selnnes ~ Hays, KS e 2 lanas undividod
Nuckolis, Phelps Pattawatomie, Republic i s Dawson County, NE Beatrice, NE Grand Island, NE
Red Willow, Safine  Riley. Raaks 1013 s Lexingtan, NE 48,520 people
Seward, Thayer Russell. Saling 648,320 ac. Class B (1k-10K) - 60
Webster, York Sheridan, Smith 24,326 people Class C {<1k) - 266 :
i Trego, Washington 1 1
Random Exploratory
3 vy i
i A %
== WY 183 HWY 281 HWY 81 HWY 7T
126 mitos 138 miles 138 miles 136 miles
2 lanes Lndivided 2 lanes undivided 4 lanes dividoct 2 lanas undividod
User Pschycology e S aia Amenities
B e . . — egion Population _ ssets: Total Assets ek
; s TS : B Rogich United States t
946,054 people —

0.31% of the USA 306,675,006 people

26.0 people | mi®

=P L]
Historic: im Museums: Bed & Breakfast Motel Campgrounds/RV Parks Hotel
37 — 38 15 31 49 102

o 38.8% of assets i
Nobraska Our Reglon Food/Drink
606,934 people : 52;5 m i A
39.0 people | mit 946,054 people Environmental: Events: T (™) =
16 14 Bars Local Fast Food Sitdown
49 91 158 194
; 1.2% of
Kansas Our Region makes up RREALySawE Basic Services
P 339,120 people' Military: Religious:
§! 163pocpleim 0.31% of the usa 8 P S £
Convenience Store Health Recreation Gas Station
44 62 84 143




Environmental: Land Influence (1800s - 1850s)

1803: 1804 - 1806: 3 1821: 1830: 1830:

Louisiana Purchase Lewis & Clark F:'rsr Serr!e‘menr Santa Fe Trail Indian Removal Act Rocky Mountains
The US. purchased B28 Lewis and Clark paved the r‘|:e| ed across Kansas as country's n N'e setilement of more  Traders took the first wagons
million  sc ] can Indians towhat  Rocky Mountains on the
termtory from France is now Kan sa; Trail

Migration of the Mormons

on of |"’DI""|O"|5

PAWNEE TRIBE

ROAMING BISON TERRITORY

KANSAS TERRITORY

Regional Cultural Heritage Tourism

University of Nebraska-Lincoln * College of Architecture « Nebraska Extension Center for Rural Entrepreneurship - Willa Cather
Foundation » Red Cloud Community Foundation Fund « City of Red Gloud » Red Cloud Chamber of Commerce « Webster County

REPUBLICAN RIVER ROLLING PLAINS AND BREAKS

1848:
Burlington Railroad

Chicago, Burfington & ....J ncy Raidroad
[ L \\h"’\ L

- a
rsof lo Burlington Railroad

OREGON TRAIL

WaS

1848:

Fort Kearny

Fort Keamy is established
along the O

regon Trail

1854:

Indians on Reservarron
Indiar d

Nearly 10
resarvation a
once Nebraska

RAINWATER BASIN PLAINS

ether or not I"
lavery within their borders

O@E@E@@®

1854:

White Settlement

Kar;zs nﬁwzn whifte
asE™.

PLATTE RIVER NEBRASKA TERRITORY
Rice_URBN Chandler Nohr_ LARC Jamie Dennel]_LARC
Katrina_URBN Nate Holst_LARC Ashieigh Gildon_LARC
Soun_LARC Frank Herboisheimer_LARC  Kenneth Brand|_LARC
Dorofhy_LARC Cory Galen_LARC Kim Witson_PROF
Patrick Murphy_LARC Jeni Stanek_LARC



Environmental: Land Influence (1800s - 1850s) e

Ecoregions

e SANDHILLS b5 4 P . NMEBRASKA/

;ﬂjﬁ.{.mﬁ 834

B YCENTRAL NEBRASKA | RANS A3

‘Rolling Piains and Breaks: = " rd
S ouare 2g: 24.73 - ; f’?‘ y

iption: Di ins with-Broad undulating to I i 1 i ._-23 . g}' é &a% W %
rofling ridge tops and hilly to steep valley sides. e A - Y

Central Nebraska Loess Plains

Suuare mi}e i 7 -
2 lling dissected plains with deep loess
Ia,rer Perennial and mlerm:tten{ streams.

Rainwater Basin Plains

Square miles: 7,370

Description: Fiat to gently rolling loess-covered plains,
Historically, extensive raimwater basins, and wetlands.

Platte River Valley

Square miles: 3,061

Description; Flat, wide alluvial valley. Shallew, interiacing
streams on a sandy bed.

Fiint Hills
Square miles: 9,783

Undulating to rolling hills, cuestas,
limestone, -and shale outcrops. Perennial stream:
springs common,
Nebraska/Kansas Loess Hills
Square miles; 3,333
Description: Glaciated. Deep, rolling loess-coverad hifts.
Perennial streams.

Glacial Drift Hills
Square mi 1] i1 ¥
esCript aciated. Rolling low hills.~ Perennial
streams. ’

O.sags C'ueslaq
Square miles: 8,988

Cuestas and gentle undUlating plains.
Perenhial streams.|
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Environmental: Cultural Influence (1860s - 191'05) e

HUMAN POPULATION
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Environmental: Cultural Influence (1860s - 1910s)

People/Policy

Immigrants
Usually afrived In groups.of the-same elhmuty 20 a'whole: Swedish edmmunity, for
instance, mighl Settle in 3 cartain area.

Wesn
~Abolt 30,000
1820

- Around 1,286,000
Kansas;

Ecpulation

Kansas immigrant papulation is not large by national standards, nor by the standards
of most states, standing at justover 62,000 in 1980, amere 2.5 percent of the state’s
total

The composition of the immigrant population in Kansas-in 1850 is shown in (gure
4.1 Interestingly, Asians are the |argest immigrant group, constituting 38 percent of
the state’s foreign-born population. This is fol- lowed by Mexicans (23.7 percentyand
Europeans {19.4 percent), Like other states, the proportion of fareign-bom residents
who are white has dropped drastically since 1865, from over 80 percent foless than
half in 1830,

Culture
Nebraska:

African Americans
= Were in Nebraska before the Civil War
= Many more amrived In the lale nineleenth :eniu:y lsplualy n lhe Omaha area.
American Indians
- Had largely been dispossessed ¢f their Nebraska lands and remmn ru present.
day Oklahorna by 1880

-Santee Sioux, Omaha, and Wlnnsbioo Indians still five on Mo srnll reservations

in thestate.
Germans :
~Made Up the largest percentage of immigrants
- “the mo5t harassed people during World War 1.7

Local apti-Gefman sentiment
-Was so sfrong about lhal time in Nebraska

- German Immigrants were prohibited from smldng their Ilnquage onthe phone of
in‘schools
~Town names were changed (New Berlin) form;-nple became Garfand)

~The Ku Klux Klan became active asan anfi-mmigrant, mu-Carholmandanu JGerman |

| ‘anti-biack and ; ;rv!wnllug&eduutud organization
- Moré than 50 nenvspupen Wik once published in Germln teday there are none

HTCHCOCK

German

By the end of Ihe 18005, German- spe‘akjngpeople formed the lamgest group of pew: -

immigrarits to Kangas Many cama from Germany but many otherswere livingnearthe
Volga River in Russia. They called themselves Volga-Geman or Germ_qm-RylﬂIn_.

Swedish 4
Swedish pioneers Who moved fo central Kansas'in the mid-18005 called their
new home“framiidsiandet” the land of the future. Many-1eft Sweden when famine

threataned starvation. The Swedish immigrants, intum, encouraged theirfriends and® '

“family to join them.

Mexican

Mexican workers came io Kansas during the construetion of the rallroads. They also
fotnd work in sugar beet production and latef Inmanufacturing, Mexican Intrriigrants
seftled in the Southwest part of the statesand in other areas where they found
employment opportunities.

Hmong

The Hmong originally.lived in the mountains of southern China. They were were
pushed into inhospitable lands with the growth of the Han Chinese civilization that
eventually resulted inan exodus of Hmong into nations 1o the south, The Hmoang of
Laos fied the country after the Vigtnam War and some seftied in southwest and other
jparisof Kansas in the 1970s.

Infrastructure
Nebraska:

The raliroads in Nebraska -
- Heavily influenced where people settled

-~ The'raliroads carried these pmpletoabwndepnl whichwas the hub in communities.
served by the railroad. 4

= If a cerlain area of (he stats needed raiiroad workam recruiters for the raliroad
vmu:l meet ships in New Yotk and bting the :mmnmanls to Nebraska on the train.
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Environmental: Decline of the Environment (19205 - Present) e
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Environmental: Decline of the Environment (1920s - Present)
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PLAINS, TRAINS, AND CRANES: A LIVING HISTORY IN RURAL AMERICA

Inventory : Interstate 80
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PLAINS, TRAINS AND CRANES: LIVING HISTORY OF RURAL AMERICA

Inventory: Interstate 80

80
EEEENN
L LLLT UL LA uamay,

- ---- ...
Q..
by

e,

Gothenburg
rand Island Seward

Aurora York

e 80 -\*

5w

N

Downtown Keamey ' Grand Island courthouse York Nebraska's iconic multi-colored water tower which can be seen from |-80

b -
Works by the Artist

Gothenburg Downtown Rabert Henri Museum The Artist's Childhood Home Self-Guided Tour through NE History Musuem Exhibit

4th of July Small Town USA,

‘World's Largest Plow 100th Meridian Museum

Hall County veterans park Vibrant downtown of York ork city auditorium

Seward community center

100th Meridian Marker

The Sod House Museum adifkjad Vibrant Downtown Core Crane Habitat Along the Platte River Cranes Migrating Through Kearney

Regional Cultural Heritage Tourism b e - Bl  EENC EEER

University of Nebraska-Lincoln + College of Architecture - Nebraska Extension Center for Rural Entrepreneurship « Willa Cather Patrick Murphy _LARC Jeni Stanek_LARC
F ion + Red Gloud G F ian Fund * ity of Red Cloud + Red Cloud Chamber of Commerce + Webster County




PLAINS, TRAINS AND CRANES: A LIVING HISTORY OF RURAL AMERICA

Inventory : Interstate 70

| Manhattan

|"JU ] = Salina
' Population: Assets

Junction City
Population: Assats \ Population; Assels Assels
T I

: ; - Population: Assets
o = - | TI ; AT i Eisenhower c
?a\[gai.“ugeum T rrerIeenY : Fort Hays o Ellis County Fair fiiit =~ Smoky Hil Museum W . B Library i1t C.L. Hoover Opera

Basic Services

IAALAARAL G 3l Basic Services Museum and House

Basic Services TR e 1 ol : Basic Services . Cost §5
2195 & Coe TR Gas St
Gas Station: P W Tkt TAMCHPR Sl ik Gas Station: Nesdid 2 Hours

Ko i
o, Cones, Ve, Phiigs b8 CENEX Sagp B, by s Timi O TF 105
O DD ~~, Stemburg Museum Brews on the Bricks Convenience Stores: mc{‘g’“‘%. it Buffalo Soldier
Cost: $5:89 Cosk $10-575 Noa o ¥ Mt VS, Ko - @
i - Wik B, ol Conr Poun “';{-:':" Cost
I W fhiss g o Thoas, Cwmark Abdars [ ﬂ. =
3 1 : . . Rocreation: - n - !
Food and Drink o, 5 M a;-‘;“"\"’l o] Fing s Cardsi Do y Food and Drink 1 “ e AV
Sildown: { i Le\\-|ss E;elc Stadum Food and Drink 1 YR S ! Food and Drink
- Riciealio! | Cost 1 s Cuse NS s Lodai S
R g coony b 0 Time Needed: Length of Eve ol PR | L Je : Dy ek ot umi‘wm-ﬂ

Suway, Doy Cuotn — | Time Cpenc T-5a1 11-5 N Varies \
- Fast Food; FastFood:

Comwenience Stores:
Neog,

Local: | 4l 5 2 !
Adttur's Pieg ans Mewcan Food Eeda[ Bluff State R . nk Lodging Beby's, Wandy's, Brecity'd Froen Custard
Park . B A Stasldurpars

Local;
Tima Noodad: NiA . T r 3 Hous by 3
Time Open: Dawn-Dusk K » pddl Bars;

CampgroundRV Park:
Ner

B&R:

Cottage Bed & Ervntist k USA N

- Campground/RV Park:
Bar & Gril, TK's Smokiehaus Hong

Bars: B&B:
L. Browsy, Brass Rl Toby dugs Fecedi €% Bifforfond Bot nd
reshdas Taa Flase e

b |
o 1-70
EERET AN O EEE

- - - N —h_ Rice_URBN Chandler Nohr_ LARC Jamie Dennell_LARC
Regional Cultural Heritage Tourism & 55 o i R oG G
ViaTmvoe  Awsm WIN seun LARC Frank Herbolsheimer_LARC  Kenneth Brandl_LARC
@ sosic services ) wooeing [ Fooomrmk (@ envirosmenta @ movsTry @mumary (@) wistoric (@) revcious (O) museums @ events. Dorothy LARC Cory Galen_LARC Kim Wiison_PROF

University of Nebraska-Lincoln « College of Architecture - Nebraska Extension Centerfor Rural Entrepreneurship » Willa Cather
Foundation » Red Cloud Community Foundation Fund « City of Red Cloud « Red Cloud Chamber of Commerce » Websler County

Patrick Murphy_LARC Jeni Stanek_LARC



PLAINS, TRAINS AND CRANES: LIVING HISTORY OF RURAL AMERICA

Inventory: Interstate 70
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PLAINS, TRAINS AND CRANES: A LIVING HISTORY OF RURAL AMERICA
Inventory : Highway 136
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PLAINS, TRAINS AND CRANES: LIVING HISTORY OF RURAL AMERICA
Inventory: Highway 136
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PLAINS, TRAINS AND CRANES: A LIVING HISTORY OF RURAL AMERICA
Inventory : Highway 81 & 281
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Inventory: Highway 81 & 281
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Inventory : Highway 77 & 183
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Inventory: Highway 77 & 183
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PLAINS, TRAINS AND CRANES: A LIVING HISTORY OF RURAL NEBRASKA
Top Rated Assets
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REGIONAL CULTURAL HERITAGE TOURISM
Process ®®

Phase |: Research Phase ll: Data Collection, Analysis and Framework Plag Phase lIl: Design

Planning Process

LITERATURE + CASE STUDY RESEARCH PROJECT SPECIFIC DATA COLLECTION REVIEW - FRAMEWORK AND APPROACHES
Regional, Local, Site - Multi Scalar
Approach, Methods and Tools

National Heritage Area

Organizational Structure (s)

Depth and Breadth —— Research Approach Data + Mapping + Analysis — Approach

Environmental Quadrant B
- Cultural Heritage Tourism - Discover Sy sl I8 - Local Idea and Build Support 1
Topography/tandtorm Assets ¢ - Road Based Tourism i
- Sense of Place - Define - Principles b Seeragira ) - Stakeholders - Branding, Identity and Place - Feaibility Studies
i T Cor g -VisualResource Analysis
- Authenticity, Quality, Interpretation Categorize - GIO Habitat iifousuche - Students - National Heritage Area - National Park Service Review l
Supporting Program I_' Sense of Place
- Tourist Experience - Organize - Program ¥ Lo I— - - Experts - Public Engagement - Congressional Designation
| Culure Cufture ! - Landscape Character i
- Public Engagement - Diagrams i Aot 2 - Develop Management Plan
Supporting Program Supporting Program
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1. Attractions-based
Kansas Byways: Frontier Military Historic Byway
Benefits: Connects northem and southemn Kansas
Directly impacts the Kansas City Metropolitan Area
MNex! lo Kansas City, Leavenworth, Overdand Park, KS
Touches various ecologies: rolling hilis, osage cuestas

Challenges: Emphasis mostly on history
Only draws upon Kansas atiractions
Lined with small'towns, imiting upper speed hmit
Takes 3 hours to drive entire route

PLAINS, CRANES, AND TRAINS: A LIV

Auto-based Travel Routes - Precedents

Principles:

@ Variety of Attractions
. Proximity to Cities

G HISTORY OF RURAL AMERI

2. Environment-based
Nebraska Scenic Byways: Sandhiils Journey Scenic Byway
Benefits: Passes through a variety of landscapes
Starts al Grand Island, NE, off of Interstate B0
Less traffic than on tha intersiate
Considerable lodging available along the route

Principles:

Challenges: Nor-enviranmental attractions found in only a few cilies
Nao direct way from this route 1o cities on other routles
Only uses Mebraska destinatians
Takes 4.5 hours o drive the entire route

CA

Q Landscape Importance
. Support Services
L)

3. Destination-based
Interstate 80
Benefits: Strong connection between Lincoln, NE and Omaha, NE
Part of one of the most heavily used east-west interstates
Contains numerous historica!l and cultural attractions
Winds its way through the rolling hills. Platte River valiey

Challenges: Conneclions to cifies focused only on Lincoln and Omaha
Encouraging movement off of the interstate
Increased fraffic from large user population
75 mph speed |imif makes the landscape hard fo view

Possibilities:

9 Regional Road Infrastructure
e Economic Impact

Landscape Kansas Byways Landscape Nebraska Scenic Byways Landscape Interstate 80 from San Francisco, CA, to Teaneck, NJ
i i mmiemmneen. 12 TOUteS 790 miles . ®wmde. . 9routes 1872 miles s . cmtwiom.. 1 route 2902 miles
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|
- |
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Interstate 80 from Lincoln, NE, to Omaha, NE
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PLAINS, TRAINS, AND CRANES: A LIVING HISTORY IN RURAL AMERICA

Sense of Place: Introduction

Abstract .

Define: Ref;
Sense of Place: In a cullural contex!, sense of place s usually shared by others

living in thie same bit of the world and is an essential part of regional and local categones
enthusiasms. Il ts, furthermore, and Inter-subjective feeling, an innate faculty
possessed in some degree by everyone and recognizable to others wha live
elsewhere.

e

2 fealure used to separale distinguishable things Info

Charpcter (noyn): itis defined as a distinctand recognisable pattem of slements:
that oceurs consistently in a particular type of iandscape, like the fopography,
landeaver, ete,, which can giyve uers actual feeling of the landscape

FPrineit

Q Leqibility: A place must have distinguishable atiributes as well as

i A place must have a range of activities and attractions
throughout the year to invite people to back bul that doesn't interrupt
everyday fife

being comfortable and safe. Places that exhibil a'sense of history
also atiribute to its character,

3 A place must be easily accessible with supperting
infrastructure that reaches io nearby atiractions and dther cifies.

Contexi: A place must be fully integrated o the sumounding area
so thal it does nol appear oul of place while also taking existing

gty ecosystems in to consideration,
Yaorety; A place must p i ina ing and non-
Cﬁo exciusionary manner so that copneciions between paople can be
made

fé
1. Difficult to quantify and abstract, In addition, one définilion of place may not
transfer across political or geographic borders

rist

calls for preservation,

2. Comprised of natural features, patterns of human selilement, and social 2 Undi what land lon and preservation is and why itis conducted
relafionships. the connection befween pecple is a key compeonent of place.

3. Understand how there are various stakeholders to ohe-piece of land and
different inlerpretations of protection exist.

3.D i by focal ge. t may be p to broadly describe place
as an outsider, infimate understandings of place are bes! expressed by natives

4. Analyze historical decuments and inferprel their call for preservation and
4. Embodied m folklore, personal namative, and. amateur history, Intimate proteciion.
descriptions of place rarely show up In "official” documents
5. Analyze text lo determine its relabon to sense of place and protection’
preservation
Visual Resource Management and ication
Visual resource management (VRM) is the inventory and planning actions
taken 1o idenfify visual resoure vahies and to establish objectives for managing

VRM ciassification s the most important determination for. guiding the way in
which proposed aclivities will be imited and visual resources will be protected

those values; and the management actions taken to achleve thevisual resource VRM da not ly preciude all uses that could damage

ahyj . Once scenic are i d, gning VRM scenic values, but they must be taken into-account when making any land use
classes is the mosd important step in the resource management plans process decisions_ I is also the best opportunity In this process for public parficipation
for delermining how these scenic values will be ged andlor ted in te infl the Bureau of Land M to impd greater protection:
the fulure. fof the inventaried areas

Scales of Sense of Flac
1. Not having any Sense of Place: This should be mentoned or examined and It cannat be taken for granted that everyone senses his or her place

2. Knowledge of being Locate
do not have any kind of fealing fi

al I:inds L

g: when people know that they live in a distinguishable place and can af least recognize symbols of the place, but
2m to this place

4. Belonging to a Place: In this stage, there s a feeling of belonging 1o a place There s not only knowiedge of the name of the place and its symbols, but
also a fealing of ‘logetherness’ and common destiny. What is happening in the place js impaortanL The symbols of the place are respected,

4. Anachment to a Place; This stage [nvolves an emotional attachment to a place at a higher level, A place has a meaning; |t Is a cantre of 2 personal and
collective expenence and that identity combines with the meaning of the place and its symbols to create a 'personatlity” of the place. The piace is emphasized
through its uniqueness and through its difference from other places

5. Identifving with the Place Goals; hen the majority of the peaple of the place recognize the goals of the place and are in conformity with them. This level
|mphies a fusion and blending with the place’s interesis apd needs. It means that there is a devotion, allegiance, and loyalty io-a place, People are deeply
attached to their place.

B. Involvement in a Place: is level implies that the résident lakes an active role in the community because of a o« toaplace d
an “environmental role”

this as taking

T. ; The deepest commitment to a place is the main aspect of this level. People would like to sacrifice impeortant attributes and values
such as prosperity, freedom, or life itsalf

ks

B 2

M P S

—

DECREASING SCALEINRRNRRRNNRNND

The scale of landscape has a huge impact on sense of place. The larger the scale, more abstract and generallzing the feeling. Small scale landscapes provide the
maost local and onginal feelings about the specific region: Each unil holds their unique fealure, and then transportation helps to connect the uniis; and became lo
middle scale groups. Groups always provide various and mixed feelings at the same time, and it is the easiest way to understand the region; As more as the units
bean connected by transgoriaion, the scale is increasing. System is the largest scale of landscape, |t is hard to get a specific feeing of this kind of landscape. The

sense of sysiem is abstract; more like a Impression of the whole region

Landscape Character %

Field Res ch

Inventory Approach

We traveled the lengths of the 5 major roads within our region over three irips.
Each group had three people 1o assess anid d 1t thia landscap:

and the road sequence and quality of the region

Team 1: Kenneth, Chandler, Cory
Team 2: Frank, Jamie, Dorothy
Team 3: Kenneth, Patrick, Soun

erand e BElemen
| Topography: v Hydrology:
Flat Fiain Dry Valley Vertical - N river. stream. reservoir, 'dry valley, winterboume, pond, lake
Undulating Roliing Lowland - Deep Gorge Hills % drainage ditch
Reolling Plateau Broad Valley
Steap Scarpl CIff Marrow Valiey
Landcover: Bulldings:
designed parkiand, scrub, marsh peat bog, moorfheath, rough @ﬁ farm, mastpoles pylons, indusiry, sefifement, urban, folles,
grassiand, water . species rich J m military
Woodland/ Trees: Heritage:
decid - | mixed Vernacular Bulldings, country house, field systems, prehistaric
sheiter belt, hedge trees. orchard, clumps, isolated trees ritual, hill top encle ot i . mc of war,
coppice
Visual As { Critoria: S
Pattern; dominant, strong, broken, weak = Security: Intimate, comforiable, safe, unsetfing
Scale: intimate, small, medium, large = { 2 mo < biand. 9
Texture: smooth, fextured, rough, very rough, ((ﬁ Q ]}}) challenging
Color: monochroms, muted, colorful, garish . Tranquility:inaccessible remote, vacant. peaceful
Complexity uniform, simple. diverse, complex Pleasure:pleasant, unpleasent
Unity: unified, intermipted, fragmented, chaotis Farming
Form: straight, angular, curved, sinuous Walls, fences, hedges, fieids, arable; Improved pasture, rough
- aoan.endosed Lt grazing, hedge banks, orchard

=5
Agricultural Land
Prairie

Forestad Land E "

Water

__RAINWATER =
"'f.&_z‘eam PLAINS

Precedent Research w4

Clumbia River Regional Map with Sites Locati

Confiu

Confl 183 co

P that connects people to
place through art and educafion. They work In collabaration with Morfhwes!
communities, fribes and celebrated artist Maya Lin fo create reflective moments
thal can shape |he fultire of the Columbia River system. Lin crested a senes

CONFLUENCE

of seven large art./ landscape ions along the river, based on
the culiural history of the siles. Five of them in Washington, and two of them
i Cregon, but one of thém not been bullt. And now. they share stories of this
river through six public art - i prog

engagemeant and a rich digital experence

Washington

- Cape Disappointment State Park. llwaco, Washington{Compleled 2005
dedicated 2006)

- Ridgefreld National Wildlife Refuge, Vancouver, Washingion (In. planning
stages)

- Mancouver Land Bridge al Font Vancouver Mational Historic Site, Vancouver,
Washington(completed 2008)

- Sacajawea State Park, Pasco, Washington {Completed 2010)

-Chief Timothy Park, Clarkston, Washington {Scheduled for completion in Spring
2015)

Oregon
- Sandy River Delta Bird Blind(Completed 2008)
- Cefilo Falls {Scheduled for completion in 2018)

Cape Disappainiment State Park, lhwaco, Washington

ilo Park. Oregon (not buiit)

Chief Timolhy Park. Clarkston, Washington

Each work references a passage from the Lewis and Clark jourmnals as-a snapshol in time, while comparing it with the deeper story.
It encompasses work in over 15,000 acres of state and federal land that s now being restored a5 an integral part of the project.

1. Using sites to reveal native landscapes in an immersive experience to engage visitors an immediate and powerful connection with the land

2. Using the historical and cultural histories of a common region to give regional context while also inferming individual sites.

3. Using collaboration with local communities and pecples to create "teachable places " transformed and reimagined to explore the confluence of history, culture
and ectlogy in @ region

-
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PLAINS, TRAINS, AND CRANES: A LIVING HISTORY IN RURAL AMERICA
Sense of Place: Ecoregions @

Existing Landcover
Agncu!turan‘ Land
L 3

Prairie.

_Fnres ted Land _

Pasture Land
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PLAINS, TRAINS, AND CRANES: A LIVING HISTORY IN RURAL AMERICA

Sense of Place: Subregions

Rolling Prairie Rangeland

Flat Agricultural Land ‘ : 3 4 3
u‘mmudmwa . o .z, FLAT
S S "AGRICULTURAL SAGRICULTURAL
e W , _ 4 LAND S * : L= L LAND
PLﬁ!n&&ﬂUrR

VALEBEY "

Undulating Agricultural Land

g&:ﬁﬂ%&%@m

L .* ﬁ\e‘._

Roiling Agricultural Land

Platte River and Republlcan River Valley

s N e

= =23 = FLAT k) - BN | o o Wl UNDULATING
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LAND — SEETY ~ - gBy” 4 . LAND '

Regional Cultural Heritage Tourism -y - S

st 8 Vb mchashincstr s saaot e v hiibemsks Evfersbon sk b el B Ao (O recenn () Lecenn () Lecenn (O Lecenp () Lecenn () LEaEND (O LEGEND () LEGEND
Foundation « Red Cloud Community Foundation Fund « Gity of Red Cloud » Red Cloud Charmber of Commerce » Webster Gounty




PLAINS, TRAINS, AND CRANES: A LIVING HISTORY IN RURAL AMERICA

Sense of Place: Subregion Descriptions

1. Rolling Prairie Rangeland

2. Flat Agricultural Land

3. Undulating Agricultural Land

4. Rolling Agricultural Land

5. Platte River Valley

@OOO®

6. Republican River Valley

Description:

This area contains rolling topography, ciff arass cover
ranging from mixed to lall grass prairie plants The land is managed minimalty
withoutintensive imgation or plowing practices. The areais rural, mosily populated
by farmers and then in small tawns which oceour at railroad depot points,

Key Characteristics:

-~ Ralling Topography

- Low Land Management Practices
- Mostly covered by prairie plants

Existing Condition/Scale:

The landscape is peaceful and objectively scenic in quality. The road experience
consists of open to expansive views over the prairie land with many points of
build up, climax, and release when traveling over hills to reveal valley vistas
below. The land is grazed by calile and contains clumps of trees that line smal|
streams that meander through the region

Topography:

Predominantly undulating to rofling in nature

Southern NE Prairie

Expansive Views

Vegetation:

MNATIVE:

Mixed Grass Praine Grasses
Tall Grass Prairie Grasses
Wildflowers

arious Shrubby Trees

HON-NATIVE
Hay

Wildlife/Habitat:
Deer, Raccoon, Prairie Chicken, Crane (seasonal), Opossum, Field Birds, Cattle
Coyote, Pheasant

Sense of Place Criteria:

Exceeds Expectations

1. Striking rolling topography, outcroppings
2. Ne evidence of land management

3. Vast extending views of prairie

Meets Expectations
1. Unduatting to roliing topography
2. Minimal but evident land management

- Evidence of grazing activity, fences, windmills, country houses or farms,
wells, man made trails
3. Praine ke foliage with areas of cleanng. Evidence of private land tracks and
evidence of grazing and agricultural land use

Below Expectations

1. Undulating to rolling topography

2. High land management

- Evidence of grazing activity, fences, winamills, country houses or farms, wells,
man made trails

3. Limited prairie land cover. Evidence of prairie removal and agricultural
adaptation

Description:

This area contains predominanty flat topography with some slightly undulating
areas. The land is p inantly used for i e plowed agriculture, In
Nebraska, the land is heavily irrigated in some areas. The area is rural with the
industry heavily fturaily related break the felds..

Key Characteristics:

- Flat to slightty Undulating Topography

- High Management of the land with repeated plowing and clearing
- Shelterbelts define field edges

Existing Condition/Scale:

The landscape s monotonous and the colors muted, The views from the road
are highly dependent on seasons. In the winter and spring the views are vast
and contnuous, in the summer and fall, the views are constrained by taller crops
and linear rows which direct views through the fields as you pass through. The
major reads are siraight and fast through the subregion,

Topography:
Flat to slightly undukating

Unplowed Crop Residue Irrigation Structures in Fields

Vegetation:

NATIVE:

Some Praine Plants on Field Edges
Cedar. Oak, Pine, Spruce Windbreaks
Native Trees along Stream Banks

NON-NATIVE
Hay, Com, Seybeans, Alfalfa, Wheat

Wildlife/Habitat:
Dieer, Raccoon, Prairie Chicken, Crane (seasonal), Opossum, Field Birds, Turkey,
Coyote, Pheasant, Fox

Sense of Place Criteria:

Exceeds Expectations
1. Flat to shightly Undulating Topagraphy
2. High Management of the land with repeated ploughing and clearing

- Drainage swales, hedgerows, use of pivet imigation, healthy looking crops
3. Shelterbelts define field edges and views. For miles, one can only see
agricultural land

Meets Expectations

1. Flat to slightly Undulating Tepography
2. High of land but evid

in cropping techniques

3. Shelterbelts define field edges and views. For miles; one can oniy see
agricultural land

ship and differences

Below Expectations
1, Inconsistent fiat to slightly undulating topography
2. Little to no management of land
- Open prairie, no imigation, crops look displ
3. No defined edges and views of agricultural land

, housing d P

Description:

The land is undulating in nafure with cover of mastly com and soybeans. The
land is heavily irigated and plowed and cropped yearly. The region is supported
heavily by agriculture. The colors remain homogenous pertaining to the season
with lithle variation year ta year,

Key Characteristics:
- Undulating in najure
- H g land for the use of row crops

- Topographic interest and continuous in the winter

Existing Condition/Scale:

The landscape is homogenous in both the landscape and form with long sweeping
hills blanketing the area, Views are sweeping and continuous with fittle vanation
as agriculture dominates the view from the road which varies from sweeping o
openin the fall and winter to constrained and directed in the summer. Little remains
of the prairie with most of the land devoted to large scale farming practices.

Topography:
Undulating to Slightly Relling

Corn Flelds in the Distance

Corn Fields Over Undulating Land

Vegetation:

NATIVE:

Some Praine Plants on Field Edges
Cedar, Cak, Pine. Spruce Windbreaks
Mative Trees along Stream Banks

NON-NATIVE
Hay, Com, Soybeans, Alfalfa

Wildlife/Habitat:
Deer, Raccoon, Prairie Chicken, Crane (seasonal), Opossum, Field Birds, Caltle,
Turkey, Coyote, Pheasant, Fox

Sense of Place Criteria:

Exceeds Expectations
1. Natural undulating fopography
2. Homogeneous land management for the use of row cropping
- Drainage swales, hedgerows, use of pivol irrigation, healthy locking crops
3. Topographic seasonal interest

Meets Expectations

1. Natural undulating tfopography

2 Homogeneous land management for the use of row cropping
- Evidence of row crops, hrigation, multiple types of crops

3. Topographic seasonal inferest

Below Expectations
1. Te L lled. man made fof phy
2. Little to nc b tangd for row ping

- Dpen prairie, no i crops lock di ing, housing !
3. No defined edges and views of agricultural fand

Description:

The land is highly undulating to rofling with field crops continuing over fieids
and into valleys. The land is less irigated than in other regions, yet there is still
intensive cropping and clearing of the land. Row crops dominate the landscape
with large i of forest sk that break the fields.

Key Characteristics:

~Raolling topography

- High Management of the fand with repeated plowing and clearing
= Mixture of scenic quality and views of intensive agriculture

Existing Condition/Scale:

The Is hao in s it yet vared in form. Ralling
topography covered with row crops tells the narrative of conguefing and using
the land. Plewing and cleanng the land creates highly seasonable views ranging
from sweeping lo open in the fall and winter harvest period, to consirained and
directad in the summer. Some remnants of prairie in steep sloping areas.

Topography:
Rolling

Cormn Fields on Rolling Hills Hay Harvest

Vegetation:

NATIVE

Some Prairie Plants on Field Edges
Cedar, Cak, Pine, Spruce Windbreaks
Mative Trees along Stream Banks

NON-NATIVE
Hay, Carn, Saybeans, Alfalfa

Wildlife/Habitat:
Deer, Raccoon, Prairie Chicken, Crane (seasonal), Opossum, Field Birds, Cattfe,
Turkey, Coyote, Pheasant, Fox

Sense of Place Criteria:

Exceeds Expectations
1. Relling agricultural topography
2. High managemenl of land with repeated ploughing and clearing of crops
- Drainage swales, hedgerows, use of pivot imgation, healthy looking crops
3. Mixture of scenic quality and views of intensive agnculture

Meets Expectations

1. Natural undulating topography

2. High management of land with repealed ploughing and clearing of crops
- Evidence of crops being agricultural y, irigation

3. Mixture of scenic quality and views of intensive agriculture

Below Expectations

1. Terraced, controlted, man made topagraphy

2. Little to no fand management with repeated ploughing and clearing of crops
- Open prairie, no imigation, crops don't ook taken care of. suffering crops

3. No:scenic views of intenisive agriculture

=
o

Description:

The land is characterized by the wide Platte River Channel. The river is slow and
shallow providing ferfile banks for agriculiure. The area surrounded is highly
cultural yei more forested in many locations along the iconic sand bar banks.
The area is highly scenic and critical for the crane migration,

Key Characteristics:

- Fiat, shallow, and wide river

- Forested edges in many sections

- Ferfile agricultural fields surmounding the river

Existing Condition/Scale: )

Description:

The Republican River Valley is ized as highly agri in natura,
which has greatly diminished the flow of water coursing through its namow
channel, The river is highly fapped for imigation purposes and supports intensive
irmgationn practices in areas with natural precipation deficits.

Key Characteristics:

- Forested banks and a narrow channel

- Fertile agricultural land that surrounds the river
- diminished in flow due to agricultural tapping

Existing Condition/Scale:
The

The subreglon is highly scenlc and homoenous in character with I-B0 e
the river along parts of its path. The Jand surrounding is intensively used and
does not reflect that natural ecosystem, yet the flat. shifting. and shallow nature
of the river has limited river fravel and developement

Topography:

Sloping banks to a wide river channel, surrounding region is flal

Wide Scale of the River

Tree-less River Banks

Vegetation:

MNATIVE:

Cottonwood, Honey Locust, Wilkow, Oak
Prairie Plants, Phragmites along the edges

NON-NATIVE
Com, Soybeans, off of the River

Wildlife/Habitat:
Deer, Raccoon, Crane (seasonal), Opossum, Water Birds, Cattle, Turkey, Coyote,
Fox, Turtle, Fish

Sense of Place Criteria:
Exceeding Expectations

1. Flat, shaillow, and wide river
2. Edges of river are surrounded by forested and agriculiural land
3. No development around river

Meets Expectations
1. Flat, shallew, and wide river
2. Maintained edges along river
- Evidence of deciduous woodland as well as agricultural land
3. Minimal developmean! areas around niver
- Little to no evidence of farms, houses, incustries, and urban areas

Below Expectations
1. Fiat, shallow, and wide river
2. Edges of nver are eroded and have no trees
- No evidence of deciducus woodland, agricuitural land,
3. High use of infrastruciure surrounding river
- Evidence of farms, houses, indusiries, urban areas.

is wvaried ranging from cropland to rolling prairie. The river s
narraw and definable in regionality, The region tells the narrative of water scarcity
for field crops and the challenges associated in farming this michwestermn region
of america. The population is rural, living mostly in small towns and farms.

Topography:

Narrow sloping banks to the nver corridor, Western areas have a wide valley

Narrow River Scale Widest River Area

Vegetation:

NATIVE:

Cottonwood, Honey Locust, Willow, Oak
Prairie Plants, Phragmites along the edges

NON-NATIVE
Corn, Soybeans away from the river

Wildlife/Habitat:
Deer, R Crane { Op
Fox, Turtle, Fish

. Water Birds_ Cattle, Turkey, Coyote

Sense of Place Criteria:

Exceeding Expectations

1. Narow, sloping river banks

2. Edges of river are surrounded by forested and agricultural land
3. No development around river

Meets Expectations
1. Marrow, sloping river banks
2. Maintained edges along river
= Evidi of as well as agricultural land
3. Minimal devalopment areas around river
- Litte to no evidence of farms, houses, industries, urban areas and imgation
methods

Below Expectations
1. Namrow, sloping river banks:
2. Edges of river are eroded and have no lrees
- Mo evidence of deciduous woodland, agricultural land,
3. High use of infrastructure surrounding river
- Evidence of farms, houses, industries, urban areas and imgation methods
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PLAINS, TRAINS AND CRANES: A LIVING HISTORY OF RURAL AMERICA

Travel Routes Analysis : Introduction

Abstract h

Definition

Road Experience: The raad experiance can now be described as bemng a
pequence played to (he syes of a captive, somewhat fearful, but partially
inattentive sudience. It is 3 sequence which must be long, yet reversible
and mterruptible. The sensation of driving a car is primarily one of maotion
and space, fefl in'a continuous sequence. Vision, rather than sound or smeidl
is the principal sense. Touch & a secondary contributor to the expenence,
via the response of the car to hands and feel

Related Terms

VRM: Visual resource managament (VIRM) ts & system lor minimizing the
visual impacts of surface-disturbing activities and maintaining scenic values
for the future.

BLM: Buraau.of Land Management (BLM) is ¢ d to sound
management of the scenic values on public lands in order 1o ensure that
Ihese benefits are reatized and Ihe scanic values are protecied,

Principles

1. Sustained progression fo a final goal interwovan with approaches to
preliminary goals.

2. Establishment of a basic thythm, transmuted but not broken.

3. The use of elevation to.give distant views, #nd of curves to give sidewise
ViBws.

4, The contrast of rural and urban development, or of open and closed
SpaceE.

5: The regular repefiion of such fealures as contact with a niver, anmouncing
8 view by.a prior symbaol, or entering a nodal peinl via & descending tum,

B: The gradient of activity which leads up to each climax, but which is
interrupled by a moment of hasttation or suspense befora the culmination

Characteristics

Scenic
Quality

Sensihvity
Luevel

Distance

= Zones

Roadside
Detaits

Maaning

The Sence of Motior and Space

Goals & Objectives

1. The first s to presant the viewer with a rich, coherent sequential form, a
form which has continuity and riivihm and development. which provides
contrasts, well-joined transitions. and a moving balance This form may be
bl aut of the sensations of space or thosa of motion (both of seif or the
axtamal ). It may ba cor d from tations in fight,
color, o textune, from roadsida detall, or perhaps &ven via secondany
senses-such as sound. smedk or touch.

2. The second objective of the design is 10 clarify and strangthen the driver's
image of the environment: to give him a picture which is well-structured,
distinct, and as far-ranging as possible: He should be able o locate himsel,
the road, and the major features of the landscape, o recognize those
features with surety, and to sense how he is moving by or approsching them,

3. The third abjestive is-to deepen the observer's grasp of the meaning of
fis enviranment: 1 diee him an understanding of the use, history, nalure, o

ymbolism of the hig y and iis. ding tandscape. The roadsid
should be a fascinafing book fo read on Ihe run. ideally, all three objectives
shoild be achieved by means which inferlock at every level

Visual Resource Inventory -

1. Scenic Quality Evaluation
Seenic quality is 3 measare of he
visual appeal of a tract of land. in the
visudl resource imantory process,
public lands are given an A, B, or ©
rafing based on the apparent scanic
quality which is defermined using
saven key factors

landform

2. Sensitivity Level Analysis
Sansitivity levals dre 8 measure of public concern for scenic dualily. Public
lande are pesigned high, medium, or low sengitivity levels by analyzing the
various indicators of pubilic concern. The factors we need to consider are
type of usars, amount of usa, public interest, adjacent land uses, spacial
afeas, other faclors.

Type of

Mawilsnance of viskal quaty

o High & mapr

& Modmiste: @ moderate concem for sl usets

® Low: a low congem for mnet usan

Amount of Use

Matrersanon of visual quality becomes mon mportumnce as the el of s
Incimnsos

o High, biph e of e

» Mosderata: moderat lavel of Use

» Lowy: bow ieved of see

Public Interest

Whirrienarices of visual quélity

» Figh. @ magor publi msue

* [coedate: B MOCETEE PUDIC SSUE
& Liow: B mini pubiiic’ issge

Adijacent Land Usas
Ménimnante of vinlal gushly o sustan soscent bng use olyscies &
» Hiffr. very nportart

) for mas! isere

= Modanate STty Imponmnt
o Low shgily srigortant

Maritenonce ‘Jﬁsu&ll quality 10 sustain Specil Alea mansgament cbjeclives i
w Higt vy sopodtant

= Modanate modarstely npartant

 Liow: shghtty impartam

3. Distance Zones

E - E1Smies =15 miles

froghound-middiogriund Background saidorn e

Route Sequence Analysis -

1. The sequence of Roadside Details

The sequence of roadside datalls that are significant at the

scale of the enfire road-changes in lights, signs, ralls. or
paving iexlure 15 easily recorded.

Lights Signs Rails

3.1. The sence of Motion

2. The Sequence of Meaning

For analysts, developing techniques for communication of:

+ Locatonal onsntation

» The experense of motion (both of seifand of surroundmgs) through &
changing, light-filled spatial form,

Tha Meaning of the Sumounding landscape:

i f A

Activity and Use Tepography
Nahiral Features

Structures at
Medium Distance

Paving Texture

s e ’QM__“_
R e h.‘-"“:"H -

1.The of road: detall, the app
rotation of near objects around far objects

Modals for Transition In Sequence
ﬂmmnﬁm

1. one characteristic may
gradually melt into the:

2. Or the first may disap
pear before the sacond
othar, like a movie buillds up
dissolve.

2.The seeming outward radiation of detail and
textires from the point dead ahaad

3.And the lllusion of growth as objects approach

4. The transition may be
abrupt and shocking

3, Bamng embaliished by-an
afternation of characier
before the new character is
fully establishad, by use of
hints and echoes
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BTICY

Teaffic speed is influenced by volume, capacity, design, weather, raffic con-
trot devices, posted speed irmit, and individual driver preference. For design
purposes, the fallowing definitions apply

» Low-speed is 45 mph [70 kmith] and below

= High-speed is: 50 mph [80 km/)] and abova

» The usual and minimum lane width is 13 1 [4 m]. The number of lanes re-
quired to accommeodate the anticipated traffic in the design year is deter-
minad by the level of service evaluation as discussed in the Highway Capac-
Ity Manual

» The minimum shoulder width 5 12 ft [3.6 m]. This width applies to both
inside and outside shoulders, regardless of the number of main lanes of tha
facility, Shoulders should be contimuously surfaced and be maintamned: along
all speed change lanes

Median

« [n rural areas, median sections are normally wider than in urban areas. For
multi-lane rural highways without access contrel, 8 median width-of 76 ff
[22 8 m] ks desirable to provide complete. shelter for trucks al median open-
ings {crossovars).

» Urban freeways generally inciude narower, flush medians with continuous
langitudingl barmiers: Median widths vary up to 30 1 (5.0 m], with 24 f [7.2 m]
cormmonly used.

Signage

Traffic signs are devices plated to guide, wam, and regulate the flow of traf-
fic- Signs should be placed only where warranted by facts and engineering
studies. as nacessary for safety and proper reguiation of traffic. They must
meat five findamental requiraments:

o Fulfil @ need

o Command atiention

= Convey a clear, simple meaning

« Command respect fram travelers.

« Give adequate lime for proper response

P s e @

 Signage Shoulder Mean Lanes
*12n AR-TaH >43n

3. The sanse of Motion and Space

« Apparent self-motion:
speed. direction- and thair ch
up-down right-ieft)

= Apparent motion of the visual field

passing alengside. overhead, or undemeath, rotation. transiation; spread-
ing.or shnnking of outling or texture, genaral stability or instability; appar-
enl velocity or lack of il,

» Spatial characteristics:

a. Presence, posilion, solidity and degree of enclosure

b.'General proporfions of the space enclosed

¢, Cuality of tha light: ntensity and direction

d. Relatonship of spaces in sequance jointing and overapping

. Direction of principal views

{stop-go, eocelerate-decelerate.

3.2 The sence of Space

A space can be narrow or wade, with solid or jagoed. opague, netted
or transparent walls i may 'open oul In front or to the side.

i

mlbl'zj:r/ Aé'adtc-/.w/a

B. Contranwise, connec-
tion may be maintained
by a continupus fnvariant

&_The change may ba
mediated by a minor con-
necting link of a different
Kkind characleristic. or ground

Approach and evalution criteria W

User Experience
Landform

High Value
Detilll foalures dominant
Intciguing wwhv

A variety of vegetalive:
Vegetation W::g@m"ﬂ‘

Water

Calor Raehy color

adjacent scenery

Scarcity

Cultural modifications

2. Flat Agricultural Land

3. Undulating Agricultural Lan:

5. Platte River Valley

Medium Value

Interesting erosionel patterns or
variaty in size and shape of
Iandfarms; or detail features
which are imeresting though nat
dommant or. excaptional

Same variety of
vagataton, but only one
e, wo major fypes.

Flowing, or still, but nat
domimant in ihe
lsngscape.

Some intensity. or
varely in coloss and
contrast of the soll, rook
and vegetafion, but nol &
dominant scenic
slement.

Adjacent scenary
moderately enhances
overall visual quality:

Distinative, though
somewhat simblar lo
others within the region.

Madifications add |itthe
or ho visual variety lo
the ared. and introduce
no discerdant slaments

v -4

Rice_URBN
Katrina_URBN
Soun_LARC
Darothy_LARC
Patrick Murphy_LARC

Low Value

Few or no interesting
{andscape faaturas

Little or no varety or
contrast in vegetation

Absent, of present, but not
noticeable

Subtle color vanations,
contrast, of interest
generally mute tones.

Adjacent scenary has littls
o no influence an overall
visual quality.

Interasting within its
setting, but fairfly common
within the region,

Modifications add variety
bul are very discordant
and promole stromg
disharmony.,

Below Expectation

Chandler Nohr_ LARC Jamie Dennell_LARC
Nate Holst_ LARC Ashieigh Gildon_LARC
Frank Herbolsheimer_LARC Kenneth Brandl_LARC
Cory Galen_LARC Kim Wilson_PROF
Jeni Stanek_LARC



PLAINS, TRAINS AND CRANES: A LIVING HISTORY OF RURAL AMERICA

Travel Routes Analysis : Interstate 80

Running through our region going east to west from Omaha to North Platte, 1-80
for the most part follows the course of the Platte River, mirroring the Qregon,
California, and Mormon Trails that cut through the Great Plains in the mid-
1800s.

Speed

The interstate was designed to move as many people as possible from coastto
coast so the speed rarely drops, except around larger metropolitan areas like
Linceln and Omaha-Council Bluffs where a slower speed allows users to get
off at any of the closely-packed exits instead of missing a few while at higher
speeds,

ROLLING
FRARIE
RANGELAND

Traffic Flow

Interstate 80 is 2 lanes each way fro most of its length, changing to 3 just west
of Lincoln to accommodate larger numbers of users in the more populous east
of the State, which sees more than double the traffic flow of the area west of
Grand Island.

Wayfinding

There are rest stops along the interstate, the majority baing betwean Lincoln and
Grand Island. Signs on route come in two colors, green for driving information
such as distances and exits. and blue for what is available at each exit such as
food and drink, lodging, and gas stations.

Ecological Zones and Transitions

FRATRIE
RANGELR

SPEED| |SPEED
LIMIT LIMIT

65 65

’ i
Just east of Grand Island the interstate passes over four of the channels of the i i 1 83 m[les ' I | 1 0 mlles 28 m"es
Platte River. West of North Plaite, along either side of the road, the Sandhills i i i 1 I i ' '
are visible, i i ] ] ] i ] ]

1 { 1 1

1 1 ! I 1
Framework : -

Interstate B0 is used as an efficiency road meaning people use it to get across
Nebraska quickly. There are interesting and unique landscapes along the drive
though, There are two types inside our region one being agriculture and the

15000-20000

other being the Platte River Valley, The major punctuation points are at the : i ] l r i ]
Kearney Archway Museum and each time the interstate crosses the Platte River. i 160 m{leS i i 40 m!lES i 30 m”es 1 ?5 ml|eS
) . § - ;
“Coast to Coast Interstate” : 33.6 miles : 75 miles 1 T0.7 miles " u 1386 e 76.2 miles
I | I | [ [
I

i i

R ., | < — - - 4 -

Appleyard, Donald, Kevin Lyneh, and John Randaolph Myer. The View from the Road
Cambridge: The Massachuseits Institute Technology, 1871. Print.

tion not identified.

Drive tourism: trends and emerging markels. Place of publi
Routledge, 2015, Print

Hall, Colin Michael, and Stephen W. Boyd. Nature-based tounsm in penpheral areas
development or disaster? Clevedon: Channel View Publications, 2005, Print.

“Home - Nebraska Department of Roads.” Official Nebraska Deparment of Roads
Website, N.p,, n.d. Web, 18 Apr, 2017
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Verlag, 2005. Print
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PLAINS, TRAINS AND CRANES: A LIVING HISTORY OF RURAL AMER

Travel Routes Analysis : Interstate 70

Interstate 70

1-70 marks the southern boundary of our region, going from east to west through
central Kansas. From WaKeeney on the west to Manhattan on the east, the
interstate is the main route through the Central Plains.

Speed

The interstate is 75 mph for its entire length without slowing, because no
towns are directly along it, d only through inter ]

Traffic Flow

Interstate 70 is 2 lanes each way, with a low to moderate traffic flow except
where it nears Salina, and then again close to Kansas City.

Wayfinding

The rest stops are spaced fairly evenly along the east portion, while in the west
there is a gap of 90 miles. Signage is detailed and regularly spaced, before and
after each interchange and in tha area inbetwesn,

Ecological Zones and Transitions

Passing through three l | zones - flat ag ltural land, rolling prairie
rangeland. and undulating agricultural land - showcases some of the most
common landscapes in Kansas

Framework

Interstate 70 is about efficiency across Kansas. People travel it to move
quickly throught the state. There are significant landscapes along it that can
be capitalized on though. These happen in the area where the windmills sit at
the top of the ridges between Salina and Russel. Also the Republican River
Valley crosses over the interstate on the eastern end of our area.

“Central Plains Interstate”

Appleyard, Donald, Kevin Lynch, and John Randeiph Myer. The View from the Road.
Cambridge: The Massachusetts Institute Technology, 1871, Print

Drive tourism: trends and emerging markets. Place of publication not identified:
Routledge, 2015, Print

Hall, Colin Michasl, and phen W, Boyd, Nature-b tounsm in peripheral areas;
develepmenl or disaster? Clevedon: Channel View Publications, 2005. Print

“Home - Mebraska Depariment of Roads.” Official Nebraska Depament of Roads
Website. N.p., n.d, Web._ 18 Apr. 2017

LATEST NEWS.” KDOT: Home. N.p., n.d. Web, 18 Apr, 2017

Margraf, Manuela. Community based tourism, Place of publication not identified: Grin
Verlag, 2005. Print

Okazaki, Etsuko, "A Community-Based Tourism Model. Its Conception and Use.
Journal of Sustainable Tourism 16.5 (2008): 511-28. Web.
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PLAINS, TRAINS AND CRANES: A LIVING HISTORY OF RURAL AMERICA
Travel Routes Analysis : Highway 136
Highway 136 ' = : ' ;

Highway 136 follows the Repbulican River valley for 2/3 of its length, passing

through McCook, Alma, Red Cloud, Hebron, Fairbury, and Beatrice. ' ’ ' i i
| ' |
SPEED SPEED| |SPEED 1 I ! SPEED L
Speed LIMIT LIMIT LIMIT - LIMIT

Cruising through the region at 65 mph in the west, it changes to 80 mph after
the turn south to Edison, Nebraska,

Traffic Flow

In the middle of the route the traffic flow is very low, increasing at either end
near the largest cities: Beatrice with its proximity to Lincoln, and McCook with
its closeness to Denver.

43 miles
Wayfinding

The signage Is seen only at the interchanges, and very rarely betwean towns., I

Ecological Zones and Transitions <1250 - <1250 - - <1250

The highway has the largest vanety of ecologies in any of our region’s routes,
passing through, rolling prairie rangeland, the Republican River valley, rolling

c:nlmns gu;‘l:iadn:)l(;l:iies of the ;is:ec[ed p:all:srtd. PRSI St s 21 ml Ies 2 5 mTIeS 9 ml |es 24 m II es 5 1 9 m ileS 4

66 miles ' 40 miles 2 6 13 miles

Framework . .
Highway 135 is the the east to west corridor that is not an interstate. This road [
is for the more patient and curious drivers that want to experience a various
landscape changing experience. There are four types of landscapes that happen
altong the experience. Much of it invalves the Republican River Valley but at the
same time there is prairie, agricultural land and rofling hills.

“Republican Valley Road”
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PLAINS, TRAINS AND CRANES: A LIVING HISTORY OF RURAL AMERICA

Travel Routes Analysis : Highway 183

Highway 183
Running through our region going north to south from Holdrege to Hays, highway 183

goes across rolling agricultural land, undulating agricultural land, , relling agricultural
land and fiat agricullural fand

Speed

The speed of highway 183 s unchangeable with 65 miles every hour, which gives
users constant road experience.

Traffic Flow

Highway 183 is also unchangeable, which is 2 lanes withoul median. It has a relative
small number of users while the part around Hays has the highest traffic flow:

Wayfinding

Highway 183 has enough and weli-d| i signs for . When people go
through Holdredge 1o Hays, they may find each destination or rest stop easily.

Ecological Zones and Transitions

The three types of agriculiure land are all landscape characteristics. From Holdredge
1o Hays, the are al of L with i alternation of
character and without connection

Speed TrafficFlow Wayfinding Ecological Framework

Framework

Highway 183 15 the fastest of our minor national roads. It is also the furthest west
read with the least amount of traffic. This road goes fhrough three fandscape types
with the meost significant being the Republican River Valley as it is the Harlan County
Reservoir

=reER 13 miles 2500-3750

LIMIT 17.8 miles
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Travel Routes Analysis : Highway 281
Highway 281

Running through our region from north 1o south from Interstate 80 to Interstate

70, Highway 281 goes across prairie and agricultural land, which gives tourists
a more complete sense of place

Speed UNDULATING
The higl y was designed to interstates 70 and 80, but because of the ﬁ.!ch' “ﬁ

numerous towns along its length the speed regularly drops to 50 mph. While
the lower speed makes driving the route less efficient, it allows the users more
of a chance to see their surrcundings, exit the road, and see more attractions,

Traffic Flow

Highway 281 is 1 lane each way for most of its length, changing to 2 lanes just
north of Hastings to accommodate large numbers of users in the northern
part of our region, which sees 3 times the traffic of the area immediately to the

south. - . .
Speed Traffic Flow Wayfinding Ecological Framework
ecore i iy
Wayfinding | |
In the middle of highway 281, Red Cloud serves as a location to stop and rest, I | 7
get a bite to eat, and orient yourself in their surroundings, the blue and green | | | 14 mtles ?50 0'1 5000 SPEED
signs of roadside information helping direct users to nearby amenities. I = f LIMIT
_ - : L 42.8miles 5 miles >15000 12 miles
Ecological Zones and Transitions |
Along the southern half of highway 281, prairie rangeland dominates on aither | SPEED
side of the road. On the north end. the sandhiils start to become visible from ¢ 1 \ 1 LIMIT
the road. | i 1 .
il 11 miles 2500-7500 60
|
Framework ! .
H ; _ | 44 miles
jong 281 there are two different landscape types with a total of five subsections | SPEED
in each of these landscape types, These sections are created by separation in 1
the landscape by rivers, valleys, and infrastructure. The north portion of 281 is 1 LIMIT
used as an agricultural area whereas the southern portion is rolling rangeland. |
| 60 J
I Jaade L]
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PLAINS, TRAINS AND CRANES: A LIVING HISTORY OF RURAL AMERICA
Travel Routes Analysis : Highway 81

Highway 81

Crossing our region north to south, highway 81 serves mostly as a link between
the intersiates. It has a high speed to experience different landscape with river
and agriculture:

Speed
On the south there are fewer towns to lower the speed limit, making a standard

of 75 and then 70 mph. The nerth, with more towns, has a slightly slower speed
limit at 65 mph.

Traffic Flow

Acting as the main north-south link for I-70 and I-80, the traffic flow is somewhat
high but consistent.

Wayfinding
The wide availability of clear road signage enhances the experience of the
route, as locations for lodging, food and drink, and gas stations are easily
spotted and found.

Ecological Zones and Transitions

There is little change in the landscape from north to south, with agricultural
land being the mainstay of the view from the road. Around Concordia, the
landscape changes briefly to rolling prairie before returning to rofiing rangeland
and farmland.

Framework

Highway 81 as a whole is a flat road that connects 180 and IT0 as its primary
function. While traveling along its path though you come through three
landscape types. The northern portion is mora of agricultural use. After passing
into Kansas it begins to turn into a prarie rangeland use but this change is
gradual with areas of agriculture a5 well. The Republican River Valley is very
significant right before Co ia and after Mir is there are short lenghts
of road that accur next to wetlands.

“Flat Land Expressway”

Appleyard, Donald, Kevin Lynch, and John Randelph Myer. The View from the Road.
Cambridge: The Massachusetts Institute Technology, 1871, Print

Drive tourism: trends and emerging markets. Place of publication not identified:
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develepmenl or disaster? Clevedon: Channel View Publications, 2005. Print
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Website. N.p., n.d, Web._ 18 Apr. 2017
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Verlag, 2005. Print
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PLAINS, TRAINS AND CRANES: A LIVING HISTORY OF RURAL AMERICA

Travel Routes Analysis : Highway 77

Highway 77

Running through our region going north 1o south from Lincoln to Manhattan, highway
77 goes across flal agr land, undulatl i land, relling agricultural
land. rofling prairie rangeland and republican river vallay

Speed

The speed of highway 77 is dominated by 65 miles every hour, and-25 miles close to
Beatrice is 60 miles avery hour,

Traffic Flow

Highway 77 is 4 lanes with median from Lincoln to Beatrice, changing to 2 lanes
without median from Bealrice lo Manhattan because of the larger number of users
around Lincoln

Wayfinding
Highway 77 has well-distributed signs for wayfinding. But it should add one more
sign between Wxaterville and Manhattan lo find Cottage Hill more easily.

Ecological Zones and Transitions

The three types of agricullure land are the major landscape characteristics. From
Marysville to Manhattan, they transfer to rangeland and river valley. The transitions
are alternation of character. without connection and with connection

Framework

Highway 77 connects two of our largest population hubs. These cities contain the
majornty of people we want to bring west into our Cultural Hertage Tourism, Driving
the path you would encounter three landscape types with the most significant being
the Republican River Valley near Manhattan. There is also several oiher significant
historical places along 77 such as Alcove Springs and Homestead National Monument
in Beatrice.

“Rolling Hills Road”

Appleyard, Donald, Kevin Lynch, and John Randalph Myer. The \iew from the Road
Cambridge: The Massachuseits Institute Technology, 1871. Print.
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development or disaster? Clevedon: Channel View Publications, 2005, Print.
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PLAINS, TRAINS AND CRANES: A LIVING HISTORY OF RURAL AMERICA

User Analysis: Queensland, Australia
Whatis QHTN? ‘

The trails mciude a vanety of atiractions of which cuftural hertage is the most
prominent, spanning coastal and inland routes thal link larger cities and small
villages to heritage attractions and themes extending thousands of kilometers
(OHTM, 2006).

The program LINKS TOGETHER AUTHENTIC HERITAGE EXPERIENCES;
such as the new Qantas Founders Cutback Mussum, making it easier for
visiors to discover more of Ausiralia’s unigue history, cullure and natural
wonders

Reiationship with Red Cloud

1. Both planning are auto-based tounsm, Meanwhile, the state of Queensiand
refies heavily on the drive market, accounts for 85 percent of the total market
2: Both planning focus on Increasing the overall appeal of a destination,
bringing lesser-known attractions and features nto the fourism business,

3. Both planning pay attention to the feature of the customers and their
favarites.

Defiming Rowtes Tou 1

- To diffuse visitors and disperse mcome from toursm;

= To bring jesser-known altractions and features into the tourism business/
products

= To increase the oversll appeal of a destination

- To increase length of stay and spending by tourists

- To atiract new tourists and to attract repeat visitors

- Toincreass the sustainability of the lourishi product

Chinese Meritage Trail

This trall 13 long and strefches across the whole
province. Dapending on what yol are seeing, there are
different tralls at different lengths.

Atk Tablelands to Innistall (R
Distance: 6.0 miles.  Places: 3 stops
Fealures

- Chinese remnams

- Chinese industry

- Chinese shops

~ Remnants of Chinese occcupations including
Hou Wang Miau Temple and the marked out of sireefs
cape of the old Chinatown

Cairns City [(Spirit)
Distance: 3.3 miles
Features

= MNature and migration
- Greal Barrier Reef
-Wet Tropics Rainforest

Places: 3 siops

Cairns to Cooktown (Spirit)
Distance: 56.2 miles - Places: 5 siops
Features
- Port'and Chinese cultire
= Tempies
= Many Chinase graves and shrines

Nature Heritage Trs
This trall is beauty and can easy see the Rainforest and
Great ccean seenic and volcanic landscape.

Cassowary Coast [Littoral Rainforest trail)
Distance: 8 8 miles  Places; 4 stops
Features

- Forest
- Great Barrier Reef
- Story of the first setflers

Cassowary Coast [Regional trail)
Distance: 18.5 miles  Places: 14 stops
Features
- Combine nalure resource with history about
mmigrants

Port Douglas trail
Distance: 3.0 miles
Feature

- Great Barrier
-« Great Dcean Road for its beauly.

Places: 4 Stops

Gold Coast trail
Distance: 20.0 miles - 'Places. 15 Stops
Featurs
~The most prominent, spanning coastal

Sunshine Coast
Distance: 40.0 miies - Places 22 Stops
Features
- Sunshine caffee and coast
- The most provmnent, spanning coastal

Taw t
This trafl Is short and easy to'see the \Wwhole province
Each trall will tell you the history of this town from the
setfler o celebrities or mohuments:

s Heritage

Bruke Trail (History remnant)
Distance: 2.0 miles  Places: 3:slops
Features
- Mived population

Caimns Trail (Local Architecture Styla}
Distance: 22:1 miles  Places: 35 stops
Features

- Local architecture style
- Plantation

Cook trail (History)
Disiance: 22.1 miles Places. 17 siops
Fealures
- Mixture with chinese culture.

Mossman trail (History)
Distance. 8.0 miles
Features

- History of this town

Places. 5 siops

Tablelands (Regional trail)
Distance: 10.6° Places: 13 stops
Features.
- History of grazing and mining

Tablelands (Regional trail)
Distance: 10.6° Places: 13 stops
Features:
-Towns history about the first pastoral

- History of grazing and mining l

Users

10

Specialization level of heritage tourists

dbdbidb

Factors Affecting Demand

Users l

The understanding of different demand of user groug is the most impartant

part in the whaole trail planning, as what we planned sventually to meet tour-

ists’ demand, What Queensland did gives us a good precedent on lourists Pec sa factor for- g specific groups of visitors.

habitat in general, which can be drawn on in our fhinking: The specialization level of heritage tourists influence their demand for a
specific attraction

Specialization Level of users

Education Age

.

Singie/

Knowledge
Family

income
of history

1

eafl lo.,,,

Perfectionism, high-quality
— | i Consciousness
Grend oartiin igria] | 308 i e n iz Confusion by over choice
iy Towrth 20 pughtl 1343 FEELY Lite 9 [
$heet Tourld.7 ghtnl | 2E7% n | Tame Al e
Fhert Bera (1. etz | 8981 e ] Fimm in ] Specialisatian
Tertat tomew Mkt g 100w, Tras I no I} "
[ 1 U Novelty consciousness Impuksiveness

Recreational, hedenistic

CONSCIOUSNess Price consciousness

1. This chart shows that 85 percentage users prefer 1-3 nights short Aftect the theme of the routes
break and the visitor number decrease with length of frip increase. areck e Hreme ot the rottes
Under the analysis of aimed specialist hentage toufists, they thought that an

2 Tourism-themed routes were mosi popular with the ‘big lour” and attractive organized frip should be

“grand tour” seg . but also with af the shart tour market.

= Multi-theme, mutti-choice - Recreationai
= Clear destination = High-quality
- Movelty = Educalional

In correspondence o thal, they classify 8 different types inciuding 15 routes,
based on the history and remnant of this town and region.

Perfectionism, high-quality: Coast trail

Novelty: Chinese remnants trall vs rainforest trall

Educational: towns heritage trail, local celebrity, v local architecture style

Patterns of consumers

A

Patierns of Users

Abetter understanding of travel behavior could assist in the marketing of

secondary trips, staging areas, and minor attractions located in the vicinity of

larger, more popular d jons. So they seg tourists by their modes

of travel, In addition fo nationality, such as modes of travel, use of transport,
and some i0-g hic variables were lasked.

1, Strategies for future analysis of travelers and destination based on
these findings will also be focused
2 There's differance between personal fravel and friends and relatives
tour mode
3. Geographical space and fime models are also highlighted, ke
acceptable distance o travel, days tourers are supposed to stay on average,
both these points are of high importance to the trail planning and those
marketing areas.
4. It influence the number and location of many parts of the tourist
i il i . Sefvices. i t and

recrealional facilities

1e From

Narmally international lourers are;

= From continental Europe, the United Kingdem (UK) or New Zealand (NZ)
Overall the International Touring Market grew over the decade. Although not a
significant part of the market, visitors from Asia have steadily increased

= Generally, international tourers spend most of their trip ta Oueensland in
Brisbane, TNQ and the Gold Coasl.

73%

Normally domestic tourers are:

= Two thirds of domestic tourers are from
interstate, mainky NSW.

* During the sarly 2000s the number of
domestic tourers visiting Queensiand
increased

« Brishane, the Gold Coast and the
Sunshine Coast are the most popular
1agions visited by the Domestic Touring

Market

Domestic  International

Cost of trail

il

ent Types of Visito

Five different types of tourers were identified within Queensland Intemational
Touring rearkel. The typical profile and travel habits of the five types of tourers
are described belfow,

According to the statistics, wisiting friends and refatives, self-drive holiday
makers, explorers are the most pari of visitors. There are similarities betwesn
explorers and self-driving holiday makers. most of them stop over in NSW on
thelr way to Queensland, travel around in rental vehicles, vislt more regions,
which leads to more aulo-based services on the road

2 Saightt
Sk, 1oz

Coming to the major visitor groups, as a great proportion of tourers coming to
Queensiand are couples, and lots of young people, trails should be more:
~Family friendly

~Culture & history related

~Ciose {o nature

~Navelty

Accordmg to the average stops. siill trails should not be oo jong and also nol
toe much siops finked in one trail

Major visitors groups:

W 379 a2% [ 49%
' U Couples || 20-30age | 40+age
Average stops,distances, nights:

30%) (20

Sit

Distance and Site pulling power
Peripherality

Level of significance of the site

S Location of competing atiractions
Tourism market situation
Interest groups typified by school children

Different marketing practices

Influence en Accommeodation

According to visitors accommuodation patterns only 15% of tourers will
choose hotel, motel or resor, 80 the number of hotels s to control, and
camping, rental and other novelly ways of accommodation is te enhance
in Queensland

\ Private accommodation

Caravan or camping e

Hotel, motel
or resort

Backpackers

Travel cost

The cost of travel to destinations, which is a function of distance and the
transport system, is a factor in destination selection
Tourers will amend their ifinerary by deleling attractions that are difficllt
ta vis because of a peripheral lecation

the public 0
-Peripheral asset are better 1o in a subgroup, nol a single one
-Make It flexible of peripheral assets on the trail

Domestic

Leading to a depend E ip Invol
aftraction and the degree of its remoteness.
Planners use the word ‘theme’ to describe a unifying concept
y that guides a'series of interpretive contacts. The stores can

f be 'big picture’ themes that highlight human achievement in

: Queensiand. or they can be a series of local stories dimed at
featuring people's lives.

The new site brings together Queenstand’s 13 intemational
tourism websites into a single platform for the firs! ime:

ing the scale of an

Limnits of GHTN

Fatlure to censider the displacement effect of GHTN projecis on
existing aftractions.

The project sefection process including in some cases a failure
to consider Issues of auth VETsUS o

Supply Issues are relevant—in the year to Dec 2000, the aver-
aQ8 room occupancy fate and average daily room rates were
lowest for all regions in Queensiand.

The demand for visitors fo heritage sites will be spread over a
larget number of attractions thereby weakening the demand for
individual sites, thus the emphasis on museums is an area of
cancern after visits to multiple sites

What can we 1552 into eur planning?

There are lots of sumilarity between our project and Queensiand’s. Both praj-
ects are all auto-based tourism, d@nd we also have our user groups: the great
outdoors, exurbanites, heartland, park and rec, bright young professionals,
passerby, The experience of GHTN can make a guide on our project

1. Users education, income, age, gender, knowledge of history, whether they
Iravel single or family, tc. make difference on their destination choice. 5o we
should identify and conclude the characteristics of our user group.

2. The best distance for Users lo take on |s aboul average 60 miles per day,
3. Users prefer to see 3.8stops in one-day trip.

4. Users' acceptable travel cost is about 1003 per day, but vary from regions
5. Users have different patterns on accommodation, dining and other supply-
ssues, which should be considersd into planning

@. The planned trails can be classified by the length of their frip - the “short
break” (one 1o three nights), “short todrs” (four to seven mghts), the “big tour”
{eight to 21 nights) and the grand tour (224 nights), because users have
different patterns.

7. Users prefer fo drive within 400km from the pom! of orign

B. To users, an oversupply of tourism themed routes could result in “muddy
waters® and undermine the effectiveness of a network of routes:

9. Although 85 percent of iravelers chose the shoit break trip, the other length
of trip create the 86 pércent expenditure,

. S1oN

This project confirms that founsm routes have the ability 1o spread ecenomic
benefits across a wide geographical area and provide additional employment
and income through the expansion of tourism markets: The policy findings
by Meyer emphasize the establishment of cooperation networks, regional
thinking and leadership, product development, infrastructure and community
participation; prometion and an explict pro-poor focus as key elements for
successiul route tounsm development
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User Analysis: Auto-Based Tourism
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User Analysis: The Great Outdoors Profile

Description: Older empty nesters who enjoy an active but modest lifestyie.

Age: 50-80

Gender: Male and Female

Race: Ove

foad
ary vacafion homes
r praperty themselves

Hobbies;

Hunting Fishing Hiking Boating

Meighborhood: Small ral commumnity

Family Size: About 2 people per home

Avarage Incoms: 553,000

House: Small single family home or mobile home
Home Ownership: Cwn rather than rent

Vehicle: C one or two vehicles with four wheel drive

Lodging:

Campsites: RV Parks

Dining:

Diners

Trip Planning:

dget, an average is 100, if it is 120 then they spend
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User Analysis: Parks and Rec Profile
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User Analysis: Heartland Communities Profile
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User Analysis: Exurbanites Profile

z N . !-‘: = Y ; = i 1 LA

by I S s 3 \\\\’h\ e~ W i i & &
= % S LUS SN \ ¥ (% - = . - 3 =
| " \il. \ \L\ I\‘ : K = * 'l .
i -"}i\’\\ % k L i'“r = \‘r‘ !\“i \‘ J- 1 i |
i T S o\ \ RN, T A i Canl :
..._._._._.._._._.;._\,=,_._.;=.,q ...... | SR o .q..'.,_._._._. T Tl TT= o

\ V8 & Z bt WAL . 1 =

L 4‘ July Celebratlo i

%obert Henri
: _ Museum

- i
\"*:L N ‘\\ I i *".;‘.:_' kKFARmh A
Ny =k

)

B s s e e W T e .“_‘H'J - —

/ I 1 = = T i -~
. L e 3
Description: Younger empty nesters who have a culfivated iifestyle that is o =y —/_b"\[ﬂ

o ad

- .J.—-—.—.—-‘-ﬂ-r—.— — — -
e
= - | e < s

g 1l

affuent and urbane ! e xS R S TEEES = . el-lhf e Hﬁmgs Museum!
: s . o '~ § 1 i :
Age: 30-50 \ I -;‘\ i b et » i 71 " - j ! =
Gender: Male and Female I ‘\ I 1‘-'- y i \‘“ Y r‘ - YF\:: - l\l\ r . i -l !!MINDEN ; I I .n-ﬁ- ] :rp“ £ ¥ "‘\-_ &t | STRARE NS Fl= I
Race: Over 80% white ' \L i . s 1 h_\hi * “‘—F : “\-‘ = ’J,r:-" — T E = ._‘ -
Education: Bachelor's or Associates Degree * I__ ~ I l J:h . = _+J y ,&-‘ ] oy ! i Eq » .

tead \

> : I &
Characteristics: : r > .- i e - 5 b | - 4 e . W/:’,;:.ﬁ‘-___“fﬂ_!.—- " = [ § P W "‘___'. % B iol‘l l OIII.II'I'IEI'It
ey _ - > TR LT o s e H—_ : E”

- L

._\,!: =

r shopping to managing finances

Hobbies: 4
-~ i
GENEVA ! =S
- o
The e Intrigued Home Foadies RS
ST by Culture Gare il

Neighborhood: in praximity 1o large metropolitan but less crowded areas & = 3 . -._-_. y 4 . -
ighb: praximity ge metropolita: y & - B : . . = 4, . . " e w
. e SN T Al | e - "N % ' :

Family Size: About 2 people per home

Average Income: $98.000

I8 ; 1
House: Medium single family home 'v, I =r J " _; th #Als R i -
Home Ownership: Cwn rather than rent & - = "‘_ ay 0 Ran o ®_8 L3 2 y
TR 1 e B Gall ri.‘ PHILLlPsBL!R‘G 1
Vehicle: Late model luxury cars or SUVs =, . - g I ] e St g .
i do - - ,: i g bt f T . 1w J
_ . T b " - il © Rl KIRWIN i
Lodging: . ’ =, .__... e 1 i ""'!- i - 3 i Q - - "'& ¥ - . 1 LR _! <
’ ll "'-'"'“!' " andl ! * '{.‘. { : e B ?"!/,.ﬁ,v/x ”. . 1 ; . d
. e g | . + e Lo . . 3 = - it h "
Bed and - -'-l,-(’r t-nf:o- —'--o-olro‘-ll-‘-{i:’ S -:.--. ..... LI._._K.-\;;}‘\.-—.-p—._ - T © ey Y CONCORD& = el T T —
' Breakfast 7 S 3 e T e . e 2 L 3 . B ‘Brow;Grand Theatre = S i
Dining 1P ! I ove MRS e : Tt ® . F : : N
2 ...w v '\. ™ . ™ & |
7~ ¥ . 4 17 4 TdckToN | A :
- = = . \ a . =" =5 -
Brewery  Winery t I i, e 1= Tl s ~ INova ﬂhq;ﬂre . \ﬁ
M = - "
Trip Planning: ] - . H i % T J ™ [ ] : P E . v I
& i s P . - A [ ] .
! =5 - T 'iai- iy . r "MJ\:( e .ﬂr i - ti
- 18°. ~ - i " L N . e 1 o ! I
Travel S - iy oay o 20 (T Pl = e N ] ,-J'\‘I‘“. il y ' =
Riame: Websites ’ ! 1 ' El .; b k ! ' o = [ ] i ‘ } L I
. . 3 ; - el
* ‘ KT .| v 8, . o . = ’ "Nt
8 , - [ LS R _ k- [ g L v ' i e #
B ® .-_l-’\-r - -—.-l.—-—-lrl.—-—..—'--v-.—.—.—. —W‘i—.—- ‘Lu—.—l.—.--—u--h.—.-— ™ 3 ¥ \[.,‘.

;;_,
'-. G e |"f“‘ . . tra )}”‘" l‘. “:ﬁ.i

- wa'-(E-fNEY ¥ * o Wine dnd Steing . T b e g s S .
; -The Tyste . M Dream Thes ; ‘s
' -ﬁ.wsgn th%lq’lﬂ(. F i =

— ~
; esoccs o Deines Cultural
AL RUsSELL St

Y
lll.l..-

m-
: W
..—.—.. f (4

b o vhl{r&a g L e SALINA i e
) P % k - 2
= Vi RIA :
L b * R . : o i .
Us. 2t an n--erag 18 100, If it Is 120 then they spend ! * P 7 ! il C ' ! s . -llt ' i ! -
20 an, . . . f i

Sources N

Regional Cultural Hentage TOUNISM s




User Analysis: Bright Young Professionals Profile

Description: Young, educaled and working professionals either single or
@ couple

Age: 20-34
Gender; Male and Female
Race: Over B0% white

Education: Bachelor's: Associales Degree or in progress
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User Analysis: Passerby Profile
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PLAINS, TRAINS AND CRANES: A LIVING HISTORY OF RURAL AMERICA

User Analysis: Journey Maps
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Narrative: Bright Young Professionals
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REGIONAL CULTURAL HERITAGE TOURISM

Process

Phase |: Research Phase ll: Data Collection, Analysis and Framework Plar

PROJECT SPECIFIC DATA COLLECTION REVIEW
Regional, Local, Site - Multi Scalar
Approach, Methods and Tools

LITERATURE + CASE STUDY RESEARCH

Approach Data + Mapping + Analysis — Approach

Depth and Breadth — Research

FRAMEWORK AND APPROACHES

Organizational Structure (s)

Environmental Quadrant B
2 ] z b Open Space Mebtwork Culture
- Cultural Heritage Tourism Discover =i e, I8
Tepography/Landform Assets - Road Based Tourism
. . Hydrol S rting P 5 5
- Sense of Place - Define - Principles | S el s - Stakeholders - Branding, Identity and Place
1 Ecological Communities Quadrant © iz o - alucic
o ) ) } Lo o -VisualResourceAnalysis . .
- Authenticity, Quality, Interpretation Categorize - GIO Habitat iifousuche - Students - National Heritage Area
SE1S - P v "
Supporing Program - Sense of Place
- Tourist Experience - Organize - Program § o LI - Experts - Public Engagement
| Cuiture Culture - Landscape Character
" . 4 Infrastructure Infrastructure
- Public Engagement - Diagrams Assets Assets
Supporting Program Supporting Program
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. the :.
good life \
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Phase lIl: Design
Planning Process

|
]
|
i
t National Heritage Area

- Local Idea and Build Support

- Feaibility Studies

- National Park Service Review
,' - Congressional Designation

- Develop Management Plan

-—
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National Heritage Area

National Heritage Areay

What is athianal itage Area

MNational Heritage Areas are places where historic, cultural, and natural
resources  combine 1o form cohesive, nationally imporlant landscapes
Unlike national parks, National Heritage Areas are farge lived-in landscapes
Consequently, National Heritage Areas entities collaborate with communities
lo determing how 1o make hentage refevani 1o local interests and needs.

in 1884, the first National Herltage Area, lliinots and Michigan Canal National
Heritage Area, was signed into law by President Ronald Reagan

A NMational Herifage Area |s nol & unit of the Mational Park Service| nor is any
land owned or manzged by the NPS. National Park Service involvement is
always advisory in nature.

MNat al He ACct

Mational Heritage Areas appeal to all ages and interests Some have
opportunities for walking, hiking, bilking and paddiing,. Some have festivals
to attend and museums to visit. Many Areas provide volunteer opporlunities
group tours, and multiple-day excursicns and canalso be visited in combination
with National Park units.

-

Hei = AT 3
A National Heritage Area |s not a unit of the National Park Service, nor is any
land owned or managed by the NP5 Nafional Park Service involvement Is
always advisory In nature.

The Natonal Park Sefvice provides technical, planning and limited financial

toNatlonal H. e TheNPSis andadvisor, leaving
decision-making authority in the hands of local people and organizations
While Mational Parks are federally owned by the government, Mational
Herifage Areas have their own organizations designated to manage and
support them financially. These organizations request grants o help pay for
whal the heritage areas nesd.

INS, TRAINS AND CRANES:

Destgr
Unified Asseis

The area has an assemblage of natural, historic, or cultural resources
that togelher fepresent distinctive aspects of Amencan heritage
worthy of recognition consenation, Interpretation, and confinuing
use

National Culture Story
The arga reflects traditions, customs, beliefs, and folk life that are a

valuable par of the nationat story

Conservation
The area p ok g 0| it
eilflural, historic, and/or scenic features.

to conserve natursl

Education & Recreation
The area provides outstanding

opportunities..

recreational and  educational

Asset Value

Resources that are important fo the identified theme or themes of the
area retain a degree of integrity capable of supporting interpretation
Financial Planning and Media

Residents, [ profit 15, and
governments within the area, have developed a financial
plan cuffining rofes for participants including the federal government

Partnerships

The proposed facilitating entity and units of government supporiing
the designation are willing o commit lo working in parnership to
develop the Heritage Area

Board of Trustess
Purpose: Provide governance to the org 1, davelop g
stralegies to support its coordination, reprasent the NHA to the public,
and accepl uitimate legal authority.

. + s
]
Advisory Committae
Purposa: State and commuinity

|
| Partnarship Panel
leaders who provide guldance ‘

Purpose: Representing a
tross-section of partners, who
review and recommend pariner.
=ite designafions and grant
recipients

to the Board of Trustees and
Execulive Director,

4
1 L A
Coordingating Entity

Purpose; An administrative body that works with communilies to help
develop, interpret, and preserve the region’s agricultural hertage

t

¥
Partnership Team

Purpose: Provide input to advisory committee, serve on standing
committees and task forces.

Aligned Economic Plan Technoiogy Pragramming Olitreach Task Forces
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A NATIONAL HERITAGE AREA

“A new kind of national park. One that married heritage conservation,
recreation and economic development.” - Ronald Reagan

Ronald Reagan

alley ‘National

River
Heritage Corridor

Heritage Area

Tour Route

The Cache La Poudre National
Heritage Area
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George W. Bush
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PLANES, TRAINS AND CRANES: A NATIONAL HERITAGE AREA

Precedent

Introduction \

Freedom Fruntier National Heritage Area

Missour

Kansas

2.811,295.. {1ttt

Prinuiples

1 We will be tolerant and respectiul of diverse: slores from multipie
‘perspectives.

2 We will respect property rights.

3 'We will focus on it and

4, We will honor the region's peoples, past and pregsent.

5 We will appreciate the unique cultural and histanc assets within tha
nationally imporant landscape
ducation and

B We will invest in

7, We will sustain and grow sense of place.
8, We will value and protect the natural environment

8. We wlill cansider future generations in evarything wa do.

Goals

1 Bulld awareness of ihe struggles for freedom that took place within
the boundanes of Freedom’s Frontier for current and future generations.

2. Enhance, sustain, and preserve the unique cullural and histonc
asseds within our y important phy Fand culiurat]
that fostered thesa stones.

4, Inspire tolerance and respect for multiple perspectives.

4. Empower residents to presenve and share our nationally impartant
atthentic stories In an engaging way

Statement of National Significance

Extraordinary gévents in the Freedom’s Frontier National Hertage Area
(FFNHA) forever changed America. In' the ningteenth century, the

Community Engagement

Community Engagement Goal

Citizen. participation is a key elemeant of the Freedom's Frontier
stary, Stories of ctizen participation contribute to the main themé of
this Nalional Hettage Area, with free staters, populists, civil rights
advocites, and many others standing up and naking their voices
heard to-affect change in their society: Citizen participation is a key to
the history of this region and a key fo its future

Community Engagemenl importance

Cilrzen engagement s nol only part of the Freedom’s Frontier story,
W is part of the organization’s foundation. Th. e Freedom's Frontier
network began out of & coalition of citizens interested In presenving
Their istory for futune ions. Cittzen ang, is

the Freedom's Fronlier enabling tegislation and is woven in lis cfizen-
created Vision. Mission, and Guiding Principles. Th & Freedom's
Frontier goals cannel be achieved without active participation by an
aver-growing group of intersstad residents.

Public Engagemant Strategies Used

seane

Wl g

Mews Letters - Websites Experts; P i F

Inform Consult

Community Engagement Sirategy

ENGAGEMENT

Facillated By
FFNMA Sl
il e
{'w'i L
WOT CHITETION S
e prnie=rl Spooulius

L

Story Talling

Community Engagement Structure

Board of Trustees

Makgop 25 marmbors

Advisory Committee
Makaup: men 11 membars

J

Makeup: wniimited

Cutreach
Committes

Technology Programming
s 2 o i

Task Force

Cisizn mput from kocal meatings Citizan irput from on-ia madia

Cibzen input from evenis

Alliance of National Heritage Areas

Mission

The Alliance of National Heritage Areas works collectively to protect and

promiate 1ha peopl? and the places lhal |:el| America’s s.1onss They are a
af i Hentage

Areas anu partner/aff P ting. the
and benefits of the prog through ed and ad Togett
they facilitate and sieb iips that improve their eﬁedwnnass
and Impact. The ANHA rms.ls lnree meetings a year where Ihey share best
P . decide ion. and”hear from_ industry leaders. on
issues fﬂc:ng [erge-scale lepdscape stewardship. Their annu5| meetingis
held each year in Washinglon. DC

|" Benefits of Partnership

A%y Metwark for Education

History

Past

The ANHA was started In' 1884 after Ronald
Reagan (R) designated the firsi National
Heritage Area, llincis and Michigan Canal
Nalional Heritags Area, National Heritage Areas
are places where historic. cultural, and natural
resources combing to form coheshre, nationatly
important landscapes. Uniike national parks,
Nationzl  Heritage Areas are large lived-in
landscapes. Consequently, National Hentage

nation turned ils syes to the MissouniKansas border, where peoples
wilth diverse definitions: of freedom collided, intiting and fuelling the . Representation ::ﬁ t_anlun::u::oﬁaba'ak:f :ﬂh commll.\nme?:u
Sources Civil War, Th e impact ol these events is forever woven inld the nation's Partnership M:I"!“:"B r:rma & Deifags Ieav= k1
fabric. Freedom's Frontier provides new opportunities for wsulors and Their gosls; interests and needs.
“Thy Pisuir of Partnorship®. Frmedom Frontier Mabonal Haniags At Menagamant Pisn residents o explore the evolving ideal and + Serve as one voice on jnterests related 1o all NHAS B
value of Freedom: = Ed kery cor igs about success and image of the NHA progran Presant
“Fubhe Pamopanoa Snecmm’ The far Pubie P 2014 + Failitate sirategic links among NHAS and parners Thnz.»‘-\thauueur NalmﬂalerbageNeas:ANHM,
» Enhance the organizational capacity of its members ’(‘ " of the sntilos
. :'fouide a nietwork for sharing besl practices regarding a. variely of L Facilitates Connections Tﬁ:wm; ’ﬁ:’r:'gl:::@g:‘fgn:;::- m":ﬂg
iscpiines -
Initiative. provides: iraining o practitioners of
| 3 hentage development, The ANHA also operales
o i e e ol Current Boare e i e
3 f 5 ' : y 3 Repre X - educational worksh and ‘programs, and
Territorial Kansas Douglas County initial legisiative Frontier; Parinership Team Ft.,ar:' %:;"::‘ter sb?fh’;:f E:;LTENH A ;“_ l ) P . pmmm:es haritage mmm £
Hetitage Arsa Cammissio affort dies in Bill passes in US manthly mestings MS‘e“ra o paiiilaliatlin t. A Challenges of Partnership
(TKHA) for 150th explore the committee; Houee, bul sent new average z 8 ?_ ;h Tl A S ¥
anniversary of Teasibiity of a enyjronmental back to Senats, 50-100 people ,qayi[:ﬂchamgausn B:-:Jgeu;ia :;‘;A
Kanisas Territory heritage area in study pufsied President Bush Krhmen it Sl ";9 T :
(2004) . Douglas County, . and findings sent H signs bill- 38 NHA - i it CMmplan"w“ d|m1 "y A (,,-"F Splitting Funds betwesn NHA'S Fullure
< H H . wgar o
1 Slas . : . Elissa Garofals Delaware & Lenigh NHG H‘f AR r:':? Hhise :;m:? 2. yoar “f“lh g
. : : H Andy Kitzmann Erie Canalway NHC R e L s
A . . - Annie C. Harrs Essex NHA proposibons and federal funding requests. Thay
- i % accept bershir fmm i
Ce o e o o o o o o NEE-CU- < oo s e
3 : : - ! errrn;nlEHake. PhD. gul!ah Geechee Culluial Heritage E] ) Difficult To Bacome Estatitished underlaxlpg Ihemifs;?ar:zmn prms’:g?eas’lllle:‘
- 3 William Sellers GiTidor
. 1 - ¢ conservation, | envircamental  stewardship,
: e . Sara Ca Journey Through Hallowsd Ground o !
o TKHA consults . NPS officials v Missoun counties Board of Trustees . Thomasp.i\a.nnomero HA L g historic presarvalion and ouldoor recreation
Nationa| Park . consull added to hertage formed asa Darial M, Fics Niagara Falls NHA among others
1999. Sarvice (NPS) heritage area area; 501c3; _ Maityn Black Northem Rio Granda NHA
1 abouit déveloping stakeholders ata Bill for hartage ~§135,000 raised Charles W, Fignn Gl & Eris Canalway NHA ‘ﬁ : Niagra Falls NHA NerrasZa Crn TRE i
2000 J 3hedtage areain Heritage Summit area passes in for management 0l Region NHA ), Distance Betwsen Areas S
eastem Kansas In'Lawrance, KS; US Senats planning process; Yuma Crossing NHA fees:
s s )
eﬁ&"fﬁg';fﬁ?;’ Sy ET[::?SI;S Aliiance of National Heritage Areas, hiips [lwww.nationalhertsgearsas s/, Accessad 23 Apr. 2017,
Natlonal Park Seivice, hMips:iwww nps.gi i) Iheritag findex him. A 1 23 Apr. 2017
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1. AlLocal Idea & Build Support

A. Organizations Pursue Designation

2. Feasibility Studies
A. Quality of Heritage Resources
B. Potential Sustainability and Conservation
C. Quality and Quantity of Local Support

4. Designation by Congress
A, Passes or Fails NHA Legislation

5. Develop Management Plan
A. Framework Plan in 3 Years
B. Federal and Local Goals
C. Objectives

National Heritage Areas
Formation Process

A. Reviews Feasibility Study
B. Build Support Groups B. Advises Congress on Eligibility of Proposed

C. Reach Out to other Organizations

NERNW

3. National Park Service

Unified Assets

Th {sinthisreql mities
of similar themed jdeas and goals. Each of
the gssels in someway showcases how the
Ameriean Hefitage developed fropthe time
people migrated here to the present day.

There are many types of assets that
we such as Ei tal,
Indusirial, Miktary, Historic, Religious,
Museums and even Events that each have
Cultural Heritage as their foeiis, Each of
these types of assels affected the cument
state of the praine land in Nebraska and
Kansas Throught the unified value of 3l of
them they fulfill the first criteria of National
Heritage Area;

Pony Express Statonieseum
Hastings Museum

Rock istand Traif Bepot
Naticnal QOrphan Tram Gomplex
Bed Cloud Train Depal
Marysville Union Pagific Dapat
Significant Landscapes

Mative Scenery and Vigws

National Culture Story

As seen In Phase 2.2 of the Inventory, you
tan see that our pational culiure developed
aver time, The Praire culture begins with
tive formation: of the |land over thousands of
years as the glaciers siwept across the area
caving out the hilis, valleys: and rivers.

Then the fist dwellers built here. We know

them as Native Americans and they were
dic people that d thei

across the plaing, When the Homestead

Act was put into place many ssitlers came

westward which brought new cultures of

European descent

The current culture is one of dense urban
seftings with Ittle: remembrance of the
natural sething that sumeunds each of the
large urban areas.

Monument to the [cefge
Wymore Welsh.Society
Historic Houses

Historic Trails

Starke Round Bam
Veteran Memorials

Servag;., .
O lio),

Conservation

The region curmently has iots of land set
aside for conservation of resources. This not
aniy is 3 conservation of wildlife but alse &
censervation of sgehic quality apd beauty of
areas that have had little to no intpact on the
fand.

In this area there is:

1 National Park

1 National Historic Site

2 Matlonal Wildite Refuges

2 State Fish Hatcheries

2 Reseryolrs and Dams

4 National Wildlife Areas

27 State Wiidlife Areas

43 Stale Parks

46 Siate Wildlife Management areas

Significant Views
Uniique Landscaps
Various Ecologies

Education & Recreation

The' recreation of the area consisis of
people using Ihe land for leisure. Visitors
often - use the parks for weekend get aways,
While visiting the parks different activities
area available for people to partake such as
fishing, boating. swimming, bird waiching,
hiking ‘and many more depending on the
park and amenities presant.

There is also an educational aspect to this
criteria which is often nol very apparent
outside of the assets. Each individual asset
teaches about what they are but often times
does nol feach about fhe setting or other
assets nearby, A broader knowledge will
be needed for all stakeholders to actively
angage with this idea of National Heritage
Area

13.3% of Land Non Ag Related

Road Side Manuments
Recreation Areas

nget Va;qg

Asset Value

in each National Heritage Area there are
several assets that are the most significant
and are fhe leaders of the area. There'are
many assels In this region that have fhe
P ial and by bring In 3 signi

ficnw of visitors which would allow them o

‘support 1his area as a National Herifage Area

financially,

In aur reglon, based ‘upon the' authenticlty
value analysis, we have thirty-two assels that
are authentic. This is using the fen chitera
we researched through our phase one of
this two year process,

32 Authentic Assets

Willa Cather Foundation.

Homestead National Monument

Chwight Efsenhoier Presidential Library
Ploneer Village

Great Platte Rives Roatl Archvway Museum
Stuhr Museuny

Wessels Living History Famm

Naticnal Orphafifrain Camplex

The Landscapeof the Segion

cial
Q.\(\a\" Ly fa 4

Financial Plan and Media

Curenily each asset refies on their own
financial plan. Becoming a Mational Heritage
Area would meant there is more money that
wili be' made and brought inta the area

Everytime the federal government puis
one doflar into the Naticnal Heritage Area
about five dollars are made in the area, The
region we are analyzing would become a
National Heritage Area If the assets began
to callaborate together and create a financial
plan to stari the process. The first step will
be determining the leaders then creating an
organization heip develop a financial plan

T

Wilta Cather Foundation,

Homestead Natignal Manumeant
Dwight Eisenhower Presidential Library
Rewe Sanctuany-Audubon

tNersh;,
Q2 D5

Partnerships

Currently there are few partnerships within
the region, Within Individual communties
assest interact with each other and help
each other to be succesful. This needs to be
broaden at a more cohesive regional scale fo
make this area maore succesful. Parinerships
will link each of the assats in a way to benefil
the entire region

When vi s enjoy an experience at a train
depot In one town they will move to another
lown to visil another depot. Through the
partnerships in National Heritage Area each
partner would then be able to direct visitors
o othver train depots.

United Chamber of Commerce
Concordia, Kansas Tounsm Relationships
Stuhr Museum and Hastings Museum

Aligned Economic Activity

The economic impact of this region presently
refies on the agriculture industry. This is an
oppartunity lo educate pecple of bolh the
histarical significance of agriculture as wel|
as the current significance. Agricuiture is a
main theme of both Kansas and Nebraska
and will be both an educational tool and
economic tool for the Mational Heritage Area,

Many of these small lowns also rely on smatl
tourism of the passing through tourist. These
small rural communities do have their own
assels that could generate more income and
value if they were apart of a whole ideaof a
Mational Heritage Area

TR

Both States

- Education

Public Awareness
Economic Plan

- Chrganizational Leadership

1
T
4

Nebraska Tourism

1 - Content and Services

- Education

- Fublic Awareness

- Financial Resources

- Human Resources

- Technalogy

T - Governance

Kansas Tourism

- Educate angd Epgage

- Carry the Kansas Image
- Build Awarengss

- Mativate CoRSumers

- Stimulate Planning

- Public Relalions and Grolp Travel
Cocperative Marketing

N B

SR T R T

Conceptual Boundary

The boundary thatis currently being analyzed
Is based upen aroad based fourism scheme.
e tourist experience 15 50% scenic
iews. and 50% asset experience. The
boundary o the north Is Interstate 80 and in
the south Is Interstate 70, The eastemn most
roadis highway 77 from Lincoln to Manhattan
and the western road is 183 from Elm Creek
to Hays.

Each of the roads has its own sense of place
as determined m Phase 3.1 as well as each
road has agateway city. These gateway cilies
are ‘where most of the visitors will be drawn
away from to-experience the landscape and
culture of this proposed NHA.

ework p
Q(ﬂb{o /60

Framework Plan

The Framework Plan has been started
through the collaboration of the University
of Nebraska's College of Architecture
Landscape Architecture Vertical Studio and
key stakeholders within the area that have
a keen interest in the idea of becoming
a Mational Heritage Area Each of these
stakeholders has been vecal in their opions
during each phase of the process which
helps futher the future framework of the
area becoming a National Heritage Area

Thestalusoftheframeworkisin
and would need futher collaboration to meet
the requirements of a NHA

Little Colorado River National
Heritage Area Initiative

The framework for this o b

example: that can be used to begin the
Initiative for the Heritage Area we are
proposing,

Principles

Heritage Education
Voluntary Presendation
Security of Property Rights
Local Management

Goals

1 - Developmenl and Incerase of Heritage
Tourism, and a Resulting Boost In Economic
Revenues and Value of Local Lifestyles

2 - Additionat Source of Funding for Locaily
Importain Projects Pertaining to Cultural
Edueation and Resource Conservation

Increased Abliity to Effectively Network
xith Multiple Crganizations on a Regional
Scale and Fool Resoirces fo Compiete
Toursm, E and Conservation

Projects

4 - Increased Support for Local, Rural
Economies

5 - Expanded Opportunities and Rescurces
for Volunteer Stewardship of [Matura
Resources and Elements of the Region's
Heritage

&'~ Balanced Pleservation and Promation

Regional Cultural Heritage Tourism Sl R e e

University of Nebraska-Lincoln » College of Architecture - Nebraska Extension Center for Rural Entrepreneurship - Willa Cather @ High Grade i'.'_:' Medim Grade

Foundalion * Red Cloud Community Feundalion Fund + City of Red Cloud + Red Cloud Chamber of Commerce « Webster County

JLowGiade  patrick Murphy_ LARC Jeni Stanek_LARC




PLANES, TRAINS AND CRANES: A NATIONAL HERITAGE AREA

Synergies

Presarve and poriray the inspi
the fir ities in Mebraska. - Stuht Museumn

rswho crealed

Associations Invalved
= Stuhr Museum
= Hastings Museum

Visliors gain free admission to one museum after buying a membership for the
other. For example, if someone buys a membership to the Hastings Museum
they receive free admission into the Stuhr Museum

The realization to create this came when § ecided they should work
together instead of competing. This has been in place for more than 20 years
and they sometimes wark with the MONAIn Keamay.

Come together to form a bigger product | }

| Promotas each business L1+ Hard la coordinate different events

Allows users to make a case o come io the area Communication

The Stuhr Museurm has tri
organizations in the pas!
worked or were unable to col
are the places they worked w

d to wark with other
ut 1
finue them, Thess
in‘the past:

y have not

= MOMNA,
« Grand Island Library
- Grand Isiand Historical Society

Currently the Stuhr Museum works the
Hastings Museumn but they also have discounts
at offier Living History Museums across the

nation including:

- Adirendack Museum
Conner Prairie

- George Ranch
Strawberty Banke

= Old World |

- Dld Salem

©id Werld Wisconsin

The Stutr Museum would like to pariner w
other organizations. These include:

— “—

- Willa Cather Foundation

Red Cloud's Opera House

LTI

dhood Hame

&) .
2 % ¢

Marketing parinership

Tourist Increase

Aftracted press attention

Since the Bird Trifecta was created within the
last year, they haven't worked with anyone else
in ihe pasi

The McCook Visitors Bureau works with other
organizations to create the Bird Trifecta, They
inelude these organizafions

- Harlan County Tourssm

- Auduban Rowe Sancluary

= Nebraska Tourism Commission
- Keamey Visitors Bureau

While It is new, many places don'l know they
can join this parnership. They have been
approached by cother places and are seeking
others to join as well Thesa include

- South Platte region
- Funk Lagoons
- Reseivoirs owned by Game and Parks

Working together to create an experiance for bird iovers.
Associalions Invelved

- Harlan Counly Tourism

~Audubon Rawe Sanctuary

- Mebraska Tourlsm Commission

- Keamey Visitors Bureau

= McCook Visttors Bureau

Each establishment advertizes the other so people interested |n birds can
see all of them when they migrate 1o this area

They formed this in response 1o bird walchers want 1o see multiple types of
hirds, The people who see cranes want to see more and very few Know about
the praine chickens. This s a'very recent partnership

Marketing parinership

Coordination

» U table weather

Whooping Crane

Keamey Vistiors Bureau

Location of SPUCC erganizations

ﬂ] Benefits of Partnership

Marketing strategies

@ Being seen from cutside leads people to be members

@ Community involvement '

History
Past

This organization was started in the 1830s with
only a few city communilies and starded with
lourism in tha early 505

Present
Currently, theyare v
local companies, and even education systems.
Some of the tourist areas being promoted were
started by SPUCC

kingwith ety communities

Future

SPUCC is having difficulty trying to expand
because cument members are older. They are
looking at other areas in the region

Mission

South Platte United Chamber of Commerce works diligently fo Improve

opportunities for o
raise families

Partnership

Associations Involved:

youth lo refurr

to i

home towns to live, prosper, and

- Arapahoe Chamber of Commerce
- Axtefl Area Chamber of Commerce

- Black Hills Energy
- City ol Curtis.

- Farm Bureau Federation
- First Bank and Trust Company

- GROW Nebraska

- Hastings Area Chamber of Commerce
-« Keamey Area Chamber of Commerce
- MecCook Area Chamber of Commerce

- and morel

E@ Challenges of Partnership

Difficult fo-get younger people involved

Lo donor invalvement

Membership commitment

City of McCook

GROW MNebraska

Wilta Cather's C Swanson Reservoirin Trenton, Nebraska Funk Lagoan City of Stock:

Sources: Sources: Sources:

Hastings Mussum, hastingsmuseum.orgl. Accessed 20 Apr, 2017 Nebraska Spring Birding Trifecta, www.nebraskaspringbirding.com/. Accessed 19 Apr. 2017, South Platte United Chambers of Commerce, spucene.com/, Accessad 19 Apr. 2017

Sfulir Museum of the Praime Fionsar, sluhrmuseun:orgl. Accessed 20 Apr. 2017
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PLAINS, TRAINS, AND CRANES: A LIVING HISTORY IN RURAL AMERICA
Sense of Place: Framework ....@

Maya Lin: Confl

Confluence is a community supporied CONFLUENCE
nonprofit that conpects people 1o place
tl"rcu..gh art and education. They work in

ionwith Nor unities,
tribes and celebrated artist Maya Lin to
create reflective moments that can shape
the future of the Columbia River system,
Lin created a senes of seven large art/
landscape installations along the columbia
river, based on the cultural history of the
sites, Five of them In Washington, and
two of them in Oregon, but one of them
not been built. And now, they share
stories of this rver through six public
aft installations, educational programs,
community engagement and a rich digital
experience.

: UNDULATING *

Rowe Sanctuary/ :
‘Crane, Trust AGRIC EU.RAL‘

b

| \ ; . : f i’.ﬁ; B PLATTE RIVER
R P ? : : _sm Wlldllf VALLEY
v e ik, Pasn, : i - : : ‘ : ! i - Jei L At 1 ne II &b!“i ‘.!‘.
| - - B | ({ ) o |} ! . t‘ *“Jt u ;}I‘P‘
T Il

: ?.K‘P‘.m.i )

Each work references a passage from the Lewis and Clark journals as a snapshot
in time, while comparing it with the deeper story. [t encompasses work in over
15,000 acres of state and federal land that is now being restored as an integral part
of the project

1. Using sites to reveal native landscapes in an immersive axperience to engage
visilors an immediate and powerful connecticn with the land

2. Using the historical and cultural histories of a commen regicn to give regional
context while also informing individual sites

3. Using colk an with tocal ies and peoples fo create “feachable
places,” transformed and reimagined to explore the confluence of history, culture
and ecology in a region

Natio

Heritage Area (NHA):

National Herlage Areas (NHAs) are deslgna‘.ed by Congress as places where
natural, cultural, and historic resources combine to form a cohesive, nationally
Iimpertant landscape. Through their resources, NHAS tell nationally impartant
stories that celebrate our nation's diverse heritage. NHAs are lived-in landscapes. ¢
Ci quently, NHA entities collaborate with communities to delermine how 1o make  ESE
heritage relevant to local interests and needs. -

E Jay el = NHAS leverage federal funds (NHAS
average 55.50 for every $f GD of federal investment) to create jobs, generahe
revenue for local governments, and sustain local con ies through

and nerllage tourrsm

E « = Many NHAs improve water and air quality in
their regions lhmugh restoration projects, and encourage people 1o enjoy natural
and cudtural sites by providing new recreational opportunities.

1L} o =Through new or improved amenities, unique setfings,
and educahorta\ and volunteer opportunities, NHAS improve local quality of life

— NHAs connect commumties to natural, historie,
and cultum- sules mrougn d i ies, which promot and
fosler .'ntetes‘ n ana tewardship of heritage
1] T e~ By engaging nammunlt\' membears in

hemage canserva!l:m ac‘.hul.es NHAs strengthen sense of place and community
pride.

Is of a NHA

History and Heritage Development
Cansarvation

Recreation

Education

Lwr =

UNDULATI
AGR RAL. y
LAND

Sources:

samonal Fark S

LA, My Contug
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“As T looked about me T felt that the grass was the
‘country, as the water is the sea. The red of the grass
miule all the greal prairie the colour of winestains,
or of certain seaweeds when they are first washed up.
And there was so much motion in if; the whole country
‘seemed, somehow, to be running.”

Willa Cather

“When we hear the crane’s call e hear no mere bird.

‘We hear the trunmpet in the orchestra of evolufion.

He is the symbol of our untamable past, of that

incredible sweep of millennia which nnderlies and e

/% W conditions the daily affairs of birds and men.” \ ¢ ’3; >
? 2 d 7865, & ‘5 \,_ggﬁ}-‘ Yo Aldo Leopold Yo r
APPLICATION, 5

o I

HOMESTEAD
Xand Office

e Ny

CERTIFICATE,

Hs. /

Platte River

-Telling the stories of homesteaders and early settiers -Conserving Prairie Ecosystems -Telling the stories of homesteaders and early settlers -Use tourism as an education tool to spread scil and water conservation efforts -Show the relationship of the Platte River to the rail network and thus settle-

ment throughout the region

to the crane mi ion to conserva-

-Show the River's imp
tion efforts of the river

-Provide a window into the lands of native peoples prier to Ameri-European -Warking to boost populations of threatened praine species -Giving a history of agriculture’s role in the region and the larger great plains -Work with local land o cof ion and inable land
Settlement stewardship processes
<Use tourism as an education tool to spread conservation effarts -Create a narrative of changing farming techniques, machinery, and social

-Convey the signifigance of the Platte River to agricultural settiement and land ~Waork with local agricultural interests to promote better water stewardship
production along the river practices

-Recreating the sense of place that existed during early settlement dynamics

-Connecting local commurities to local heritage and history of settiement

-Provide an ammenity that is available for the public as well as tourist visitors

-Provide immersive experiences that allow people to understand the sense of
place in the prairie ecosystem

~Create ities for that relate to a common settle-

ment histery and regional heritage

-Work with local land L]
stewardship processes

[ T ion and inable land

-Provide for
tion and prairie preservation initiatives

and visitors to spread conserva-

-Use praire landscapes as a research space

-Use recreation and storytelling as a way to connect people to the sense of
place of this area within a larger heritage framework

Regional Cultural Heritage Tourism

University of Nebraska-Lincoln * Colhnaofnrdmn Nebraska Extension Center for Rural Entrepreneurship = Willa Cather
Fi FRed Cloud C ion Fund = Gity of Red Cloud » Red Cloud Chamber of Commerce « Webster Gounty

-Look to agriculture as a commaon landuse that binds this region together and

-Use an agriculiural history to show the role the region has historically played
in food production for the United States and how conservation practices have
changed over time

-Use the Platte River as a way to add interest and draw parallels between
historical and modemn routes throughout the region that have developed and

-Connect with entities such as the Rowe Audobon Center and the Crane Trust
to capitalize off of tourist money for conservation efforts

helps visitors understand the way of life and sense of place within the region evolved over time

-Provide an ammenity that is available for the public as well as tourist visitors
for recreational activities

“Provide resources for community members and visitors to spread conserva-
tion inttiatives

-Provide an ammenity that is available for the public as well as tourist visitors. -Provide for

and visitors to spread conserva-
for recreational activities tion initiatives
-Provide immersive experiences that allow people to understand the role of ag-
riculture on the native landscape and shaping the region

-Use the landscape to help educate visitors on the common agricultural back-
ground of many of the areas communities

-Provide immersive experiences that allow people lo understand the role of the
Platte River in ecological, historical, and cultural realms

-Use the landscape to help educate visitors on the importance of the Platte
River to the cranes and other fauna while also telling the setiement history en-
abled by the Platte River

that refate to a common settle-

-Provide an area to reseach and
serve the farming industry and history of the region

-Create opp for
ment history and regicnal heritagex

to help pre- -Create opportunities for ional
settlement history and regional sense of place

that relate pecple to a commoen
-Link with area assets that are telling the story of the Platte River to provide a
varied tourist experience for visitors
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PLAINS, TRAINS, AND CRANES: A NATIONAL HERITAGE AREA

Prototype for a National Heritage Area

TOP LOO!

WILLA CATHER
MEMORIAL PRAIRIE g
2 0 [ i

] Potential Intervention Site Plan for Willa Cather Memorial Praine

Willa Cz

In August 1574, The Nalure Conservancy purchased, with the help of the
Woeods Charitable Fund, roughly 612 acres of nalive prairie in southern
Webster County, Nebraska. In 1975, the prairie was dedicaled as the Willa
Cather Memaorfal Prairie. Over-grazing and the use of herbicidés has reduced
the biclogical diversity of nol just the Cather Prairie; but nearly all of the Great
Plains grassland areas. The Willa Cathar F. jation to dedical
significant ime and effort to restoring the Prairie (o 1S pre-1900s condition.

The preservation of the Cather Prairie |s part of a holi approach ta the study
of American art, history, and cullure through the works of Willa Cather, wha
champloned the praire and ts "fierce strength, s pecultar, savage kind of

beauty, Its uninterrupled moumfulness.” |NTERSTATE 70

if Place ;

Exceads Expeclations

Radling Prairie Rangeiand

Ralling topography

Restored prairie land with no agricultural management < L . -
Sweeping views from the road Regional Framework Plan Wila Cather Memorial Praine Framework Plan Scale:1"=40' Identify and communicate qualities of place

& a sirong narrative
within the Mational Heritage
Area's national cultural story

The landscape character of the sie
is communicated and works to crient
users to areas surrounding with &
similar sense of place.

Provide:

;'nme:snre recreational 3 3 ] : ; P ra l H e L 0SS

opporiunities.

lates uset
understanding of the sense of place
and fts redationship 1o the-surmounding
context and national cultural story
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PLANES, TRAINS AND CRANES: A NATIONAL HERITAGE AREA

Community Engagement

.5 Develop

1. Build Support
. Management Plan

. 2. Feasibility
Study

@ 3. National Park
Service

.4. Designation by
Congress

Facilitators

Description: The process of fasilitating is a way of p
without taking the lead

Task Force

Description: Groups selected for their expertise, their history in the

organization, and their interest in the project:

..I@I@l@[@l.‘[.@]@i i)

Pussrbie COntﬂbutors Rowe Sanctuary-Audubon, Willa Cather
n, lerary and Boyhood Home,
Stuhr M ;

N
-

Rowe Sancluary-Audubon ‘Wilia Cather Foundation

R I

119 Stakeholders

Description. Astakehsider is any persen, organization, social group, ar
society at large that has a stake in the business.
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